ee 
Ameri can Perfume 


and Cssentia | Oi I Review 
VERFUMER YUB LISHING Co. 
i ee 


MUST BE A REASON FOR IT 
N.Y> 


USED BY THE LARGEST CONSUMER 


| 


DWIsQ WV LIVTHOGItEARrEUING CO. Rochester, 


= 
-_ 
= 
Zz 
a 
D 
D 
=a 
a 
Z 
<j 
nN 
os 
& 
fa 
[=] 
oO 
1g 
nm 
Z 
< 
a 
el 
& 


FRANZ FRITZSCHE & CO’S SYNTHETICS 


PETCHEFF’S OTTO OF ROSE 
PURITAN BRAND ESSENTIAL OILS 


1 
EERE 


uu 


<_ 


SELLING AGENTS 
Mie 


ROCKHILL & VIETOR ror 


New York, 180 No, Market St., Chicago. 
“enyo VA 


a 


(SEE PAGE IX) c. 


AMERICAN STOPPER Co. 


VERONA, DWIGHT AND DELAVAN STS., 


BROOKLYN, NY..U.S.A. 


22 Cliff St., 














GLYZZEROL B 


A substitute for 
C. P. Glycerine at half the price 
Write for particulars. 


THE ARABOL MANUFACTURING COMPANY 
100 WILLIAM STREET NEW YORK 


TALS STEARATE OF ZINC 


ALL GRADES A guaranteed U.S.P. product for u: 
FOREIGN ang DOMESTIC in Face Powders and Toilet 


Preparations 








INQUIRIES SOLICITED Samples and quotations on reque 


W. B. DANIELS, 252 Front St., New York. 









PERFUMERY 
SYNTHETICS 


AND 


AROMATIC CHEMICALS 





STAPLES and NOVELTIES 
CHUIT, NAEF & CO., Geneva, Switzerland 


UNGERER & CO., Sole Agents, 273 Pearl St. New York 


514 Arch St., PHILADELPHIA $26 W. Madison 8t., CHICAGO 417 Market S#, SAN FRANCISCO 











Tl 








American Perfumer 


and Essential Oil Review 


The Independent International Journal devoted to perfumery, soaps, flavoring extracts, etc. No producer, dealer 


or manufacturer has any financial interest in it, or any voice in its control or policy. 


ONE DOLLAR A YEAR. 
TEN CENTS A COPY. 


THE AMERICAN PERFUMER 


and ESSENTIAL OIL REVIEW 
PustisHep Monta_y. 


PERFUMER PUBLISHING COMPANY 
80 Maiden Lane. 


LOUIS SPENCER LEVY, President and Treasurer, | 89 MaidenLane 
EDWARD W. DREW, Secretary . . New York 


Entered as Second-class Matter March 22d, 190/, at the Post Office 
at New York, N. Y., Under the Act of Congress of March 3d, 1879. 


TERMS OF SUBSCRIPTION 
The United States and Possessions, - $ 1.00 A Year 
Canada and Mexico, - - : - woe | 
Foreign, - - - . : . : a.0Q0° ©« 


MANUFACTURING PERFUMERS’ ASSOCIATION.—President, 
A. M. Spiehler, 202 Court street, Rochester, N. Y.; Secre- 
tary, Walter Mueller, 309 Broadway, New York. 

FLavorinG Extract Mrrs. Assn.—President, Frank L. 
Beggs, Newark, Ohio; Secretary, F. P. Beers, Earlville, 
N: -%; 

NaTIONAL MANUFACTURERS OF SopA WATER FLavors.— 
C. O. Sethness, Chicago, Ill.; Edward Post, Secretary and 
Treasurer, 400 N. Fifth street, Philadelphia, Pa. 

BarBers’ Suppty Deaers’ AssoctiaTion.—President, 
Charles M. Dickson, Sioux City, Iowa; Secretary, G. G. 
Thomas, Des Moines, Iowa. 


CONTENTS 


Copyright, 1916, by Perfumer Publishing Company 


EDITORIAL: 
The War Tax Problem . 


Making Consumers Pay the Tax...............0.0: 
The Perfumers’ Association Work 
A Pure Food Knockout 
Price Fixing Case Appealed 
Toilet Soaps and the War ... 
U. S. Pharmacopoeia, 9th Re sip were 
Fight on Fake Advertising ........ ceuees 
Trade Outlook for March 
EE EE GP PID sriveacn 6656058 6.c.b se cewewedecententecves 
Canadian War Tax on Toilet Articles 
Manufacture of Synthetics in France 
Colors for Fats and Soaps 
Flavoring Extract Section: 
Official Report of F. E. M. Association...............0.eeeeees 12 
World’s Vanilla Crops 








Pure Food and Drug Notes 
ere : 
treo ui vietieg kadecke wkend ededdwenaseeneee tay 
New Publications, Price Lists, etc 
te ace nc care cach aWenceKeneeeneddecbecaudcneKe 
In Memoriam, and Obituary Notes 
SO SD I ins Siipcikvewconwudbswesendenrbecwsedensnvews 
Patents and Trade Marks 
Trade Marks in England ................+. 
Foreign Correspondence and Market Report 
Perfumery in Portugal 


NEW YORK, MARCH, 1916. 





Vol. XI. No. 1. 


PREPAREDNESS. 


Our readers do not need to have their atten- 
tion called either to the lessons of the unfortunate 
war in Europe, or to the military and naval needs 
of the United States. But some of them do need 
to grapple with PREPAREDNESS from all 
angles in their lives and in their business. 

Most of our friends calculate to do all the 
business in the future that seems within the 


bounds of reason. They work constantly to keep 
their plants and methods up to date, or a little 
ahead. They try to improve their products, where 
it is possible. 


THEY SEEK NEW AVENUES 
OF TRADE. THEY ADVERTISE. But there 
always may be some item neglected. An ordi- 
narily good and successful head of a big firm not 
long ago let bis fire insurance policy lapse. The 
loss fortunately did not happen to be serious. 

There are many other loopholes for losses in 
business. Our readers generally know them all 
without the need here of enumeration. WHY 
NOT SET APART ONE DAY TO GO OVER 
THE WHOLE SUBJECT? Just one day for 
your own PREPAREDNESS? It cannot be 
misspent. 





WHY NOT TAX THE TRADING STAMPS? 

In the years of controversy over the Trading Stamp and 
Coupon system as an incentive to retail trade we never 
have felt like taking up the subject, for it is not in any 
way germane to the interests of either our advertisers or 
subscribers. But here comes a situation in which this ex- 
traneous industry may help solve the trouble of unjust 
taxation which besets the perfumery and toilet goods trades. 

The United States Supreme Court has just upheld the 
right of the States of Florida and Washington to impose 
license taxes upon merchants who give trading stamps with 
their goods. In other states laws are proposed to tax this 


A bill has been in- 
troduced in the Washington State legislature to tax trading 


system for the purpose of revenue. 


stamps without reference to any War Revenue require- 
ments. 


This bill, introduced by Senator Heffernan, proposes a 
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tax of four cents upon each and every sale of goods accom- 
panied by the delivery of trading stamps or coupons. Taken 
up in Congress and worked into the revenue statutes this 
would give an enormous revenue, judging by the ramifica- 
tions of the coupon industry. There would be question of 
the right to impose the tax, for the highest court in the 
nation has decided that trading stamps and coupons form a 
taxable commodity. 

The merits and demerits of trading stamps are not at 
issue with us. They simply represent something for which 
the ultimate consumer must pay. The stamps pay no taxes. 
They are even more than luxuries. They certainly are not 
necessities to anybody except their promoters. The way 
seeins to be paved for supplying a great big substitute, if it 
be needed, for the onerous burden now placed on perfumes 


and toilet goods manufacturers. 


THE WAR TAX PROBLEM. 

While everybody interested in repealing Schedule B and 
wiping out the War Revenue Tax on perfumery, cosmetics 
and toilet articles is busy trying to accomplish this most 
desirable object the Government at Washington seems 
simply to be marking time. The Mexican situation has 
made imperative larger expenditures than were figured in 
some of the more costly “preparedness” programmes. 

To replace the revenue now derived from perfumery and 
toilet goods something else must be proposed. These arti- 
cles are not luxuries, but perhaps the trading stamp and 
coupon might not be so considered. Neither is essential 
either to human comfort or cleanliness, nor can they be 
considered a necessity in any way to anybody except the 
sellers who derive profits from the system. A tax on this 
incubus upon retail trade would solve the problem and yield 
a much greater revenue than does the present imposition 
upon perfumery and toilet articles. 

Without expressing any views of our own on War Tax 
legislation at this time, except to recall what we have said 
in previous issues, we submit this latest information from 


our Washington correspondent : 


WasuinoeTton, D. C., March 18—The war revenue tax 
measure seems to be up in the air. Although three and a 
half months of the session of Congress have passed noth- 
ing has been done in the matter. It had been expected that 
long before this the Ways and Means Committee would 
have drafted the tax bill but up to this writing not a step 
has been taken in this direction. 

International questions have intervened to put aside the 
tax question and now one rarely hears anything of the tax 
matter. The armed ship question and the acute Mexican 
situation seem to have shunted the tax proposition to the 
rear. One even fails to read of a mention of the tax ques- 
tion in the Congressional Record, which is the vehicle of 
members of Congress to air their views to the country. . 

Having taken one step toward securing some additional 
revenue, Congress evidently feels that it can wait a while 
before taking up the general tax bill. Both houses of Con- 
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“SUCCESS.” 


That the admonition to succeed is as old as time 
is proved by the fact that the word “success” appears 
in the Bible. It is in Joshua 1:8, and reads as fol- 
lows: 


“This book of the law shall not depart out of thy 
mouth; but thou shalt meditate therein day and 
night, that thou mayest observe to do according to 
all that is written therein: for then thou shalt make 
thy way prosperous, and then thou shalt have good 
SUCCCSS 





gress have voted to repeal the free sugar clause of the tariff 
bill, which would have gone into effect on May 1. This 
will insure approximately $40,000,000 of revenue which 
would have been lost had the free sugar clause been al- 
lowed to take effect. 

The information has gone out that the Ways and Means 
Committee would take up the question of raising additional 
revenue after it was known how much revenue was needed 
to carry out the increased army and navy expenses. The 
army bill and its estimate of cost is now public, but to date 
the Ways and Means Committee has not taken up the sub- 
ject. 

The navy budget is not yet completed. Inquiry at the 
Ways and Means Committee and among prominent mem- 
bers of the House developed the fact that the committee 
may wait until the national defense bills are passed by the 
House or are well on their way through that body before 
tackling the question of how the money shall be raised to 
meet these added expenses besides the regular expenses of 
the Government, as the Treasury balance does not grow 
better. 


There has been, however, no lessening of sentiment 
against a continuance of the present stamp tax law. 
Congressmen realize that it is burdensome and objec- 
tionable to the business man as well as the ordinary 
citizen. While nothing definite has been decided on, 


the perfumery trade may still live in the hope that the. 


taxes on this industry will be eliminated. There has 
been no change in the sentiment herefore expressed 
in many quarters that the perfumery taxes will be left 
out of the new bill. 

There is a possibility that some of the taxes may be 
raised by import duties instead of direct stamp taxes. Rea- 
son for this belief is based on the action of the Congress 
in continuing the duty on sugar after it had previously 
voted for free sugar. There is strong pressure being 
brought to bear to impose a duty on dyestuffs to protect 
American interests, which however would yield little reve- 
nue. Once the door is open an effort will be made to 
extend the application of duties on imported articles. 

Sentiment is also developing for an export tax, which 
while designed primarily to cut off the export of arms and 
munitions, would bring money into the Treasury. 

There is no abatement in the demand for an inheritance 
tax, a tax on munitions of war and a revision of the income 
tax so as to require swollen fortunes to pay a larger pro- 
portion of tax. When the committee gets down to work 
on the bill it is believed it will be able to frame a tax mea- 
sure from these objects of taxation which will bring in 
sufficient revenue and avoid the necessity of resorting to a 
continuance of the obnoxious direct stamp taxes. 

It is no secret that the House leaders are putting off 
the duty of framing a tax bill until the very last minute. 
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MAKING CONSUMERS PAY THE TAX. 
in putting War Revenue taxes on perfumery and toilet 
articles we certainly must yield the palm to Canada. It 
was pointed out in our columns when the Canadian taxes 
were first imposed that it was proposed to make the con- 


sumers pay the tax. While we have been talking in the 


United States about having that done the Dominion has 
gone ahead and put the system into effect. 

It has gone so far that a price cutter on perfumes and 
toilet articles need only collect the tax due on his cut price, 
except below the price of 25 cents on the sale of an article. 
If he sells an article quoted at $1 for 75 cents, for instance, 
he cuts down the tax he requires the purchaser to pay from 


4 cents to 3 cents. This is interesting and illuminating in a 


way, but after all what have we got to say in the United 
States as to the policy of forcing the consumer to pay the 
war tax? 

low the Canadian law operated and some interesting 
facts about it will be found on page 7 of this issue. 


THE PERFUMERS’ ASSOCIATION WORK. 

Cheering news regarding the War Revenue Tax law 
amendment is given in the bulletin issued February 21 from 
the New York headquarters of the Manufacturing Per- 
fumers’ Association. Advices from Washington to the 
association express the hope that the Ways and Means 
Committee will present a general revenue bill carrying a 
repeal of the Schedule A and B taxes before April 1 and 
that it will pass and receive the President's signature early 
in May. 

The association’s legal department has obtained a ruling 
regarding the use of rollers in cancelling stamps. The 
letter to the Commissioner of Internal Revenue was as 
follows: 


“Will you kindly advise me whether manufacturers whose 
products are required to bear stamps under the provisions 
of Schedule ‘B’ of the Emergency Revenue Act are at 
liberty to cancel such stamps in the sheet by the use of a 
roller or other similar device before the stamps are at- 
tached to package of goods? This method is being re- 
sorted to by manufacturers in the effort to reduce the 
cost of affixing stamps, which in many cases constitute a 
burden of very considerable proportions. 

“I! would also ask you whether I am correct in the as- 
sumption that the law and regulations relating to Schedule 
‘B’ require the cancelling marks on stamps to include in 
addition to the initials of the manufacturer, the year and 
month only and do not include the day of the month. 

“Is it not also a fact that in the case of packages upon 
which the stamps are so placed that the contents cannot be 
removed without breaking the stamps, no cancellation is re- 
quired ?” 

Responding to these inquiries, 
Gates has written as follows: 


_ “In reply to the first paragraph of your letter of the 5th 
instant, you are informed that there would appear to be no 
objection to concellation of stamps required on taxable 
articles under Schedule ‘B’ of the Act of October 22, 
1914, by perforation, provided the same are not so muti- 
lated as to prevent the determination of the denomination 
of the stamp or the concellation marks. 

“In reply to the second paragraph, you are informed 
that under the provision of Treasury Decision 2063, in 
cancelling stamps, only the month and year need be in- 
dicated _by numerals, the day of the month being omitted. 
rhe initials of the manufacturer must also be shown. 


Acting Commissioner 
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TRUE TOO IN PERFUME ART. 

Any florist can tell you that when he can produce 
a flower of any variety which is a trifle larger, more 
brilliant or more novel than others have raised, he 
can name his own price for the cuttings. It’s just 
When your's 
You may 


the same way with all kinds of goods. 
is the best there is no kick on the price. 
never turn out a first prize winner, but, at any rate, 
it’s worth while to keep on trying.—Confectioners’ 
Journal. 


Where the cancellation is by date and initials stamped or 
written, indelible ink should be used. 

“In regard to the third paragraph, you are informed that 
Treasury Decision 2063, as well as Section 8 of the Act of 
October 22, 1914, provide for the affixing of stamps in 
such manner that opening of the package will effectually 
destroy or cancel same. In such case, no other cancella- 
tion is required.” 

It will be noted that cancellation by perforation as well 
as by surface stamping is permitted by this comprehensive 
ruling. 

The bulletin explains that the request of the Federal 
authorities for reports on stamp purchases was to trace 
stamps stolen from the collector’s office in St. Paul. Mem- 
bers are cautioned against purchasing stamps from irre- 
sponsible parties at a discount. Unpleasant experiences 
may be avoided thereby. 

Attention is directed to the New York law against false 
labels. Under this head would come representations that 
goods had been made in foreign lands when really they 
were manufactured in this country. Section 435 of the 
penal law of the state is quoted. 

Correction is made of an error in the Proceedings for 
1915, wherein in the list of associate members an erroneous 
designation is made of the American agency for Descol- 
longes Freres, of Lyon, France. Now and for years the 
firm's agents in the United States and Canada have been 
Benj. French, Inc., 375 Fulton street, Brooklyn, N. ¥. 

A meeting of the Executive Board of the Manufac- 
turing Perfumers’ Association was heid on March 8 at 
the Hotel Biltmore, those present being President A. 
M. Spiehler, A. B. Calisher, D. H. McConnell, F. B. 
Marsh, V. B. Thomas, L. E. K. White and, by invita- 
tion, Theodore Ricksecker. 

The report Entertainment Committee 
approved; and the report of the Special Committee on 
Credit Abuse, composed of Secretary Mueller and Mr. 
Marsh, was received and referred to the secretary for 
These 
plans will be ready in time for submission to the con- 
vention in May. 


of the was 


the formulation of plans to put it into effect. 


The 22nd Convention. 


The plans already made by the Manufacturing Perfum- 
ers’ Association, through its Entertainment Committee of 
which Mr. Burton T. Bush is chairman, augur well for 
the success of the event. 

The outstanding feature of the plans is the decision to 
permit the members to bring their wives and daughters 
to the banquet, as well as to the theater party. This sug- 
gestion was made about four years ago, and we are glad 
that the present committee, on resubmitting the plan, has 
been authorized to put it into effect. 

In this country, probably to a greater degree than in any 
other, women have made rapid progress towards emancipa- 
tion from the narrow restrictions that hemmed them in in- 
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dustrial and civic affairs. Thanks to the liberal spirit en- 
gendered by our free institutions the fair sex is coming 
into its own very rapidly. 

We have often taken particular notice in photographs 
of banquets of many of the leading national associations 
that in most cases the ladies have been present in good 
number. - With the perfume this 
should be all the more freely accorded, for the perfumers 
are dependent on women for practically their entire busi- 
ness. We think it would be eminently advisable to invite 
to the theatre party and to the banquet all the young 


industry, recognition 


women whose names have become familiar to the reading 
public through their articles on perfumes and allied sub- 
jects, in the leading magazines and newspapers. 

On May 9 there will be a theatre party at the Liberty 
Theatre where the musical comedy Sybil is being pre- 
sented with Julia Sanderson, Donald Brian and Joseph 
This will be followed by the President’s recep- 
The selection of 


Cawthorn. 
tion and supper at the Hotel Biltmore. 
this hotel again will insure a repetition of the excellent 
service rendered last year. 

It is the aim of the Entertainment Committee to make 
this a real get-together supper, and between courses there 
will be plenty of diversion furnished by the well known 
singer of American folk songs, Jerry Shaw. 

On May 11 there will be a banquet, followed by danc- 
ing, at the Hotel Biltmore. 
ning will be former President Taft, and several other men 
of note will also make addresses. 

For the business sessions of the Convention the Commit- 


The main speaker of the eve- 


tee has already arranged for an address by Mr. Theodore 
S. Todd, who will speak on “The Tariff as a Political Play- 
thing.” 
a member of the Tariff Board appointed during President 


Mr. Todd is an authority on the subject, and as 


Taft’s administration, he made a special investigation of 
the chemical and allied trades, and is particularly well ac- 
quainted with the needs of the perfume industry. 

Tentative plans have been made for a golf tournament 
on May 12, and all members of the Association who are 
desirous of joining the tournament should notify Mr. Bush 
promptly. 


A PURE FOOD KNOCK OUT. 


In our Pure Food and Drugs Notes Department we are 
giving considerable space to one of the most important 
cases that has been decided in a Federal district court affect- 
ing the manufacturers of flavoring extracts. Judge Ander- 
son, sitting in Chicago, practically discards the standards 
set forth in Circular 19 of the Department of Agriculture 
and denies the legality of bureau and judicial standards as 
affecting criminal proceedings against manufacturers of 
extracts. 

The case came up on charges of misbranding and adul- 
terating extract of peppermint and terpeneless orange 
flavor. The goods had been shipped five years ago! Evi- 
dence showed that the defendants had even exceeded the 
requirements of the standards set up in Circular 19. Still 
they were forced to face a criminal prosecution. One con- 
tention of the defendants was that they had done even 
more than was required, in which respect they are like all 
good extract makers, but less fortunate than others. 

Judge Anderson’s decision ought to stop a lot of the fool 
prosecutions of manufacturers that are reported from time 
to time. Members of the Flavoring Extract Manufacturers’ 
Association have been immune to a large degree from an- 
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WHY GLASS WILL COST MORE. 


It is a foregone conclusion that glass of all kinds 
will cost more this year, and some of the reasons 
are that a carload of soda today costs $300 more 
than it did a year ago; a carload of nitre costs $550 
more; fuel costs from 5. to 15 per cent. more; sand, 
5 per cent. more. To this must be added a slight 
but significant raise in freight rates. Common la- 
bor is higher and getting scarce, owing to the leav- 
ing of so many foreigners for Europe to answer the 
call to the colors.—Crockery and Glass Journal. 


noyance in this respect, but they have suffered the annoy- 
ance of prosecutions against firms less interested apparently 
in keeping up and even beyond the official standard. They 
all have had worries over the situation and will read the 
report of the Chicago case with eager interest. 


PRICE FIXING CASE APPEALED. 


For the third time the United States Supreme Court 
this month decided to review the right of a patent owner 
to fix the conditions and price of retail sale. The specific 
litigation is that of the Victor Talking Machine Company 
against R. H. Macy & Co. over the right of the store to sell 
the machines and records at cut rates. 

In 1912 the court held that a patentee might make con- 
ditions as to the kind of supplies to be used on his ma- 
chines. A year later the court decided that a patentee of a 
medicine compound could not prevent a drug store from 
selling his product to the public at cut rates. 

Only seven judges participated in the first decision, and 
four dissented from the majority opinion in the second 
case. Several changes in the personnel of the bench have 
occurred since the first and even the last decision. R. H. 
Macy & Co., won in the District Court, but lost in the Cir- 
cuit Court of Appeals. 


TOILET SOAPS AND THE WAR. 


The war taxes and other restrictions on toilet soaps’ in 
England have made a problem for the manufacturers which 


is extremely serious. The predicament in which they are 
placed is very well presented in.the following official quota- 
tion which will interest American soap makers: 


In the House of Commons, on February 21, Mr. Cath- 
cart Wason, M. P., asked the Chancellor of the Exchequer 
whether he is aware that it is practically impossible for 
soap-manufacturers under existing war conditions to meet 
outside competition, and whether, in view of the fact that 
such articles as toilet- and shaving-soaps, dental creams, 
etc., are distinctly articles of luxury, he will either pro- 
hibit their entry or place a duty of 100 per cent. thereon. 

The Chancellor of the Exchequer replied that he has 
received communications in regard to the statements: con- 
tained in the first part of the question. In regard to the 
last part, he was unable to anticipate his next financial 
statement. 

On February 24, in the House of Commons, Major New- 
man asked the President of the Board of Trade whether 
he is aware of the handicap that is now imposed on toilet- 
soap makers in competition with American firms; whether 
he is aware that, owing to the firms who used to supply 
nickelplated tubes for holding shaving-sticks of soap being 
now Government-controlled firms, British shaving-soap 
manufacturers have now to send out their soap either in 
seamed tin boxes or else unboxed, whereas their American 
competitors are at no such disadvantage; whether the Gov- 
ernment is still purchasing glycerin from American firms 
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inflated price and not from English. suppliers; and 
whether it is the intention of the Government to put a 
import of toilet-soap, shaving-soap, 
and dentifrices during the period of war. 
Runciman on February 24 replied that he recognized 
t ‘oan existing conditions British manufacturers of 
ilet-soaps are placed at a distinct disadvantage as com- 
pared with their competitors. He could not say more at 
ent than that the matter is receiving consideration. 


U. S. PHARMACOPOEIA, NINTH REVISION. 


readers will be glad to learn that the Ninth 
Decennial Revision of the Pharmacopoeia of the United 
States will probably be issued about the middle of July. 
The price of the new edition is $3 in cloth, $3.25 in 
buckram, and $3.50 in sheep. 

rhe new edition will represent the combined efforts 
of the: 51 members on the Committee on Revision, 
headed by the chairman, Joseph P. Remington, 
dean of the Philadelphia College of Pharmacy, and the 
“orand old man” of the pharmaceutical industry of the 
United States. We use this expression in an effec- 
tionate sense, for Dr, Remington is not so old by the 
very many years through which we trust he will be 
the youth of the land and the 


Our 


spared to labor. for 
health of the people. 


AMERICAN CHEMICAL SOCIETY. 

The spring meeting of the American Chemical Society 
will be held at the University of Illinois, Urbana-Cham- 
paign, Illinois, April 18 to 21. Headquarters will be at 
the Hotel Beardsley, Champaign. All sessions will be 
held in the Chemistry Laboratory of the university. One 
of the features of the meeting will be the dedication of the 
new addition to the laboratories, making the building the 
largest in the world devoted exclusively to the teaching 
of Chemistry. 

The Division of Pharmaceutical Chemistry will meet on 
the 19th, at 10 A. M. and on the 20th at 10 A. M. and 2 
P. M. All titles of papers to be presented at the meeting 
must be in the hands of the Secretary, Dr. Geo. D. Beal, 
University of Illinois, before April 5. 


FIGHT ON FAKE ADVERTISING. 

Carrying out promises printed in our January issue Dis- 
trict Attorney Swann, the new public prosecutor of New 
York County, has laid plans to take action on fake ad- 
vertising by shops offering merchandise for sale at cut 
Certain firms on lower Fifth avenue are under in- 
Assistant District Attorney Ryttenberg says 
there will be a rigorous prosecution of every firm that mis- 
represents through its advertisement the actual value of 
the goods offered for sale. 

The District Attorney’s office will co-operate with Chief 
Magistrate McAdoo and a committee of the Wholesale 


rates. 


vestigation. 


Men’s Furnishing Association, composed of Arthur M. 
Reise, Edwin L. Meyers, S. B. Conger, Louis B. Tim and 
Harry W. Newburger as counsel. 


FALSE FOREIGN TRADE ECONOMY. 


Calling the attention of Congress to the utterly inade- 
quate appropriations for the promotion of American for- 
eign commerce recommended at the present session, R. 
Goodwyn Rhett, of Charleston, S. C., newly elected presi- 


























































dent of the Chamber of Commerce of the United States, 
declared in a letter sent to the House members that if 
the smaller American concerns are to participate with the 
larger in foreign trade, if either of them is to be success- 
ful in holding American markets entered into during the 
war, 
aid as is freely given by other countries. 

3y way of proof of the fact that business men of the 
country are behind this appeal, Mr. Rhett said that the 
situation in all its phases had been carefully considered 
in a recent National Chamber referendum almost 
unanimously endorsed by upwards of 300 commercial or- 
ganizations situated in forty-two States, the District of 
Columbia and Hawaii. Participating also in the vote were 
the American Chambers of Commerce in Paris and Milan. 


it is necessary they should have such governmental 


and 


TRADE OUTLOOK FOR MARCH. 


Roger W. Babson, the noted statistical and trade ex- 
pert, in his March Outlook, gives the following survey of 
business conditions, based upon thorough investigation and 
careful observation of the field: 

“The law of action and reaction suggests that the, gen- 
eral trend of stocks and convertible bonds will continue 
downward during the coming months, although general 
business should continue extremely good. As we ex- 
pected would be the case, some seasonal slackening in busi- 
ness activity has taken place during the last two months, 
but there is a tremendous demand for goods, with pro- 
duction strained to the maximum. 

“Commodity prices, which now stand at the highest 
level ever known, are perhaps the best measure of the 
enormous demand for goods. For five successive months 
Bradstreet’s Index has shown a steady advance, the most 
phenomenal rise ever recorded. This rise is not due sim- 
ply to a few specialties, for the majority of commodities 
have contributed to the movement, and, of the whole 96 
commodities upon which the Index is based, fully 80% 
show great advances. 

“Copper is now selling at the highest prices at least 
since the Civil War, while steel, lead, aluminum and many 
other commodities are also at the highest point in several 
decades. The almost perpendicular trend of the Babson 
Commodity Index Chart during the last few months shows 
the huge buying force which is being exerted. 

“Buyers of raw materials should be extremely cautious 
at this time. Certain commodities, including building ma- 
terials, are quite likely to advance further. Fundamental 
conditions, however, clearly indicate that the peak in 
prices of raw materials should be seen before long, and 
manufacturers should take care not to be over-stocked 
with high-priced raw materials. 

“On the other hand, there is a rapidly increasing 
scarcity of finished goods, which particularly affects re- 
tailers and jobbers, and certain manufactured goods for 
use in further manufacturing are also scarce. Retailers 
should prepare for a heavy trade throughout this year, 
and we urge them now to buy as far ahead in 1916 as 
possible, taking care to specify dates of delivery. The same 
also applies to certain manufacturers who buy partly man- 
ufactured materials. 

“New construction continues to bear out our expecta- 
tions for a great building boom this spring. The value of 
permits issued in January was the greatest for that month 
since the memorable boom in 1909. Lumber shipments are 
half again as large as they were a year ago, and growing 
activity in all lines of building materials should continue. 
A large volume of new building is one of the greatest 
stimulants to general business activity. 

“The failure record shows that credit conditions are 
growing steadily better. January failure reports were very 
encouraging and those for February promise to make 
even a more favorable showing. This means, as we have 
previously suggested, that sales should be expanded by 
granting credit more freely than has been advisable for the 
last. two years. 

“The part which foreign trade is playing in our indus- 
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trial situation must not be overlooked. Each month em- 

phasizes the vast change in the character of our foreign 

trade. Manufacturers now constitute fully 75% of the tre- 
mendous exports, while over 55% of our imports are now 
in crude materials for use in manufacturing in the United 

States. 

“In other words, our monthly exports of manufactured 
products now amount to about $270,000,000 compared 
with about $125,000,000 before the war, and United States 
manufacturers are also making a considerable volume of 
goods formerly manufactured abroad and sent here. 

“While the close of the war will doubtless bring an end 
to a large proportion of this foreign demand for manufac- 
tures, at least some of the advantages which United States 
merchants have gained should be retained after the war 
is over if they will only meet the necessary requirements. 

“A substantial slackening in the flow of gold to this 
country has taken place during the last two months. This 
is a most favorable development, for the tremendous ex- 
pansion in the amount of money in circulation and in bank 
loans, due to these gold imports, has reached a point de- 
manding caution. Loans of the New York Clearing House 
Banks during the last year have increased nearly 50%. 
Although loan expansion in other cities has not been nearly 
so great as this, nevertheless all sections show to a con- 
siderable extent the inflationary effects of the gold imports. 
The fact, therefore, that the heavy importation of the metal 
has slackened so materially is a very favorable develop- 
ment in fundamental conditions, and it is doubtful if we 
shall see a resumption of gold imports on such a large 
scale as they attained last fall. 

“Huge amounts of American securities held in Europe, 
and some foreign securities also, are being used to settle 
the trade balance, and United States bankers and business 
men are also beginning to appreciate the wisdom of loan- 
ing the belligerent nations (on good collateral) the funds 
which they require, in preference to allowing them to 
send more gold here. Moreover, the purchase of foreign 
exchange and foreign securities by United States inves- 
tors is becoming a considerable factor in supporting the 
exchange market. 

“It will be well to remember the terrific financial strain 
in this country in the fall of 1914, when we were obliged 
to export about $100,000,000 of gold to Europe. Substan- 
tial reserves of the New York banks were reduced in a 
twinkling to about $30,000,000 below the legal requirements, 
and a general banking panic was averted only by the 
prompt issuance of Clearing House Certificates and some 
$380,000,000 of emergency currency. 

“In the face of the present abundance of funds, all that 
seems like mere history, but we must remember that 
this enormous supply of money is almost entirely due 
to the fact that we now hold such a huge amount of the 
gold usually held in Europe. When the war is over 
and our balance of exports is reduced, we shall be 
obliged to give up a large portion of this metal. His- 
tory shows that we cannot hope to hold a larger por- 
tion of the world’s gold supply than is warranted by 
our international trade. 

“It is evident, therefore, why we must carefully guard 
against inflation which would surely result if gold imports 
were to continue in large amounts and it is also evident 
why the leading United States bankers are encouraging 
the settlement of the trade balance with collateral loans 
to the belligerents. 

“Meanwhile, foreign securities and exchange look more 
and more attractive. It is true that the debts of the Euro- 
pean nations are accumulating at a fearful rate and finan- 
cial conditions there are becoming very strained. The de- 
preciation in foreign exchange, however, is undoubtedly 
due more to the heavy adverse trade balance of the coun- 
tries in question, than to an actual depreciation in their 
currencies. 

“Russia, for instance, has always settled her interna- 
tional obligations with grain exports, which amounted to 
some 300,000,000 bushels a year. Now that these exports 
are practically cut off, it is littke wonder that Russian ex- 
change sells at such low levels. A similar disruption of 
trade has occurred throughout Europe, but when the war 
ends and commerce is resumed, a great advance in for- 
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OUR ADVERTISERS—XV. 


M. L. BARRETT & CO. 
233 West Lake Street, Chicago, III. 
Merchants and Importers. 
PERFUMER PUBLISHING Co., 
New York. 

Gentlemen: The results from our advertisement of 
general lines and particularly of the Davis Automatic Filter 
and the inquiries which we have even from abroad— 
Holland, France, Russia and Japan—are such as to give 
us complete satisfaction. : 

We will continue to use the half page, furnishing you 
with copy from time to time, as we feel that your paper is 
the best read publication in the field. 

Yours truly, 








eign exchange should take place. Meanwhile, however, 
further declines are very likely to occur. 

“Notwithstanding the influence of political and other 
factors, fundamental conditions clearly indicate good 
business in nearly every line of industry throughout 
the present year. 

“A good idea of what the ‘insiders’ think about the dura- 
tion of the war can be had by the quotations of foreign 
government bonds. For instance, as long as the Anglo- 
French bonds continue to sell at such a discount as at 
present it is certain that those who are in the best posi- 
tion to know do not look for an immediate return of peace. 
When real developments toward peace do occur, they 
should be clearly reflected in the demand and _ higher 
prices for government bonds of Great Britain and certain 
other of the belligerent nations. As we have frequently 
on, we believe that the result of the war will be a 
draw. 


TRADE-MARKS IN MEXICO. 


The Department of State announces that Charles B. 
Parker, representing American interests at Mexico City, 
has received a note from the Mexican Foreign Office 
stating that sufficient time will be granted for the revali- 
dation of patents and trade-marks issued by the authori- 
ties in Mexico which are not recognized by the existing 
government. 

The patents and trade-marks in question are those is- 
sued outside of the city of Vera Cruz between November 
4, 1913, and August 25, 1915. These were declared void 
by an order of September 24, 1915. As a matter of equity 
and in order that interested parties might not lose their 
rights of priority, it was ordered that all titles, certifi- 
cates, and other documents relating to industrial property 
acquired under these circumstances might be revalidated 
by filing the proper documents with the Office of Patents 
and Trade Marks prior to January 31, 1916. 

In its note to Mr. Parker, the Foreign Office states that 
if this period of time has not been sufficient it will be ex- 
tended so that all interested parties shall have sufficient 
time in which to comply with the requirements as to re- 
validation. 


“Most Interesting and Appreciated.” 


Editor American Perfumer and Essential Oil Review: 
We are certainly very glad to enclose our check to 
cover another year’s subscription to the AMERICAN PeEr- 
FUMER. It is always one of the most interesting and ‘ap- 
preciated papers that reaches us. Wishing you still in- 
creased success, we are, yours very truly, 
Boston, Mass. Lockwoop, BRACKETT & Co. 
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CANADIAN WAR TAX ON TOILET ARTICLES* 


By G. E. GIBBARD, Editor Canadian Pharm. Journal, Toronto, and Sec’y of Canadian Pharm. Assn. 





The act of Parliament authorizing the tax is simple, di- 
rect and proving efficient. The section which operates to 
impose the burden where intended, on the consumers, was 
inserted on the strong representation of the pharmacists, 
supported by both jobber and proprietor. This section 
entirely relieves the two latter from all expense and re- 
sponsibility in the collection or payment of the tax and 
imposes on the dealer the minimum burden of affixing the 


stamp at time of sale. It reads as below: 


15. Every person selling to a consumer any bottle or 
package containing 

(a) a oroprietary or patent medicine, 

(b) p fumery, 

(c) wine of the grape, non-sparkling, or 

(d) champagne or sparkling wine, 
shall, at or before the time of sale, affix to every such 
bottle or package an adhesive stamp of the requisite value 
as mentioned in the Schedule to this Part. 

In the defining clauses of the act “perfumery” includes 
all perfumes, perfumed spirits and waters, and all prepara- 
tions used for the hair, mouth and skin. 

The terms “proprietary” or “patent medicines” include 
all medicinal preparations or compositions bottled or packed 
ready for sale, subject to any proprietary right of formula 
or manufacture, or which is designated by trademark or 
patent’and which is recommended for the relief or cure of 
any disease or affliction of the human or animal body, but 
does not include “any medicinal preparation or composition 
recognized by the British or United States Pharmacopeceia 
or French Codex as official.” 

These clauses pretty clearly define the scope of the act 
within which the departmental operations are conducted. 
The regulations adopted for administering the law have all 
tended to simplify rather than complicate the situation. 
Only in the dispensing department were things. slightly 
hazy, and here the regulation is clear; in cases where 
proprietary medicines are dispensed the container must 
bear a stamp the value of which is based on the price paid 
by the pharmacist. 

When the bill was first introduced into Parliament the 
tax was fixed at 10 per cent. on the retail price of the arti- 
cle sold, which, like the tax adopted, worked out a much 
higher percentage in articles sold below 10 cents. Repre- 
sentations made to the Finance Minister convinced him that 
such an impost sealed the doom of patents and killed the 
goose with the golden egg. At a subsequent conference 
with the representatives of the trade a basis of 4 per cent. 
was adopted as the maximum which the industry should 
stand and the minimum which could be profitably collected. 

The value of the stamp to be affixed is governed by the 
price at which the article is sold by the dealer to the con- 
This permits every dealer to be a law unto him- 
self, so that if a $1 article is cut below 75 cents the tax is 3 
cents and so on down, but every article sold at 25 cents or 
below must bear a 1 cent stamp. 

Selow is the schedule governing: 


sumer, 


SCHEDULE TO PART III. 
Article. 
(a) A proprietary or patent medicine, 
(b) Perfumery, 


"From the American Druggist and Pharmaceutical Record. 





the retail price for each bottle or package thereof 
being—twenty-five cents or less........ one cent 
more than twenty-five cents— 
for each twenty-five cents and in addition for 
any fractional part of twenty-five cents. .one cent 

The stamp is to be affixed and canceled by the dealer 
when selling the goods. 

From this brief outline of the act and its regulations it 
will be conceded that the Canadian special war tax is about 
the sanest legislation of the kind in existence: under it 
the manufacturer and jobber are entirely free of responsi- 
bility and the burden on the retail dealer is negligible 
affixing and canceling a stamp. From $1 to $50 is the 
financial investment and the affixing and canceling stamps 





the labor expended. 

In operation the law is meeting with a very favorable 
reception. The tax is being collected by all classes in the 
drug trade. The cutter and the legitimate pharmacists 
both collect, and no advertising ammunition was manufac- 
tured out of the tax. Collection is made easy by the readi- 
ness with which the public pay. 

What amount of money the tax is affording the treasury 
is an unknown quantity, as no special stamp is designated 
by the Government. A special inland revenue stamp was 
the original intention, but ordinary postage stamps are 
more generally used, due to the facilities for procuring 
these and the difficulty of procuring the inland issue. In 
this way the revenue derived from patent medicines and 
toilet articles is inseparable from that received from the 
extra 1 cent tax on letters and postal cards and the 2 cent 
tax on all bank drafts, checks, notes and receipts. 

The successful administration of the law is testified to by 
the fact that during the eleven months of operation only 
two cases of fines imposed for violation are on record in 
the Dominion. One of these was most flagrant, as the tax 
was collected and the stamp not affixed to the article sold. 
The Government is satisfied and neither amendment nor 
change is announced. 

The rate of 4 per cent. on retail price may appear high, 
but a less impost could not be collected from the public, as 
a fraction of a cent is impossible for the dealer, and such 
would have to be affixed by the manufacturer, with the con- 
sequent shifting of the burden to the retailer. 


The condition of affixing the stamp at the time of sale 
has proved a potent factor in imposing the burden of 
taxation where intended by the Government, on the pur- 
chaser. The salesman invariably names ‘the price of the 
article unchanged and supplements this with “and the war 
stamp, please,” while affixing same. 

This feature gave our association opportunity for a vigor- 
our protest against unfair discrimination in favor of the 
big interests. In case of bank checks, drafts and notes, and 
in railroad and steamship tickets, the regulation is man- 
datory that the price of the stamp shall be paid by the 
purchaser at the time of sale. We contended strenuously 
that the regulation should be extended to perfumes and 
medicines, but had to compromise by accepting the regula- 
tion permitting the dealer to affix the stamp when making 
a sale—a most valuable concession by the Government. 
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THE AMERICAN ‘'PERFUMER 


THE MANUFACTURE OF SYNTHETIC PERFUMES 
ASSURED BY FRENCH INDUSTRY 


A Public Lecture, under the auspices of the Society for the Encouragement of National 
Industries, delivered by M. Justin Dupont. 


SECOND INSTALLMENT 





(Continued from page 306, February, 1916.) 

I am now coming to the culminating point of my sub- 
ject, and propose to pass in rapid survey the chief syn- 
thetic perfumes and the methods of the manufacture. 
They are here drawn up in tabular form and classed ac- 
cording to the substances from which they are derived. 
We shall see that they fall in this respect into two cate- 
gories. The one group is derived from hydrocarbons and 
phenols of coaltar origin, the other from essential oils. 
In addition to the prime materials these tables include, as 
far as has been found practicable, an indication of the 
reactions employed, and the more interesting intermediate 
products. 

This enumeration, I hasten to say, is incomplete. These 
tables only contain synthetic perfumes of definite compo- 


sition, known and described, the subject of patents or 
public property. There are a great many others, and ex- 
tremely interesting, which do not lend themselves to de- 
scription. If one consults the lists of patents taken out 
during the last 20 years, one finds very few that concern 
odorous chemical bodies, though never has research been 
so active and intense as during that period, and never 
have so many new substances of greatest interest been 
discovered. As a rule inventors prefer to run the risk of 
keeping their discoveries to themselves as trade secrets, 
rather than confide them to the somewhat illusory protec- 
tion afforded to a patent. In this particular branch, where 
manufacture may be on a small scale and easy to conceal, 
and where the products thus clandestinely made can easily 
and secretly be disposed of, the detection of an infringe- 


TABLE I—DERIVATIVES OF BENZENE. 


Acetyl chloride 
Aluminum chloride 


Ortho-anisidine > 
Bromine 7} 
Magnesium r 
Glycolchlorhydrin 7 
Sulphonation } 
ik > PI { 
Fusion with — uaa } 
alkali ) { 


} Acetophenone 
guaiacol x— Vanillin 
Phenyl ethyl alcohol 
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TABLE II.—DERIVATIVES OF TOLUENE. 


Benzyl! alcohol 


Benzyl acetate 
4 Benzyl benzoate 
Benzyl cinnamate 
\ Benzyl salicylate 


Benzyl formate 


Cinnamic aldehyde 


+ Chlorine: . _-methyl 
Benzyl 4 Benzaldehyde , Cinnamic acid Cinnamates ethyl 
chloride 
Bromstyrolene 


{ Benzylidene acetone 


Benzoic acid ®—» Benzoic ethers 
Phenyl acetic aldehyde 
Phenyl acetic acid™—> Phenyl acetic ethers *—> 


Diphenyl methane 


Acetyl chloride 


Phenyl ethyl alcohol 


Aluminum chloride } Methyl acetophenone. 


TABLE III—DERIVATIVES OF 


Tso-butyl alcohol ) 
Aluminum chloride . 
Nitric acid J 
Iso-butyl alcohol ) 


Aluminum chloride 
Acetyl chloride 


META-XYLENE 


Trinitro-butyl-meta-xylene [musk xylene] 


Dinitro-butyl-cresyl ketone [ketonic musk] 


Nitric acid J 
TABLE IV.—DERIVATIVES OF NAPHTHALENE. a 
Sulphonation and fusion with alkali \ Beta naphthol Methylic ether 


Sulphur trioxide 
Indol. 


Ethylic ether 


Phthalic acid®—» Anthranilic acid methyl anthranilate 
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TABLE V.—DERIVATIVES OF 


)rtho-cresol#—>Coumarin ‘ 


Meta-cresol#—> Dinitro-butyl-methyl-meta-cresol (musk ambrette) 
Anisic aldehyde 


Methyl para cresol 
Ethyl “ “ 


Para-cresol 


Oil of turpentine (Landes) 


CRESOL. 


‘ 


Anisic acid —»anisic ether 

TABLE VI—DERIVED FROM ESSENTIAL 

f Artificial camphor 
Terpineol—esters of terpineol 


OILS OF PLANTS. 


' lemongrass (India) | ‘ — 
(Tonquin) Methyl-Ionone 
? citronella (Ceylon) Geraniol—esters of geraniol 
a f Geraniol 
(Java) 1 Citronellal 
" geranium (Algeria) /{ Sinaditinns 


(Bourbon) | 
palmarosa (India) 
camphor (Japan) 


Geraniol—esters of geraniol 
Safrol—> iso-safrol—>heliotropine 


anise (China and Tonquin)—Anethol 
: cloves (Zanzibar) Eugenol»—>iso-eugenol »—vanillin 


- Bois de Rose (Cayenne) 
Linalol (Mexico) 

Shiu (Japan) J 
Styrax (Rhodes) 


ment is by no means a simple matter. Even if the counter- 
feiter were taken it is not easy to get him punished, for 
any benefit from the repression of the fraud is out of 
proportion to the damage caused. 

Proceeding thus, the inventor runs a double risk. He 
may be the victim of an indiscretion of one of his staff, 
or someone may analyze his product and penetrate his 
secret. He protests himself against the latter eventuality 
by mixing his product with natural perfumes that will 
blend with it, and other compounds, even inodorous ones, 
having as much as possible similar chemical properties, 
in such a manner that an analyst is seriously handicapped 
in his research. It is in such complex forms as this that 
the greater part of the new products put on the market 
of late have beer presented. 

Let us now return to known products, and in particular 
to those produced on a comparatively large scale. There 
are among coal-tar products, vanillin, coumarin, artificial 
musks, benzaldehyde, benzyl acetate, anisic aldehyde, and 
of products derived from natural essences, vanillin, helio- 
tropin, ionone and terpineol. 

We might conveniently take, first, benzaldehyde and 
benzyl acetate. These are the only ones not actually pro- 
Benzaldehyde is one of the prime ma- 
terials in the manufacture of coloring bodies, and so is 
naturally monopolized by the powerful German chemical 
works. This is the case also with benzyl benzoate. Both 
these products are made from benzyl chloride, which itself 
results from the chlorination of toluene. 

Benzyl acetate is prepared by the action of alkaline ace- 
tates on benzyl chloride. For want of chlorine in France 
we have been obliged hitherto to purchase benzyl chloride 
from Germany, which is a disadvantage to begin with. 

Thanks to its enormous consumption Germany can im- 
port from America acetate of lime under much better con- 
ditions than we can. Under the circumstances it is not 
difficult to see why we have been compelled to give up 
making benzyl acetate in France when Germany undertook 
the manufacture. We cannot be blamed for this: we just 
yielded to superior force. This means that all esters of 
benzyl alcohol are in the same category. 


duced in France. 


-Linalol»—>esters of linalol 


.. Cinnamic alcohol 


Fortunately, these are isolated cases; for all other per- 
fumes on the list are actually being made in France. Al- 
though we are at a disadvantage for nearly all the chem- 
ical products required in their production, we can keep 
going, thanks to the profit, which, in spite of fierce com- 
petition, is quite good. 

Our position in this branch cannot but be consolidated 
if, as we all hope, the general conditions of chemical in- 
dustry improve with us. All the industries of applied 
organic chemistry stand solid together. The supremacy 
acquired by Germany in the realm of coloring matters has 
given her singular facilities for developing the industries 
of pharmaceutical products, synthetic perfumes and ex- 
plosives. It has needed this war to reveal to the eyes of 
all the immense danger we were incurring in being so de- 
pendent upon the Germans. I do not propose here to 
discuss the question of explosives, but without wandering 
out of the domain of synthetic perfumery, I may say that 
several of our most important manufactures are actually 
paralyzed for want of prime materials only obtainable 
from Germany, notably benzyl chloride, cresols, potash 
and magnesium. On account of this dependence, and the 
vacancies in the staff of our works created by mobiliza- 
tion, we find ourselves, in spite of incessant effort, unable 
to cope with the demand for synthetic perfumes, and this 
just at the moment when German competition is sup- 
pressed in England and in Russia, and much relaxed in 
neutral countries. The Ministry of Commerce has created 
an “Office of chemical and pharmaceutical products,” 
which is doing its utmost within the bounds of possibility 
to moderate the effects of this shortage of prime materials, 
and we take this opportunity of expressing our apprecia- 
tion of its efforts. 

(To be concluded.) 





Hydrogenating Oils or Fats Catalytically. 


R. Lesstnec. U. S., 1,162,623.—Ni carbonyl is dissolved in 
the material to be hydrogenated, and the solution is 
sprayed into a chamber containing H heated to about 200- 
240°. The CO evolved and excess H from the hydro- 
genation are passed over reduced Ni to form additional 
Ni carbonyl for continuing the process. 
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COLORS FOR FATS AND SOAPS 


By STANISLAUS LJUBOWSKI 


[The use of aniline dyestuffs, as far as their importance 
in the manufacture of cosmetics, colored substances of a 
fatty or oily nature is concerned, is often an important 
factor to the success or failure of the finished product. 
The following article, while somewhat technical in nature, 
gives a brief, comprehensive review of the aniline colors 
suitable for the coloring of articles manufactured from 
animal, vegetable or mineral fats, oils and waxes. Some 
or all of these fats, oils and waxes are used by many per- 
fumers in the manufacture of various products as cold 
creams, brilliantines, solid perfumes, salves, lotions, etc. 
They, furthermore, enter into the manufacture of shoe 
polishes, candles and other fat and wax products. To those 
interested in the use of aniline colors and their manipula- 
tion in the manufacture of such products this article, which 
was begun on page 307 of our February issue, gives the 
desired information.—Eb1rTor. ] 

The second component of the fragmentary and fluid fat 
colors is the fatty acids, although in principal it is all the 
same what fatty acids are taken, for solid colors, stearic 
acid is usually employed, for fluid colors oleic acid has the 
preference. The comparative cheaper lanolic fatty acids, 
sometimes proposed for this purpose, on account of the 
large amount of foreign ingredients they contain, are un- 
suitable. 

Stearic and oleic acids are cleavage products of the solid 
fats, such as tallow-, bone-grease, palm oil and the like; 
they are produced in large quantity in stearine candle fac- 
tories. Of the various stearic acids, which are chiefly dis- 
tinguished, one from the other, by their degree of purity, 
brownish kinds answer for the brown, black and dark fat 
colors; for the light colors, like yellow and bright red, the 
yellow tinted pressed stearine or stearine pressings should 
be used. 

Among the oleins we recognize the saponification olein 
which originates in the cleavage of fats in the autoclave, 
also distillation olein obtained by acid cleavage of the 
inferior quality fats and subsequent distillation of the im- 
pure fatty acids. In both methods of production, the sep- 
aration of solid fatty acids from the fluid kinds is subjected 
to great pressure. 

Formerly, when fatty acid distillation had not attained 
the degree of technical perfection it has now reached, the 
distilled olein was regarded as inferior to the saponification 
olein, a distinction which today, especially for our purposes, 
is entirely obsolete. 

The quantitative proportions of the color bases to the 
fatty acids are not equivalents, but subject to arbitrary fluc- 
tuations. The black bases are taken at most in the propor- 
tion of 1 to 2, but usually at 1 to 3 to 1 to 4 to the fatty 
acids. In the case of the variegated color bases the quanti- 
tative proportions are selected according to their coloring 
capacity. The most actively colorative is the fuchsin base, 
then come the methyl violet and Victoria blue bases. The 
least productive is the auramine base. Besides the coloring 
capacity, the permissible price must also be taken into ac- 
count in the production of fat colors. 

As already stated, the red, yellow and orange fat colors 
are principally used in powder form. On the other hand, 
the brown pulverized fat colors are used less frequently 


than the granular colors. Inasmuch as the combination of 
the brown color base—the resuvine base—with fatty acids, 
presents certain difficulties, the brown fat colors are prefer- 
ably made up from suitable mixtures of orange, yellow with 
red, black, blue or violet color bases, in the desired shades. 

Following is a table of the quantitative proportions and 
color mixtures for various fat colors producible from color 
bases: 


ylene green 


Victoria blue 
Nigrosin base. 
Indulin base 


Stearic acid or 
Chrysoidin 
Fuchsin base. 
Methyl-violet 
base. 


Auramine 
base. 


base. 
Meth 
base. 


Fat Color— 
Greenish yellow 
Golden yellow....... 
Dark orange 
Light orange 
Bluish green 
Yellowish green..... 
Carmine red 
Grenadier red....... 
Dark red 
Yellowish brown.... 
Reddish brown 
Maroon 
Black reddish 75 
Black bluish......... 75 


me mm DD 
N- ODM 
—- 
oo: 


Violet ae a 

With the production of the fluid and solid fat colors 
from color bases, or their elaboration by means of fatty 
acids, only the aniline color factories have formerly con- 


cerned themselves. As, however, the consumption has in- 
creased, the consumers found it to their advantage to ob- 
tain the color bases in the undissolved condition and make 
the colors for themselves; at any rate, to supply their own 
requirements. 

The equipment called for in their production is limited 
to dissolving receptacles of a capacity proportionate to 
the production, a few stirring crutches, a thermometer re- 
cording up to 150 degs. C. and, if solid colors are to be 
prepared the necessary number of shallow tin dishes. As 
the dissolving receptacle for fat black, which it is cus- 
tomary to produce in large quantity at once, an iron 
boiler, heated by indirect steam, is most suitable. In the 
absence of steam, a coal fire, capable of close regulation, 
is admissible. For mixed fat colors, an enamelled sheet 
iron pot for each color, or each shade related to that color, 
or a small saucepan of the same material, in either case 
standing in a water bath, will suffice. 

The place in which the production of fat colors is under- 
taken must be of good height and well ventilated. There 
must be no raw materials or goods stored in it that could 
be damaged by flying dust of the color bases, for this, in 
spite of the greatest care, can never be entirely prevented. 
The color dust penetrates everywhere and it is very 
troublesome to remove it without a trace. 

Preparation of the Black Fat Color—The operation com- 
mences with the filling of the kettle about three-fifths full 
of oleic acid. Where stearine is used the same proportion 
applies to the warm-fluid substance. After the fatty acid 
has been heated to 80 to 85 degs. C., the black base is added 





Indulin base. 


THE AMERICAN PERFUMER 11 


by shovelsful, under constant vigorous stirring, care being 
taken that no lumps are formed as they are dissolved only 
slowly and with difficulty. Of the base thus added, part 
forms a thick cover on the surface, while part sinks to the 
bottom. The mixture is then heated to 95 to 100 degs. C., 
and it then commences to boil up and foam. At this 
moment the steam supply is shut off or the fire covered 
with ashes, and stirring is continued until the mass has all 
sunk to the bottom. According to the character of the 
nigrosin base, the surface will be more or less covered 
with foam; with an indulin base it will usually be quite 
clear. In the first case the mixture is again heated, this 
time, however, to 110 degs. to 120 degs. C., after which it 
again begins to rise and foam. The heat supply can now 
be entirely shut off, but the stirring of the mass must be 
continued until it is free from foam, a sign that the com- 
bination process is completed. 

In the case of a technically pure nigrosin-base, stored 
air-tight, or an indulin base, the second heating up is 
usually not necessary. It may, on the other hand, happen 
that when the temperature of the mixture has dropped, 
during the stirring, to less than 80 degs. C., the mass will 
not foam much, although the combination will not be com- 
plete. Such a fat black displays on utilization, the dis- 
advantage that if it is introduced into wax boilings hotter 
than 100 degs. C., the uncompleted dissolving process is 
completed, accompanied by profuse foaming. To obviate 
this defect, the solution temperature should always be fixed 
at a few degrees over 100 degs. C., which also causes 
evaporation of any moisture contained in the oleic acid. A 
higher temperature than 120 degs. C. must always be avoid- 
ed, otherwise the fat black will decompose, a process in- 
dicated by the development of gases exceedingly injurious 
to health. 

The production of the variegated colors differs only from 
that of the black in a stricter maintenance of the melting 
temperature. The most delicate are the yellow color bases, 
so that they must never be heated to above 80 degs. C. In 
preparing the brown colors, where mixed bases are em- 
ployed, either we proceed so that the black or blue bases 
are first dissolved in the fatty acid at a higher tempera- 
ture, the mixture then allowed to cool down to 80 degs. C., 
the others being only added after this, or the yellow base 
is dissolved at 80 degs. C. and a suitable quantity of fin- 
ished fat colors added, in place of the other bases. 

As a rule, the dissolving process, in the case of the 
variegated color bases, progresses quietly. The auramine 
base, it is true, develops a strong ammonia odor, but dis- 
solves, like the others, without notable reaction. As in 
this case, the signs of completion of the combination pro- 
cess, as described in the manufacture of fat black, are ab- 
sent, we make use of the following test: On a moderately- 
heated piece of tin or on a plate of glass, a piece of blot- 
ting paper is laid; a drop of the color solution is allowed 
to fall on it, and the soaking, spreading or absorption of 
the color into the paper awaited. If the base is perfectly 
dissolved, no remainder of undissolved substance should 
appear on the paper, but the color spot must distribute 
itself evenly over the paper. 

On completion of production, the fat color prepared with 
the aid of stearine is poured into shallow molds. When 
the tablets have completely cooled in them, they are broken 
into pieces. 

The properties of fat colors in regard to their employ- 
ment.—Although various properties of the fat colors have 


been mentioned in the course of this treatise, I must still 
make closer reference to some of them. 

The solubility of the pulverized fat colors, as compared 
with the fatty acid kind, is difficult; nor is it as complete. 
It is advisable to dissolve the former, before use, in about 
ten times the volume of oleic acid and to free this solution, 
by straining or sedimentation, from insoluble residuum. 
By this means, not only a pure colorant is obtained, but 
also a better developed color tone. 

The permanence of the fat colors under exposure to 
light and air is specific, in accordance with each color’s 
fastness to light is displayed by the azo and quinoline 
colors, as well as by several varieties of ceresin-olesol- 
pyronal colors. As a rule, the blue and violet fat colors 
fade more quickly than the others. A particular defect is 
possessed by some fat colors when wax goods and candles 
colored with them are stored, they run in spots or sublime 
and thus discolor the wrappings. 

Concerning the heat resisting capacity of the color bases, 
mention has already been made. It might be added that 
the same also applies to the powder form. The variegated 
coloring of all fat and wax goods should be done at 80 
degs. to 90 degs. C., and only in the water bath. Over- 
heating causes the colors to become dull, matt and change 
their shade, or as it is commonly expressed, they are 
“burnt.” 

The capacity of fat colors for resisting alkaline fluids is 
greater in the powdered than in the fatty acid color, so 
that they may, for example, be employed for coloring 
saponified shoe polishing cream. A greater influence is 
exercised on the fat colors by the mineral acids. They 
are capable of either completely destroying the color or 
materially changing its shade. Even the acid residue left 
in fat or wax after refining will transform the yellow color 
into red. 

Colored wax or fat goods are subject to another form of 
decomposition when stored in metallic receptacles, especi 
ally when they also contain an acid or oxidizable substance, 
like oil of turpentine or acids. Thereby metallic salts are 
formed which more or less rapidly, but nevertheless always 
surely, destroy or transform the color. 

The efficiency of the fat colors, or their coloring capa- 
city, as already stated, is greater in the powdered than in 
the fatty acid type, but here the character and absorptive- 
ness of the material to be colored comes in for considera- 
tion. The transparent substances, like oil or transparent 
paraffin, always require less of the variegated colors than 
the opaque wax products. The largest quantity of fat 
color is required by paraffin when it is to be colored a 
deep black. 

Fat colors serve to color ceresin, paraffin, vaseline, can- 
dles, oil of turpentine, shoe paste, as well as many fat and 
wax products; also for the preparation of turpentine wood 
stains, instantaneous leather blacking, etc., as well as for 
the beautifying or fining of printing inks, and in the pro- 
duction of two-shade colors for the graphic industry.— 
Seifensteder Zeitung. 


Perfume as a Foil to Typhus. 


Cheap, highly scented perfumery has been found to be 
the greatest enemy of the typhus insect. Instead of being 
washed with soap and water and having their clothes 
sterilized, soldiers infected with typhus insect are now 
bathed in cheap perfume and their clothing is sprinkled 
with the same perfume. 
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FLAVORING EXTRACT SECTION 


OFFICIAL REPORT OF THE FLAVORING EX- 
TRACT MANUFACTURERS’ ASSOCIATION. 
Frank L. Beggs, of Newark, Ohio, president of the 

Flavoring Extract Manufacturers’ Association, 

Thomas E. Latinen, its attorney; issued Circular No. 39 on 

February 29 and it was received by’ the members early this 

month. As usual it was full of information. 

Attention was called to and the full text given of the 
iotice issued by the Department of Agriculture for the 


and 


hearing on March 10 in relation to the proposal to extend 
the date for discontinuing the use of the guaranty legend 
and serial numbers under the Pure Food and Drugs Act. 
Members were advised to write to Chief Chemist Alsberg 
stating their views upon the necessity for an extension of 
time. 

Attention also was called to the hearing at the Bureau 
ot Chemistry, Washington, on March 9, on jellies, jams 
and marmalades. 

Correspondence is quoted between Attorney Lannen and 
the Connecticut Board of Pharmacy in relation to the use 
of labels, with special reference to essence of peppermint. 
In the view of Mr. Lannen the Connecticut law discrimi- 
nates against the products of other states and therefore 
is void. The controversy still is in progress. 

Further developments are expected in the matter of the 
operation of the prohibition law in Colorado. 


The World’s Vanilla Crops. 


The usual annual statistical report on the vanilla crops of 
the world has been issued by H. Mayer, Sen., Ltd., in Lon- 
don. The figures may require a little adjustment later on, but 
the following are approximately correct: Bourbon, 52 
tons; Seychelles Islands, 10; Comores and Mayotte, 80; 
Madagascar, Nossi-Bé and Ste. Marie, 112; Mauritius, 
Java, Fiji and Ceylon, 15; Guadeloupe and Martinique, 8; 
Mexico, 155; Tahiti, 140. The total crop is about 572 tons, 
as against 540 tons for the preceding year. 


PURE FOOD AND DRUG NOTES 


In this section will be found all matters of interest con- 
tained in Freperat anp State official reports, etc., relating 
to perfumes, flavoring extracts, soaps, etc. 


Hearing on Guaranty Legend. 


Request was made on March 10 of the Department of 
Agriculture by representatives of the perfumery, drug and 
grocers trade to suspend indefinitely the order to discon- 
tinue the guaranty legend on their products on May l. 
The trade representatives asked that the date be extended 


to such a time as would enable them to dispose of the - 


present stamped stock. Some speakers urged that the de- 
partment allow the legend to be used indefinitely, as its 
presence on the goods would do no one harm. 

For the perfumery trade there were present A. M. 
Spiehler, of Rochester, and A. B. Calisher, of New York 
City, representing the Manufacturing Perfumers’ Associa- 
tion of the United States. Others present were: John C. 
Pietz, of Sprague, Warner & Co., Chicago; Charles M. 
Woodruff, of Detroit, of the National Association of Manu- 
facturers of Medical Products and the Drug Trade Con- 
ference; H. C. Fuller, of Frederick Stearns Co., Detroit, 
and also the Institute of Industrial Research of Washing- 


ton, D. C.; George G. Bailey, of Rome, N. Y., of the Fort 
Stanwix Canning Co.; Louis T. Wers,. of Baltimore, for 
the United States Printing and Lithographic Co.; Frank C. 
Gorrell, of Washington, D. C., for the National Canners’ 
Association; Albert Bettcher, of Chicago, for Libby, Mc- 
Neill & Libby; Wm. H. Sears, of Sears & Nicholls Co., of 
Chillicothe, Ohio; Silas B. Adams, of New York, for the 
American Chicle Co.; Alfred H. Beckmann, of New York, 
for the National Wholesale Grocers’ Association; H. N. 
Riley, of the Heinz Co., Pittsburgh; William Jay Schief- 
felin, of New York, the Drug Trade Section of the New 
York Board of Trade; W. L. Crounse, Washington, D. C., 
for the National Wholesale Druggists’ Association; F. E. 
Holliday, of New York, and C. Mahlon Kline, of Phila- 
delphia, for the same organization. 

The speakers pointed out that there were a large num- 
ber of labels on hand it was impossible to use them up 
by May 1. It was estimated these labels were valued at 
$446,299, and their discontinuance would’ mean that loss to 
the manufacturers. Label manufacturers said there were 
from one to two million dollars worth of labels still on 
hand bearing the serial number. 

It was argued that to eliminate the guaranty clause and 
serial number on the labels would involve great expense 
and it could not be done so as to make the labels attractive 
to the consumer. In fact packages so labelled would excite 
suspicion on the part of the purchasing public. It was 
urged that the manufacturers and dealers be allowed to 
use the labels now on hand. 

One manufacturer said he had on hand 39,263,750 labels 
valued at $42,470, and it was unfair to require him to lose 
this money. 

Mr. Woodruff, for the drug trade, spoke of the expense 
in obtaining new labels, the difficulty of getting them in 
time to meet the order of May 1, and the trouble of re- 
dressing the-stock on hand. These were serious matters. 
He asked that the date be postponed. for several years 
with the understanding that the manufacturers would con- 
tinue to use the labels on hand and remove the legends 
from labels as they reprinted them. Another manufacturer 
said he could only buy in quantities of ten thousand labels 
and estimated that on May 1 he would have $8,328 unused 
labels on hand. 


Decision Quashes Unauthorized Standards. 


Judge Albert B. Anderson of the United States District 
Court, sitting at Chicago, has rendered a decision of far 
reaching importance under the Food and Drugs act of 
June 30, 1906, in the case of United States vs. Thompson 
& Taylor Spice Company. 

The court held, in effect, that the Food and Drugs act 
is absolutely silent on the subject of standards for ex- 
tracts or other food products, except as pertains to their 
being free from any added poisonous or other deleterious 
ingredients which may render such articles injurious to 
health, does not in any of its provisions adopt, define or 
prescribe any existing commercial standards or any other 
standards of strength, grade, quality or purity for such 
products and does not delegate to any ministerial or other 
body power or authority to establish any such standards. 

Because of these omissions it is held that the law is too 
uncertain and indefinite as a foundation for criminal prose- 
cution for the alleged adulteration and misbranding of any 
food products which vary in strength from any alleged 
standards set forth in circular 19 issued by the Secretary 
of Agriculture on June 26, 1906, standards promulgated 
by any other public officials or standards erected by custom 
or otherwise. ‘ 

The defendant was charged with adulterating and mis- 
branding extract of peppermint and terpeneless orange 
flavor. The Government’s contention was that oil of pep- 
permint in quantity of not less than 3 per cent. by volume 
was no ingredient of extract of peppermint and that the 
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article in question contained less than 3 per cent. of oil of 
peppermint; also, that, terpeneless oil.of grange mn.a quan- 
tity of. not less than 5 per cent. by, volume is an essential 
ineredient of terpeneless:extract of orange and terperieless 
orange flavor, and that the product in question contained 
less than 5 per cent. by volume of terpeneless oil of orange. 

The products in question were shipped in interstate com- 
merce over five years ago. Counsel stated that the de- 
fendant was prepared to prove that in manufacturing these 
products it had in fact followed the standards promulgated 
by the Secretary of Agriculture in circular 19 “ had used 
over 3 per cent. of oil of peppermint and-over 5 per cent. 
of terpeneless oil of orange; that at the time the articles 
complained of were placed on the market defendant was 
using only about 40 per cent. of high proof alcohol, as the 
labels show, supposing it would hold the oil in solution; 
that it was discovered later that some of the oil was being 
filtered out in the clearing of the extract and that the goods, 
on test, were not showing the required amount; that in 
each of the articles in question a larger per cent. of the 
oils, respectively, than the Government contends were 
essential ingredients were placed in such articles, not be- 
cause it was required by law, but because defendant wishes 
to follow the standards promulgated by the Secretary of 
Agriculture; that the trouble indicated was discovered and 
corrected by the use of a larger percentage of alcohol suffi- 
cient to hold the oil in solution a long time before this suit 
was filed. 

\part from the facts, defendant’s counsel raised the ques- 
tion that because the Food and Drug act contained no pro- 
vision of any sort for food standards it followed that no 
standards on food products were within the provisions of 
the act, and that consequently no criminal prosecution for 
a violation of the Food and Drugs act could be predicated 
upon the fact. If such were the fact, that the product had 
been shipped in interstate commerce which varied in 
strength or composition from any known standard for such 
products. 

\t the conclusion of the opening arguments to the jury, 
Judge Anderson at once entered into an exhaustive review 
of the entire subject, and the greater part of the day was 
devoted to arguments pro and con on this question of food 
standards, during the course of which Judge Anderson 
considered and rejected as unsound the decision of Judge 
Hollister in U. S. vs. Frank, 189 Fed., 195, and several 
other decisions of like import which upheld the legality of 
the standards established in circular 19. 

Judge Anderson quoted with approval the case of Mc- 
Chord vs. Louisville Railroad Company, 183 U. S., 498, 
which held it to be utterly repugnant to our system of laws 
to punish a person for an act, the criminality of which de- 
pends not on any standard erected by the law which may 
be known in advance but on one erected by a jury. 

Judge Anderson, therefore, held that a person cannot 
be punished under the Food and Drugs act for violating 
the standards of circular 19, standards erected by any 
public officials, standards erected by custom or other- 
wise, because the act itself does not in terms provide 
for any standards, nor does it adopt any existing stan- 
dards or delegate to any one the power and authority 
to create such standards. The court, therefore, directed 
that a verdict be entered finding the defendant not 
guilty and the defendant was accordingly discharged. 

The court throughout adopted the construction contended 
for by counsel for the defendant, who argued that Con- 
gress deliberately omitted any provision whereby to en- 
force any standards of strength for such products as flavor- 
ing extracts and contended that the courts cannot by judi- 
cial legislation supply such a provision; that the standards 
established by the Secretary of Agriculture in circular No. 
19 carry with them of course a very great moral force and 
many States—IIlinois recently included—have adopted food 
standards in conformity therewith, but that so far as in- 
terstate commerce is concerned, the adoption of such stan- 
dards must rest upon the voluntary consent of the manu- 
facturer or dealer and not upon any mandate of law. 


Bottled Water Under Food Act. 


Secretary of Agriculture Houston announced March 1 
that the standards for bottled water established by the 
Bureau of Public Health for Interstate Carriers will here- 
after be applied under the pure food law by the Bureau 


of Chemistry to all bottled waters sold in interstate trade 
This affects all hottled-mineral and table waters, which are 
offered for sale in interstate commerce. 


North Dakota. 


Dr. E. F. Ladd has been elected president of the North 
Dakota Agricultural College at Fargo to succeed J. H. 
Worst, deposed. Dr. Ladd is to remain as commissioner 
of the food department of the State. Connected for 
twenty-five years and more with the college, Dr. Ladd was 
selected by the Board of Regents as the person who could 
work out a solution of the situation which has caused a 
wrangle for two years over administrative authority. 

Dr. Ladd was reared on a Maine farm. He studied 
agricultural chemistry at the Maine Agricultural College, 
then went to the New York Experiment Station as assis- 
tant to Chief Chemist Babcock. When Dr. Babcock went 
to Wisconsin, Dr. Ladd became chief chemist. Three 
years later, in 1890, he went to North Dakota to help 
found the State agricultural school and experiment sta- 
tion. The State had been admitted in the Union only a 
few months before. . 


New York Anti-Saccharine Bill. 


An effort to prohibit the use of saccharine in liquors 
and candy in New York State is now being made, pre- 
sumably upon the suggestion of the New York City Health 
Board, through a bill which has just been introduced into 
the State Legislature by Senator Walker. The text of 
this measure, which is known as Senate bill No. 557, fol- 
lows, new matter being printed in capital letters :— 

The people of the State of New York, represented in 
Senate and Assembly, do enact as follows :— 

Section 1. Sub-heading A of section 41, of chapter 49 
of the laws of 1909, entitled “An act tm relation to public 
health, constituting chapter 45 of the consolidated laws,” 
is hereby amended by adding at the end thereof a new 
sub-division, to be sub-division 5, to read as follows :— 

IF IT CONTAINS ANY SACCHARINE. 

Sec. 2. Sub-heading B of such section is hereby amended 
b¥ adding at the end thereof a new section to be sub- 
Cristom 9, to read as follows :— 

IF IT CONTAINS SACCHARINE. 

See. 3. Sub-headings C and D of such section are hereby 
— to read, respectively, as follows :— 

. In the case of spirituous, fermented and malt liquors, 
if it contain methyl or wood alcohol in any of its forms, 
or any substance or ingredient, INCLUDING SAC- 
CHARINE, not normal or healthful to exist in spirituous, 
fermented or malt liquors, or which may be deleterious or 
detrimental to health when such liquors are used as a 
beverage. In the case of ale or beer, if it contains any 
substitute for hops, or pure extract of hops, or if any such 
substitute is used in the manufacture thereof. 

D. In the case of confectionery, if it contains terra alba, 
barytes, talc or other mineral substance, INCLUDING 
SACCHARINE, or poisonous colors or flavors, or other 
ingredients deleterious or detrimental to health. If the 
standard of any article of food or any drug is not estab- 
lished in a national pharmacopeceia, the State Board of 
Health shall, from time to time, fix the limit for variability 
permissible therein. The State Board of Health may, from 
time to time, with the approval of the governor, declare 
what articles or preparations ‘shall be exempt from the 
provisions of this article, and publish a list of such artieles 
which shall thereafter be so exempt. Every person violat- 
ing any provision of this section shall forfeit to the people 
of the State the sum of one hundred dollars for every such 
violation. 

Sec. 4. This act shall take effect immediately. 


Pennsylvania. 

The food law administration in Pennsylvania under 
Commissioner James Foust continues to be a big money- 
maker for the State, according to the annual report filed 
by Mr. Foust for the year 1915 and just now made public 
by the Secretary of Agriculture. The recipts of the Dairy 
and.Food Division for last.year were $279,055.40, as against 
$225,910.78 in 1914, being $193,154.04 in excess of the ex- 

(Continued on page 18.) 
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Mr. E. E. Alderman-Fairchild Co., the 
well-known Rochester box makers, was a recent visitor to 
New York buying supplies. 


Fairchild, of 


Dr. Bernard C. Hesse, for ten years a consulting chemist 
at 92 William street, New York, has transferred his serv- 
ices exclusively to the General Chemical Co., at 25 Broad 
street, New York. 

\mong the guests at a recent banquet of the Association 
of Commerce of Grand Rapids, Mich., was Mr. William 
Henry Jennings, the oldest 
traveler in Michigan and 
perhaps in the country. Mr. 
Jennings, who now is more 
than 84 years old, has been 
on the the Jen- 
nings Manufacturing Co. 
for a period of 44 years. 
He began 


road for 


selling extracts 
and household remedies for 
Seward, Bentley & Cheney, 
of Buffalo, N. Y., in 1866, 
but resigned from this con- 
1872 and went to 
He at once 
began selling Jennings’ fla- 
traveling 
with a team and peddling wagon, covering the greater p@rt 


cern in 
Grand Rapids. 





W. H. JENNINGS. 


voring extracts, 
of Michigan, excepting the extreme northern part of the 
State. 
traveling from town to town. 


He delivered his goods to the store as he sold them, 


This manner of visiting his customers continued about 
twenty years and since that time he has been traveling by 
railroad. His success, he says, is from the fact that he is 
a good mixer, retaining the good will and confidence of 
his customers. Perhaps a remarkable coincidence is that, 
despite his age, he has been out on the “firing line’ this 
winter with as much vigor and success as he was favored 
with twenty years ago. Mr. Jennings is a brother of Mr. 
C. W. Jennings, who is an important figure in the Flavor- 
ing Extract and Perfumers’ Associations. 





John B. Manley, who has been employed for some time 
by Aubry Sisters, New York, manufacturers of perfumes 
and toilet preparations, as bookkeeper, was indicted by the 
Grand Jury on February 21 for forgery in the second de- 
gree, and is now out on bail awaiting trial. The charge 
against Mr. Manley alleges the conversion of money in- 
tended for the purchase of revenue stamps. 


We have received from Mr. Wm. Schimpf, of the Mme. 
Jardinier Co., Brooklyn, N. Y., several sample products 
from his attractive line of toilet preparations. 


Dr. Lyman F. Kebler, chief of the Drug Division of the 
Bureau of Chemistry, Washington, D. C., has recently been 
elected president of the University of Michigan Alumni 
Association of Washington. 
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Dr. William Jay Schieffelin, of the wholesale drug house 
of Schieffelin & Co., New York, has been chosen permanent 
State chairman of the League to Enforce Peace. At the 
meeting in the Hotel Manhattan, Dr. Schieffelin outlined 
the proposals of the league, which are in accordance with 
the plans bf former President Taft, to the effect that 
nations should settle their disputes by arbitrational or con- 
ciliatory methods. 


Mr. John A. 


Serghoff, junior member of the Rub-No- 
More Company, of Fort Wayne, Ind., was a recent visitor 
to New York City on busi- 
ness connected with the ex- 
ploitation of the products 
manufactured by his 
pany. 
our office, and impressed us 
with his reserve and native 
energy, two thoroughly good 
attributes of success. Mr. 
Berghoff graduated 
from the University of Cin- 
cinnati in 1914 with the de- 
gree of Bachelor of Science. 


com- 
He was a caller at 


was 


He now has charge of the 
stearic acid department of 
the Rub-No-More Company. 
His father, Mr. Gustave A. 
Berghoff, is president of this rapidly growing company. 

The company was originally incorporated as the Summitt 
City Soap Works in 1895 by Mr. Gustave Berghoff. The 
stearic acid plant was installed in 1911, and in April, 1912, 
the business was re-incorporated as the Rub-No-More 
Company for $100,000. In August, 1915, a stock dividend 
was declared, making a total of $500,000 stock issued. On 
January 1 of this year the company put on the market Palm 
Beach, a new white toilet soap for toilet and laundry pur- 
poses. The activities of the company are confined to 
Southern, Western and Central States for the present 
at least. 





JOHN A. BERGHOFF, 


this issue a photograph 
of Mr. F. L. Washbourne, the moving spirit of F. L. 
Washbourne & Co., Inc., 116 John street, but our 
readers will have to wait until next month to view 
the photograph of the enterprising gentleman and of 
the four-story and basement building into which he 
has recently moved. 

Mr. Washbourne has had many years’ experience 
in the selling of chemicals and vanilla beans, etc., for 
others, and on January 1, 1910, he started business on 
his own account as a broker and dealer. Soon after 
the war broke out his business increased by leaps and 
bounds, and at the beginning of the year he took a 
long lease on the building he now occupies. The 
facilities were expected to be ample for some time 
to come, but have already proven inadequate. 

Mr. Washbourne has a very good future indeed and 
deserves all the rewards that Dame Fortune may have 
in store for those who work hard and intelligently. 


We hoped to present in 
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Mr. Siluis Van Dyk, of Paris, proprietor of Parfumerie 
Monna Vanna, Paris, arrived in New York on the Rotter- 
dam, March 12, in company with Count de Frise. Mr. Van 


Dyk is a brother of L. A. Van Dyk, manufacturing chemist, 
Now York. 

The travelers met Dr. F. S. Mason on board, and had 
eeexsion to enlist his services to combat Neptune when the 


efforts of the ship’s physician proved unavailing. Not 


knowing that Dr. Mason is the American representative 
for Rigaud, the Paris perfumer, Mr. Van Dyk sent, as a 
token of gratitude to Dr. Mason, a handsome bottle of 
\lonna Vanna perfume. When explanations were made 


the party became highly amused over the strange coinci- 


dence and celebrated the meeting of kindred spirits in the 
most approved nautical manner. 

\lr. F. M. Bauer, vice-president and treasurer of Pfaltz 
& Bauer, Inc., New York, returned from Europe on March 


5, on the Rotterdam and 
will sail again for Holland 
on the same steamer April 


29. Mr. 
past ten months in Holland 


Jauer spent the 


and Germany and at the 
plants of E. de Haen, Seelze, 
near Hanover, and Sachsse 
& Co., Leipzig. 


made a 


He has also 
careful study of 
present European conditions 
and of the probable trend 
of affairs after peace shall 
have been reestablished. 





Mr. J. C. Umney has re- 


F. M. 


BAUER. signed the chairmanship of 
the Chemical Trade Section 
of the London Chamber of Commerce, which he has so 
Mr. Umney’s calls for duty are 
so multifarious that it is to be wondered he has not let go 
of some of them in the last few years. There are limits 
even to the such a versatile Mr. 


ably occupied since 1902. 


endurance of man as 


Umney 


Mr. Edwin Schmitt, formerly of Schmidt & Co., has be- 
come connected with Heywood, Strasser & Voigt, New 
York, lithographers, and will give special attention to per- 
fumery and confectionery manufacturers. 


Mr. Charles E. Bedwell, of Omaha, Neb., who went to 
St. Louis to become manager of the Meyer Bros. Drug Co., 
has returned to Omaha and is now associated with E. E. 
Bruce & Co., of the latter city. 


Mr. Philip La Rue, a director of Antoine Chiris & Jean- 
card Fils, Paris and Grasse, was in New York for a few 
days en route to Cayenne, French Guiana. He sailed from 
New York on the 16th inst. 


Mr. D. A. Bennett, of Bennett & Davis, Inc., Chicago, 
made a flying business visit to New York this month. The 
firm of Bennett & Davis has made very rapid progress since 
its formation about two years ago, and on account of its 
rapid growth the partners decided a short time ago to in- 
corporate the business. 





wn 


Mr. George W. Scobell. second vice-president of the 
Gibson Drug Co., Rochester, N. Y., was a recent visitor to 
the wholesale trade in New York City. 


Mr. Donald McKesson, of McKesson & Robbins, New 
York, is the proud father of a young son who arrived at 
his home on February 12. 


Mr. William C. 
Whitall 
lations upon the advent of a daughter on February 17. 


New York office of the 
Tatum Co., has not finished receiving congratu- 


Lamh, of the 


Mr. C. W. Campbell, formerly export manager for Rock- 
hill & Vietor, has opened offices at 11 Cliff street, New 
York, for the handling of chemicals. 


Mr. Joseph De Lorme, whose photo is reproduced here- 


with, is the new Chicago representative of Geo. V. Gross & 
Co., New York. Mr. De 
Lorme entered upon his 


duties February 1, and is re- 
ported to have made very 
He has 
been connected with the in- 
dustry for the past eleven 
years, with Wm. J. Stange 
& Co., and the Liquid Car- 


excellent progress. 


bonic Co., Chicago, and also 
H. C. Schranck Co., Mil- 
waukee. Mr. De Lorme is 
of the modern 
school, being a good clean 


a salesman 





chap who makes friends and 
holds them. 


JOSEPH DE 


LORME., 


Mr. Wm. H. 
through his energetic and successful selling of boxes and 
He has called our atten- 
tion to the following from one of the New York papers: 

Customer—'lIs this a popular perfume?” 

Clerk—"Yes, madam, that is one of the six best smellers.” 


Green, who is so well known in the East 


labels, has a keen eye for humor. 


Mr. Julius Schmid, importer of druggists’ sundries and 
manufacturer of bulk toilet specialties, is in the Park Ave- 
nue Hotel, New York, recovering from an accident that 
befell him about a month ago. He slipped on the ice and 
broke a leg. 


Mr. E. M. Jewel, manager of the Canadian branch of the 
National Aniline & Chemical Co., New York, with offices at 
Toronto, was a recent visitor at the company’s home office. 
Mr. J. H. Neumann, of the National Aniline & Chemical 
Co., of Chicago, was on hand in the essential oil district 
during the same week. 


Mr. P. R. Dreyer, special representative of Ungerer & 
Co., returned home March 4 from a six weeks trip through 
the Middle West. Mr. Dreyer reported business very good. 


Associated Drug Stores, Inc., a Baltimore corporation, 
conducting three pharmacies in that city and one in Wash- 
ington, was thrown into the hands of receivers February 23 
on the petition of H. Gamse & Bro., label printers and litho- 
graphers, on a claim for $395.76. 
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Mr. D. Knoester, representative in Mexico for Van Dyk 
& Co., New York, has started for Zeist, Holland, having 
sailed on the steamship Noordam on March 21. After his 
trip abroad Mr. Knoester will go to South America. 

The New York World of March 15 prints a story 
about Mr. George F. Merrell, of Allen B. Wrisley & Co., 
soap manufacturers and perfumers, Chicago: 

Mr. Merrell, while motoring through Jamaica, stopped 
to help a motorist whose car was stuck in a snowdrift. In 
trying to adjust a part, Mr. Merrell’s thumb was in the way 
when the engine started unexpectedly. 

He rushed in his car to St. Mary’s Hospital, and in Dr. 
3ryning found an old friend. He and Mr. Merrell’s nephew 
were fellow internes at the Cook County Hospital, Chicago. 

Dr. Bryning healed Mr. Merrell’s thumb by stimulating 
the granulations which form new flesh in a wound, and 
when Mr. Merrell left for home his thumb was in good 
shape again. 

Governor Willis, of Ohio, spoke at the annual profit- 
sharing meeting of the Proctor & Gamble Co., held at the 
Emery Auditorium, Cincinnati, February 26. Just 1,991 
employees participated, and $209,000 was divided. This 
is an increase over 1914 of $50,000. Under the plan, which 
affects each employee whose salary is not more than $1,500 
a year, the employees at the various plants and offices 
participated in the distribution. These employees hold 
Proctor & Gamble stock with a market value of $1,690,000, 
an increase over last year of $250,000, and 340 more em- 
ployees are benefited than in 1914. An interesting feature 
of the exercises was the presence in seats of honor on 
the stage of 150 persons, who were among the original 
shareholders when the profit-sharing plan was launched 
in 1887 and revised in 1903. 

It is said that some forty local drug stores are about 
to merge in Cincinnati, Covington and Newport, Ky., with 


a $1,000,000 capitalization. 


Papers have been filed in Chicago changing the name 
of Benedict, Perfumer, Inc., to Universal Cosmetic Co. 


The Liggett-Riker-Hegeman drug combination was car- 
ried practically as forecasted in our last issue. At the 
meeting of the new corporation the following officers and 
directors of the L. K. Liggett Co. were chosen: George 
M. Gales, president; John S. Alley and William C. Watt, 
vice-presidents; R. B. Wattley, treasurer; Henry R. An- 
drews, secretary; R. H. Haas; auditor; F. L. Tompkins, 
W. J. Rash, J. A. Crane, H. R. Andrews and William C. 
Watt, directors. The headquarters of the company will be 
at 340 West Fourth street, New York City. 

There were 107 Riker-Hegeman and Riker-Jaynes ‘stores, 
and forty-five Liggett stores, a total of 152 stores, taken 
over by the new concern, the L. K. Liggett Company, which 
is owned by the United Drug Company, of Boston, Mass. 
L. K. Liggett, who was recently elected president of the 
Boston chamber of commerce, is the head of the United 
Drug Company, which is controlled by the 7,000 retail 
druggists now operating “Rexall” stores. 

The fifty-three stores in Greater New York and all 
others bearing the Riker-Hegeman name will hereafter be 
known as Liggett’s-Riker-Hegeman Drug Stores, the 
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twenty stores in Boston and others bearing the Riker- 
Jaynes name will be called Liggett’s-Riker-Jaynes Drug 
Stores, and the Liggett stores in cities in which no Riker 
stores are at present located will continue under the orig- 
inal names. 

The following district managers have been appointed, 
who will be responsible for all the stores in their districts: 
Jerome A. Crane, Massachusetts and upper New Eng- 
land; Fred L. Tompkins, Rhode Island and Connecticut; 
E. L. Meserve, Manhattan, the Bronx and Westchester 
County; H. W. Weed, Brooklyn, upper New York State, 
Michigan, Ohio and Canada; E. E. Burlingame, New Jer- 
sey, Delaware, District of Columbia and Pennsylvania. 

An extensive advertising campaign is being planned by 
N. Mitchell, the advertising manager of the new concern. 

The United Drug Company, the holding company for 
the new Liggett company, will manufacture as heretofore 
the “Rexall” products in Boston, where all the manufactur- 
ing business of the old Riker-Hegeman Company will be 
moved. A branch will also be maintained in Chicago. 

The new concern is capitalized for $34,245,350, and it is 
expected that the stock will take the place of the Riker- 
Hegeman stock on the New York curb. The initial author- 
ized capital is $7,500,000 of 7 per cent. cumulative first 
preferred, $10,000,000 6 per cent. non-cumulative. second 
preferred, and $35,000,000 common. 


Druggists of Washington, D. C., are working vigorously 
against the continuance of the war revenue tax on toilet 
goods on the ground that it is a tax on cleanliness.. The 
following are prominent in the campaign: Hurlebaus Drug 
Company, Pray & Varty, H. B. Koester, Grier & Grier, 
Ray T. Bailey, C. H. Weiss, Morgan Bros. William: P. 
Herbst, Walter R. Hill, A. T. Bronaugh, A. H. Loussarian, 
Charles C. Read, Proctor’s Pharmacy, Theo. A. T. Judd, 
Alex. Schneider, and Charles A. Walter. 


Pittsburgh authorities recently prosecuted J. E. Gannon, 
agent of a perfume company, for violation of a city ordin- 
ance in causing perfumery to be sold in public places’ on 
Sunday. He was fined $10. The prosecution was due to 
the arrest of a child of thirteen years in the Pennsylvania 
station for making the sales in question. Gannon promised 
to discontinue his sales in Pittsburgh, it was stated. 


Wausau Soap Co., Wausau, Wis., recently organized, is 
building a plant with a capacity of 10,000 bars of soap daily, 
half of which has been contracted for. 


“There are many reasons why we Americans should be 
interested in Norway and in the development of our trade 
with that rugged and northerly country,” said Dr. Edward 
Ewing Pratt, March 2, in an address before the American- 
Norwegian Chamber of Commerce at Chicago. Dr. Pratt 
is Chief of the Bureau of Foreign and Domestic Commerce, 
of the Department of Commerce. He urged that the two 
co-operate in fostering trade between the two countries. 
The Bureau would like to turn to the Chamber, he said, 
for expert information on Norwegian markets, and he 
promised in return that the Bureau would do everything 
in its power to assist the Chamber. The Bureau is ‘ask- 
ing Congress for a Commercial Attache for the Scandi- 
navian countries. 
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\lr. F. H. Ungerer, of Ungerer & Co., New York, has 
heen confined to his home in Westfield, N. J., through ill- 
ness, but is rapidly coming round in good shape and is 
expected back at his desk shortly. 


Chemi-Clense Mfg. Co., a ‘Massachusetts corporation, 
‘italized at $200,000, and engaged in the manufacture of 
been authorized to 
Mr. Joseph Toch 


chemical compounds, soaps, etc., has 
do business under the laws of New York. 
il represent the company in this city. 


Mr. Charles A. West, vice-president of the Eastern Drug 
Company, of Boston, Mass., and a former president of the 
National Wholesale Druggists’ Association, visited friends 
in New York City recently while returning home from a 
pleasure trip with Mrs. West to Palm Beach, Fla. 


issue appears the special sixteen-page advertise- 


ment of the Syntleur Scientific Laboratories, Monticello, 
N. Y., of which Mr. Alois 
von Isakovics is the pro- 


prietor. 
It is not 
call attention to the adver- 


our custom to 


tisements in our various is- 


sues, as they are always 
written and printed in a 
manner that invites and 


holds the attention of the 
reader, but the Synfleur ad- 
this 
and the forty-eight page in- 
sert of the same that 
appeared last May, are so 
unusual as to merit special 


vertisement in issue, 


firm 





inspection and perusal. 
Mr. Isakovics built 
up a large business wholly 


\LOIS VON ISAKOVICS, 


has 


by mail, and seldom comes face to face’ with his patrons 
except in our pages. He is a man of earnest manner and 
genial temperament, and has a host of friends in technical 
and trade fields. 


Mr. Wm. E. Swindell, a member of the firm of Swindell 


Bros., Baltimore, Md., and manager of the New York 
branch, has organized the Excellall Products Co., New 
York, to exploit the container-top invented by Otto 


this 
issue the claims of the patent, and a small cross-sectional 


Goetzke. In the report of patents on page 22 of 


view of the device are given. 


William S, Addison, president of the Addison Litho- 
graphing Co., Rochester, N. Y., has returned home with 
\Irs 


o the 


\ddison after a protracted business and pleasure trip 
Pacific Coast. While in San Francisco Mr. Addison 
affected arrangements with Mr. E. P. Thorne to represent 
the company on the Coast. Mr. Thorne is located at Room 
312, 417 Market street, San Francisco and travels from that 
city east to Denver and from Seattle to Los Angeles. He 
is starting on his new mission under bright prospects of 
success. Mr. Thorne also will represent the Alderman- 
Fairchild Co., of Rochester, under similar arrangements. 
Mr. Addison reports having had a very successful trip, 
having obtained several large orders in addition to making 


the arrangements for continued representation in the Far 
West. cities of 
the western part of the continent. 


While away he visited most of the large 


vice-president of Jacobs Pharmacy, 


York. 


Mr. Sinclair 
Atlanta, Ga., was a recent visitor to New 


Jace bs, 





\ 


Mr. Octave Pages, Paris Manager for the V. Viv 
Company, New York, the rapidly growing perfume com- 
pany, arrived in New York on the Lafayette on Washing- 


audou 


ton’s Birthday, and sailed for France on the Rochambeau 
on the 4th of this month. 

Mr. 
Mr. Victor Vivaudou, president of the company, with re- 
gard to the further exploitation of the company’s products 
different markets which are supplied 
and also with regard to making 
new arrangements to take care of the large increased de- 


Pages came over here to receive instructions from 


in France and the 
from the Paris laboratory, 


mand in certain supplies for the New York laboratory. 
We are authorized to state that, in spite of all possible 
contrary, the Vivaudou has 


United 


merger, and will continue as a separate corporation un- 


rumors to the Company 


nothing to do with the Drug—Riker-Hegeman 


der the management and control of Mr. Vivaudou, who in- 


tends to transfer his head office to Paris as soon as the 


European troubles are over. 


Capitalization of $100,000 is authorized in the incorpora- 
tion papers of the Royal Lemon Washing Powder Co., re- 
It will occupy a plant -on 

McClory is president, S. 


cently formed at Minneapolis. 
University avenue. Judge P. J. 


H. Clark vice-president, and T. H. Tharalson, Assistant 
\ttorney General of North Dakota, secretary-treasurer. 
The general manager is C. H. Crockard, and Henry J. 


Linde, Attorney General for North Dakota, is the other 


member of the board of five directors. 





recently or- 

The plant, 
which will manufacture caustic soda and chloride of lime, 
will be ready for operation early in the summer. The 
company has been incorporated with a capital stock of 
$2,500,000 and the vice president and general manager is 
Mr. John F. 
manager of the Hooker Electro Chemical Co,. of Niagara 
Falls) N. Y. The general sales agents are Bush, Beach 
& Gent, 80 Maiden Lane, New York. The company has 
offices in the Holbrook building, San Francisco, Cal. 


The Great Western Electro-Chemical Co., 
ganized, is building a plant at Pittsburg, Cal. 


Bush, formerly vice-president and general 


Mr. Edgar W. Kirk, president of the Edgar W. Kirk 
Soap & Cleanser Co., Edina, Mo., corrects some misap- 
Mr. Kirk is the 
only living son of Mr. James S. Kirk, deceased, founder 
of the Chicago company bearing his name, and this fact 
gave rise to the report that the enterprises were connected. 
This appears to be an error, for the Edgar W. Kirk com- 
pany is entirely independent of the Chicago concern, and 
it has no branches. Besides the president, the officers of 
company are as follows: First vice-president 
and sales manager, Mr. Stanley M. Foster; second vice- 
president, Mr. J. S. Ellis; treasurer, Mr. Charles B. Lin- 
ville; secretary, Mr. J. C. Lanner; assistant secretary, Mr. 
H. G. Rees; general manager, Mr. F. W. Crabbe. 


prehensions concerning his company. 


the Edina 
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Mr. J. Clifton Buck, of the Smith, Kline & French Co., 
manufacturing perfumers, Philadelphia, and member of 
the executive board of the Manufacturing Perfumers’ As- 
sociation, sends us greetings from Honolulu under date 
of February 22. He says: “American manufacturers of 
perfumery are well represented in the several department 
and drug stores here. 
should be encouraged.” 


Exporters of American perfumes 


Mr. F. S. De Voin, of the Sun Drug Co., Los Angeles, 
Cal., was a recent visitor to New York with Mrs. De 
Voin. He is assistant general manager and buyer for his 
firm, which operates fourteen drug stores 

Mr. Max H. W. Gunther, secretary and treasurer of 
George ‘Schmitt & Co., Brooklyn, N. Y., was married on 
January 27 to Miss Clara F. Schmitt, a daughter of Mr. 
George Schmitt, who is president of the company. 





Thurston & Braidich announce that they will move on 
April 15 into their new building, 27 Cliff street. 

“Stupendous New York” is the title of a graphic pamph- 
let issued by the Central Mercantile Association, 111 Fifth 
avenue, New York, setting forth the greatness of the 
American metropolis and giving particular attention to the 
central mercantile district of the big city. It is a serious 
presentation of the subject for thoughtful persons and both 
in and out of New York. It seems as if no facts or statis- 
tics bearing upon this important topic have been omitted. 
In World’s Work for March a timely and interesting ar- 
ticle is printed, treating of New York as the largest city 
in the world. 





Mrs. Leta C. Rowe spent $18 a month on paint, powder 
and perfume, according to the testimony of her husband, 
Clinton C. Rowe, in the Circuit Court at Evansville, Ind. 
Rowe is suing for divorce. He said Mrs. Rowe burned 
the furniture and bed clothing in the house before she left 
him, and that she was accustomed to sit at home all morn- 
ing, painting and powdering, and go out “to have a good 
time” in the afternoon. Rowe probably has exaggerated 
his figures, but whether he has or not he will get no sym- 
pathy from anybody. His wife evidently showed keen dis- 
crimination in her choice between perfumery and a man 
who would object to its use. 





A large collection of soap certificate premiums were de- 
stroyed by fire in the building at Sumner avenue and Floyd 
street, Brooklyn, N. Y., recently. The building is occupied 
by the Kirkman Soap Company as a premium store. The 
loss is $1,000. 

The plant of the Olds Soap & Chemical Co., 540 West 
McCarthy street, Indianapolis, was destroyed by fire on 
March 7 with a loss of $15,000. Defective wiring was 
said by firemen to have been the cause. Mr. C. E. Sheets 
is president of the company. 





Oh, that some bright inventive man 
Would patent, make and sell 

An onion with an onion taste— 
But with a violet smell. 


—Anon., 
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PURE FOOD AND DRUG NOTES. 
(Continued from page 13.) 


penditures, which are provided for by a special appropria- 
tion. 

During the year the chemists of the department ana- 
lyzed 8,939 samples of various foodstuffs and there were 
1,165 prosecutions. In 1914 there were 4,827 samples 
analyzed and 1,010 prosecutions. The activity of Com- 
missioner Foust has had the effect of bringing about a 
marked improvement in the foods sold in the State in re- 
cent years. In the last nine years the Dairy and Food 
Division has analyzed 63,510 samples and made 7,706 
prosecutions. The receipts have been $1,243,585.26, a total 
of $532,097.94 in excess of the expenditures. 

Violations of the pure food laws found through the 
analysis of the chemists and for which prosecutions were 
made in 1915 were as follows: Milk, 625; coffee and 
chictory, 2; cold storage, 76; eggs, 17; food, 176; ice 
cream, 41; lard, 8; non-alcoholic drinks, 76; oleomar- 
garine, 16; renovated butter, 2; sausage, 25; vinegar, 101. 

The statement for the nine years is as follows: 








Cases 

Samples Termi- Expendi- 
Year. Analyzed. nated. Receipts tures, 
WN i sn wa aig 7,400 664 $55,732 $78,455 
Doha exs 8,300 300 54,580 69,968 
hii nacinets 6,200 797 86,594 83,700 
Rs tiny tek 5,594 667 110,802 79,661 
eg ee ini 8,200 1,029 120,993 83,083 
OR ais. 655% 7,204 1,049 136,125 81,858 
Pes Sai ela § 6,846 1,025 173,789 75,587 
Pei niswacauen 4,827 1,010 225,910 73,271 
Pin ctcanaeea 8,939 1,165 279,055 85,901 

63,510 7,706 $1,243,585 $711,487 





New York City Health Bulletins. 


Under the administration of Commissioner, Haven 
Emerson, the new head of the New York City Health De- 
partment, the publication has been begun of the Monthly 
Drug Bulletin. In the first issue attention is given to wood 
alcohol and the department’s work in enforcing the law on 
that subject. 

The Weekly Bulletin for March 11 reports that in Lon- 
don recently cases of anthrax infection were traced to 
shaving brushes. Some months ago the New York Depart- 
ment of Health examined brushes on the market, and 
found no anthrax in any of them. Moreover, it was 
learned that the method of manufacture, as at present car- 
ried on in this city, precluded the probability of any in- 
fection from this source. 


TREASURY DECISION. 


Glass Bottles “Packages” Under New Ruling on Tariff 
Law. 


Glass bottles are “packages” under the terms of the 
tariff law, according to a decision made recently by the 
Board of General Appraisers in a test case presented by 
Merck & Co. The merchandise consisted of various chem- 
ical and medicinal compounds put up in glass bottles weigh- 
ing less than two and a half pounds gross weight. Col- 
lector Malone classified the importations under Paragraph 
17, which provides for compounds of the kind mentioned 
when “put up in individual packages” of the weight speci- 
fied. This return called for a duty of 20 per cent. 

Henry J. Webster, counsel for Merck & Co., urged 
that the duty should be 15 per cent. as that for “chemical 
compounds.” The counsel contended at the hearing that 
the word “packages” in Paragraph 17 did not include 
glass bottles, because, as he said, “Congress has, through 
many tariff acts, treated glass bottles as a special class of 
containers, and continues to so treat them in this law.” 

Judge Brown in his decision for the board, said that 
while it was true Congress had treated glass bottles as a 
special class of containers, it did not follow that glass 
bottles could not properly be described as “packages.” 
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NEW PUBLICATIONS, PRICE LISTS, ETC. 


Year Book OF PHARMACY, comprising abstracts of the 
papers relating to pharmacy, materia medica and chem- 
istry contributed to British and foreign journals in the 
vear ending June 30, 1915, together with the transactions 
of the British Pharmaceutical Conference held in London 
luly 14, 1915.—This volume is even more complete than 
its predecessors and there is in evidence a great deal of 
care on the part of its editors. The division of essential 
oils occupies thirty pages and fats, fixed oils and waxes 
receive corresponding attention. It is published by J. & A. 
Churchill, 7 Great Marlborough street, London. 

(GoopricH Druc Co., Omaha, Neb., has issued }’elvetina 
News, which exploits the growth of its business and in- 
creasing popularity of its products. Instructions are given 
in the latest issue to the company’s representatives, both 
present and prospective, on the sale of toilet articles and 
perfumery 

ArRABOL MANUFACTURING Co., 100 William street, New 
York, in its March announcement calls special attention to 
graeffolin as a sticker for labelling tinned goods, setting 
forth the advantages which attend its use. 

Beauty CuLture’s SCIENTIFIC JouRNAL, Vol. I, No. 1, 
for March, 1916, is at hand. 
printed pages with articles on health and beauty by Dr. 
A. Duveen, C. Nestle and Guido Gracian. Mr. Gracian is 
the editor and Bernard M. Breslauer is business manager. 
The office is at 200 West Fifty-fourth street, New York 
City. 

NorMAN W. PUBLISHING Co., 132 
street, New York.—Catalogue for 1916 of practical, scien- 
tific, technical and automobile books is received. 

Donce & OLtcotr Co., New York.—The D. & O. Pepper- 
mint Chart, from 1894 up to January 1 of this year is at 
hand. A review is given of the two remarkable pepper- 
mint crops of 1914 and 1915, 

D. Van NostrRanp Co., publishers, 25 Park place, New 
York.—This firm's record of scientific literature, technical, 
industrial and engineering, for November and December, 


It consists of twenty clearly 


HENLEY Nassau 


is just received. 
\p-VANTAGES, March, 1916, published by the 
United Drug Co., Boston, Mass.—The current issue con- 
tains much information of interest to Rexall druggists. A 
distinctive title page announces that the Rexall News will 
become a real magazine, done in six colors by the multi- 
color process and will be prepared with a view to home 
circulation. The front page “arrests attention” of the read- 
er by a large hand lifted in warning and emphasized by) 
the word “Stop!” in red letters three inches high. Nobody 
could miss this announcement. 

Tatcum Purr Co., Brooklyn, N. Y.—We have received 
a very handsome catalogue with illustrations printed 


REX ALI 


three colors, of Toilet Requisites de Luxe, put out 
under the Page brand. 
W,. J. 


lact 


Busn & Co., Inc., essential distillers and manu- 
ring chemists, 100 William street, New York City.— 
We have received the March, 1916, price list of this firm, 
g1\iIng quotations on oils and essences, fruit flavors, oleo 
resins, fruity extracts, English fruit juices, olive oil, floral 
waters, “hygieno” food colors, soluble flavors and other 


1 


products handled by the firm. 


Pure Propucts, our esteemed contemporary which delves 
in science and research as applied to the fermentation, 


food and beverage industries, as well as taking up the 
practical end, appears for January with a new cover and 
other outward and visible indications of the prosperity 
which it enjoys. It is published at 50 East 4lst street, 
New York. 


NEW INCORPORATIONS. 


Lemon Washing Powder Co., Minneapolis, Minn. 
item in Trade Notes. 

Lackie Co., Louisville, Ky., barbers’ supplies; $20,000; 
incorporated by James Kackie, Louisville; Roy L. Sherman 
and Sarah Van Winkle, New Albany, Ind. 

United Supply Syndicate of America, Inc.; New York; 
perfumery, oils, liquors, barber shops, fixtures; $5,000. V. 
Maorino, L. Priolo, F. De Palma. 164 East Fourth street, 
New York. Pe 

Rogers Manufacturing Company, Inc., Binghamton, N. 
Y.; medical, toilet preparations, chemicals, extracts, teas, 
coffee, spices, etc.; $10,000. F. D. Searles, E. W. Haight, L. 
Rogers, Binghamton, N. Y. 

Henry Rebscher Co., Inc.—Rochester, N. Y.; manu- 
facturing perfumes, flavoring extracts, laundry supplies, 
jewelry, etc.; $100,000; H. Rebscher, C. F. Rebscher, 5 
Edgewood Park; W. B. Doreman, 512 South Goodman 
street, Rochester. 

Sani Ware Co., Inc., Buffalo, N. Y.; cleansers, polishes, 
dressings, soaps, $25,000; E. C. Koester, C. C. Cherry, W. 
R. Burns, 361 Fourteenth street, Buffalo. 

Tacoma Soap Manufacturing Company, Tacoma, Wash. ; 
capital, $100,000. W. G. Packard, S. A. Harnden and E. J. 
Dunham. 


K.. F, 


See 


Griffiths & Co., Inc., New York City, chemicals, 


pumice stone, sponges, chamois skins, $20,000; K. M. and 
K. F. Griffiths, C. W. Botchford, 81 Fulton street. 
Scental Manufacturing Company, New Albany, Ind.; 


capital, $1,000; perfumeries; directors, H. H. 
Frank V. McCullough, Carl M. Higgins. 

G. Weiss & Sons, Inc., Brooklyn, N. Y., fat rendering, 
soap manufacturing, $20,000; I., J., and G. Weiss, 3 Vandam 
street, Brooklyn. 

Hudson Supply Company, Inc., Jersey City; manufactur- 
ing hosiery, toilet articles, etc.; capital, $50,000. 

Maxim Soap Company, Inc., New York; soaps, perfumes, 
cosmetics ; $10,000; N. Cavna, A. Nugent, F. Merkel, 1282 
Greene avenue, Brooklyn. 


W oc \fward, 


Gingerole Company; manufacture of patent medicines, 
toilet articles, oils, etc.; capital, $500,000; has been incor- 
porated in Delaware. 

Rose Sales Co., Inc., Yonkers, N. Y., druggists, confec- 
tioners, supplies, automatic machines, extracts, 
syrups, flavorings, chemicals, $120,000; H. L. Cushing, 
A. N. Doyle, G. Moore, 330 West 102nd street, New York. 

Lirapert Sales Co., Inc., Manhattan, New York City, 
manufacturing and deal in soda fountains, extract syrups, 
candies, fruits, etc.: capital, $25,000. 
Limpert, 522 West 136th street; T. Roussas, 1336 Lexing- 
ton avenue, New York City; S. S. Pinnes, 863 Southern 
boulevard, Bronx. 


vending 


Incorporators: S. 


“Good Hints” in The American Perfumer. 
Editor American Perfumer and Essential Oil Review: 
We take much pleasure in reading your journal and get 
not a few good hints. 
Torento, Canada. 
Ropinson Merc. Co. 
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HENRY 


DALLEY. 


CHARLES MUNTON., 


IN MEMORIAM FOR DEPARTED FRIENDS. 

BAUMEISTER, MAX, soaps, St. Louis, March, 1913. 

Bocker, Dr. Ericu, of E. Sachsse & Co., Leipzig, in bat- 
tle in France, March, 1915. 

BRUCKER, CARL, senior resident member of Fitzsche 
Brothers, New York, March, 1913 

DoumeE, WiLLiAM F., of Sharp & Dohme, pharmaceutical 
manufacturers, Baltimore, March, 1913. 

FERGUSON, JAMES ARTHUR, soaps, Louisville, Ky., March, 
1915, 

Fox, Henry C., of H. C. 
Philadelphia, March, 1910. 

Grant, W. A., soap chemist, Passaic, March, 1914. 

GREEN, CHARLES H., in charge of perfumery and soaps 
for H. kK. Wampole & Co., Perth, Ont., March, 1906. 

Gump, Freperic A., in charge of making toilet prepara- 
tions and perfumes, Colgate & Co., March, 1909. 

HAZELHURST, Mayor CHARLES WHITEWAY, soaps, Eng- 
land, March, 1912. 

Kirk, JAMEs A., president of J. S. 
Chicago, Ill., March, 1907. 

LAMBERT, SAMUEL H., 
1913. 

LayMAN, CHARLES Noel, of Wright, Layman & Umney, 
essential oils, London, England, March, 1910. 

Lunt, JAMES CAMMETT, soap manufacturer, 
Me., March, 1915. 

Lyon, Dr. IsRAEL, 
March, 1907. 

Oxcott, Grorce N., son of George M. Olcott, Dodge & 
Olcott Co., New York, March, 1912. 

Poote, THomAs S., soaps, Denver, Mich., March, 1913. 

Riker, WILLIAM B., perfumery, New York, March, 1906. 

SHEDD, FREEMAN B., March, 
1913. 

Stuart, Francis F., flavoring extracts, Niagara Falls 
and Toronto, Ont., March, 1914. 

WILLIAMS, JAMES Baker, founder of J. B. Williams & 
Co., Glastonbury, Conn., March, 1907. 

Wooptey, GeEorGE F., Jr., Woodley 
Co., Boston, Mass., March, 1912. 


ean 
Henry Dalley. 


Fox & Sons. glass bottles, 


Kirk & Co., soaps, 


essential oils, London, March, 


Portland, 


toilet supplies, Englewood, N. J., 


Lowell, Mass., cologne, 


Soap Manufacturing 


Henry Dalley died at the home of his daughter, Mrs. 
W. B. Claflin, in West Redding, Conn., on March 9. His 





DEATH’S RECENT HARVEST IN PERFUME AND SOAP NOTABLES. 


~~ 5 a 





WILLIAM C. 


WILLIAM WILLIAMS. 


WALTKE, 


wife died three years ago, and besides his daughter he is 
Mr. Dalley was a member of the 
Services were held in St 


survived by three sons. 
old firm of Lazell, Dalley & Co. 
Bartholomew’s Chapel, Forty-fourth street and Madison 
avenue, New York, on March 11. Those present from the 
trade were Theodore Ricksecker, Edwin H. Burr and the 
Editor. 

Mr. Dalley was born January 5, 
St. John’s Park, New York City. 
with the perfumery industry in 1885. 
mover in founding the Manufacturing Perfumers’ Asso- 


1848, in Varick street, 
He became identified 
He was the prime 
ciation. The organization grew out of meetings held by 
certain perfumers in this city in 1888 in efforts to protect 
their interests in the then proposed tariff changes. Those 
present at the first meeting, held in Mr. Dalley’s office, 
were Coffin, Wright Ricksecker. 
Funds were subscribed by them and others to defray the 


Messrs. Colgate, and 
expenses of trips to Washington. 

This movement developed and the Manufacturing Per- 
fumers’ Association of the United States was the result. It 
was launched at a meeting held in Delmonico’s, this city, 
on October 2, 1894. The original draft of the constitution 
and by-laws was made by Mr. Dalley. He 
terms as president and was long active in the affairs of the 


served three 


association. 
Charles Munton. 


Charles Munton, who was associated for over thirty 
years with Augustin Merle, proprietor of the well-known 
Grasse firm of Bruno Court, died on Sunday, March 5, at 
his home in Grasse. Mr. Munton had a number of friends 
in the United States as well as in Europe, and those who 
attended the 1912 Convention of the Perfumers’ Asso- 
ciation well remember him, particularly for his wide 
knowledge of the industry, and for his courtly and 
genial bearing. He had planned coming to this coun- 
try again last year, but the conditions in Grasse arising 
from the war prevented. Not more than two months 
ago he wrote to the firm’s agents in New York that 
he was feeling better than ever, and hoped to come 
soon again to see his friends. The photo we print is 
from a snapshot taken by the Editor in the courtyard 
of the Bruno Court factory in Grasse in 1911. 


William Waltke. 


William Waltke, pioneer soap manufacturer and 
laundry supply dealer, of St. Louis, died February 25, 
at the age of ninety-one years. Mr. Waltke came to 
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from Minden, Germany at the age of 


this country 
twenty-five years, and for a few. years worked as a 
laborer in a soap factory. 

In 1858 he embarked in business for himself, at first 


making soap upon a cook stove, in the cellar of his 
From this humble beginning his business grew 
until larger quarters were necessary. His first factory 
was a small two-story building, where he lived upstairs. 
e began with the right principle, that of honor- 
ind honest dealing, to which he adhered strictly, 
ating it into his son’s training as well. 

When he moved into his first factory, with perhaps 
hundred square feet, he saw no vision of the 
sent immense factory, with thousands of feet of 
floor space, covering four city blocks, three to five 
stories in height, and hundreds of employees. 

Mr. Waltke retired from active business several years 
go. He was still president of the company, but placed 
the responsibility of conducting it upon his son, Louis 
H. Waltke, who will continue at its head. 

Mr. Waltke was a devout Christian of the Lutheran 
faith and about forty years ago founded the St. Paul 
Lutheran Church, of which he was an officer and 
principal support until his death. His benefactions, 
both direct and indirect, were many. 
known to his old employees and church 


“Father Waltke,” a title bestowed upon him because 


He was lovingly 
friends as 


of his solicitous care for their welfare. He was a 
most approachable, lovable character and lived a well- 
spent, long and useful life. He leaves behind him his 


widow, one son, five grandchildren and two great- 


grandchildren. 


William C. Williams. 
William C. Williams, previous to his retirement, presi- 
dent of the Michigan drug firm of Williams-Davis-Brooks 
& Hinchman Sons, died of angina pectoris on February 26. 
He was about 78 years of age, a veteran in the drug trade, 
having been connected with this one house for more than 
sixty years. He was straightforward in business, very 
methodical and well and favorably known throughout both 
the East and West. 

Mr. Williams has not been in the best of health for four 
years and at the time of his retirement, July 12, 1912, his 
action was taken on the advice of his physician, absolute 
rest being prescribed. 

The name of Mr. Williams has been closely linked with 
the history of the drug trade in Detroit. He was born in 
North Wales in 1839, came to America and Detroit in 
1851, and obtained employment at once with the drug com- 
pany with which he continued up to the time of his re- 
tirement. In 1859, at the age of twenty years, he was 
taken into full membership of the firm at that time. 


Obituary Notes. 

George A, MacBeth, president of the MacBeth-Evans 
Glass Co,, died suddenly on February 11 at his home in 
Pittsburgh. He was born October 28, 1845, in Urbana, 
Ohio, and began his business career as a druggist in 1868. 
Four years later he entered the glass business under the 
name of George A. MacBeth & Co., which became the Mac- 
Beth-Evans Company in 1900. 

Charles Reed, proprietor of the Grand Hotel Barber 
Shop, Cincinnati, died February 29. Starting at the age of 
seven on his own resources he amassed a fortune of 
$300,000. 


TRADE NAMES—VELVIX VS. VEVAX. 


An application by R. J. Reuter to register as a trade- 
mark a label containing the word “Vevax” was opposed in 
England by Messrs. Sangers, also trading as the Velvix 
Toilet Co., the owners of the trade-mark “Velvix,” on the 
ground that “Vevax” has a close resemblance in appearance 
and sound to their registered trade-mark, and is calculated 
Ralph Griffin 


to deceive. The judgment was given by 


Registrar of Designs and Trade-marks. He said this was a 
question which arose on the comparison of the two words, 
upon which the authority is a case before Lord Parker 


known as the “Pianola” case. A passage in the learned 


Judge’s decision is as follows: 


“You must take the two words. You must judge o/ 
them, both by their look and by their sound. You must 
consider the goods to which they are to be applied. You 
must consider the nature and kind of customer who 
would be likely to buy those goods. In fact, you musi 
consider all the surrounding circumstances; and you 
must further consider what is likely to happen if each of 
those trade-marks is used in a normal way as a trade- 
mark for the goods of the respective owners of the marks. 
lf, considering all those circumstances, you come to the 
conclusion that there will be a confusion—that is to say, 
not necessarily that one man will be injured and the other 
will gain illicit benefit, but that there will be confusion 
in the mind of the public which will lead to confusion in 
the goods—then you may refuse the registration; or, 
rather, you must refuse the registration in that case.” 

Continuing, the Registrar said: 

“In the present case the goods for which the applicant 
wants registration are goods included in Class 48—namely. 
perfumery (including toilet-articles, preparations for the 
teeth and hair, and perfumed soap). Some of these arti- 
cles are tolerably expensive and some are tolerably cheap. 
They are usually sold in chemists’ and perfumers’ shops, 
but are not as a rule, stocked by ordinary oil and colour 
men. Therefore, the persons who buy them are of ordi- 
nary intelligence. They are not goods which one would 
send a child to buy with a penny in its hand. These are 
the surrounding circumstances of the case, and in view 
of these surrounding circumstances one has to examine 
the two words ‘Vevax’ and ‘Velvix.’ 

“It is true the applicant’s mark consists of something 
more, but I do not think that is very material because if 
goods are sold under the applicant’s mark they would be 
known as ‘Vevax’ goods, and it is not doubtful that the 
goods of the opponents would be known as the ‘Velvix’ 
There are similarities between the two words, 
but having regard to the class of persons to whom the 
goods are going to be sold, I do not myself think there 
is any chance of confusion. The word ‘Velvix’ imme- 
diately suggests to the mind ‘velvet,’ and the word ‘Vevax’ 
does not, and I myself think that it is a crucial distinction.” 


goods. 


The Registrar did not, therefore, think there was any 
reason why he should refuse to register the mark applied 
for. He added that he was rather confirmed in the view he 
took from the circumstance that when the opponents came 
to register the word “Velvix” there was this very word 
“Vevax” on the register, and their attention was called to 
it, but their view then was that the words were sufficiently 
distinct. 


Make Soap in Secret in Russia. 


A secret soap factory has been discovered by the police 
at Sysram, East Russia, on the ground of A. G. Asaieff 
The plant, including a boiler to make 80 poods of soap, 
has been dismantled by the police, although the owner 
pleaded that the product was only for his own and nearest 
friends’ use. He did not think of putting the production 
on the market. 





THE AMERICAN PERFUMER 


PATENTS AND TRADE MARKS 
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NOTE TO READERS. 


This department is conducted under the general super- 
vision of a very competent patent and trade mark attorney. 
This report of patents, trade marks, labels and designs is 
compiled from the official records of the Patent Office 
in Washington, D. C. We include everything relating to 
the four co-ordinate branches of the essential oil industry, 
viz.: Perfumes, Soap, Flavoring Extracts and Toilet 
Preparations. 

The trade marks illustrated are described under the 
heading “Trade Mark Registrations Applied for,” and 
are those for which registration has been provisionally 
granted. 

All inquiries relating to patents, trade marks, labels, 
copyrights, etc., should be addressed to 


PATENT AND TRADE Mark Dept. 
Perfumer Pub. Co. 80 Maiden Lane, New York. 


PATENTS GRANTED. 


1,173,481. Dispenser For Liouip Soap AND THE LIKE.— 
Everett E. Bussey, Malden, Mass., assignor to Alexander 
P. Browne, trustee, Cambridge, Mass. Filed Jan. 31, 
1914. Serial No. 815,662. 


EXTON'S 
LVERBAR 
OAP 
72364 
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A dispenser of liquids comprising in combination a reser- 
voir, a one-piece neck and delivery chamber connected 
therewith, a plunger provided with a lateral pocket, means 
whereby said pocket may be brought into communication 
with said reservoir and chamber successively, a standard 
secured to said neck, and a spiral spring interposed be- 
tween said standard and the upper end of said plunger, 
the spires of said spring being of progressively decreasing 
diameter, whereby when compressed to its full extent said 
spires will be nested together. 


1,173,503. ConTAtNner-Tor.—Otto Goetzke, Jersey City, N. J., 
assignor to Excellall Products Company, New York, 
N. Y., a Corporation of New York. Filed May 8, 1915. 
Serial No. 26,719. 

In a container or receptacle top, the combination with a 
perforated head, of a perforated permanently attached 
sliding cap having rectilinear depending side flanges guided 
upen the head and joined at both ends in end flanges com- 
pleting the contour of the top, said side flanges being 
longer than the head and said end flanges joining them co- 
operating with the head as stops for limiting the move- 
ment of the cap in both directions and determining by the 
action of one stop the extent of movement which will 
bring the holes of the cap and head into registry and by 
the action of the other stop limiting the reverse movement 
in closing the receptacle. 
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METHOD OF MAKING-  HiIGHLY-AROMATIC, 


1,175,091. 
( \RLY-SOLUBLE, SoL_ip CoFFEE ExtTract.—Karl Baron 


von Vietinghoff, Berlin, Germany. 

Serial No. 854,959. 

\ method of making highly aromatic, completely soluble, 
solid coffee extract, consisting in lixiviating roasted coffee 
beans with water, evaporating the aqueous solution so ob- 
tained to a dry residue, and subjecting this residue to a 
second roasting, the vapors formed during said second 
roasting being allowed to freely escape, said extract being 
heated during said second roasting for at least ten minutes 
and to a temperature of about 225 degs. centigrade. 


1,175,490. 


Filed Aug. 4, 1914 


Process FOR MAKING CoFFEE ExtTrAcT.—Karl 
Baron von Vietinghoff, Berlin, Germany. Filed Jan. 14, 
1915. Serial No. 2,235. 

1. In a process for preparing an easily soluble dry extract 
from coffee berries, exhausting the fully roasted and pow- 
dered berries with hot water, evaporating the water and 
roasting the dried aqueous extract. 

2. In a process for preparing an easily soluble dry ex- 
tract from coffee berries, exhausting the freely roasted and 
powdered berries first with a solvent for fat and then with 
water, evaporating the solvent and the water of the ex- 
tracts, roasting the dried aqueous extract and adding to 
it the dried fat extract. 


DESIGNS PATENTED. 


48,551—Bottle—Walter F. Koken, St. Louis, Mo., as- 
signor to Koken Barbers’ Supply Company, St. Louis, 
Mo., a corporation of Missouri. Filed December 6, 1915. 
Serial No. 65,430. Term of patent 7 years. The design 
for a bottle, as shown. 

48,732.—Bottle —William Orem, Baltimore, Md. Filed 
January 3, 1916. Serial No. 70,036. Term of patent 7 
years. The ornamental design for a bottle, as shown. 

48,733.—Bottle—William Orem, Baltimore, Md. Filed 
January, 3, 1916. Serial No. 70,037. Term of patent 7 
years. The ornamental design for a bottle, as shown. 

48,734.—Bottle—William Orem, Baltimore, Md. Filed 
January 3, 1916. Serial No. 70,038. Term of patent 7 
years. The ornamental design for a bottle, as shown. 

48,735.—Bottle Stopper—William Orem, Baltimore, Md. 
Filed January 3,.1916. Serial No. 70,039. Term of patent 
7 years. The ornamental design for a bottle stopper, as 
shown. 

48,741.—Bottle—Vincent B. Thomas, Scarsdale, N. Y. 
Filed November 30, 1915. Serial No. 64,362. Term of 
patent 14 years. The ornamental design for a bottle, as 
shown. 


LABELS REGISTERED. 


19,079.—Title: “Maid in America Polishing Powder.” 
(For a Polishing Powder.) Leon A. Ulman, Philadelphia, 
Pa. Filed November 10, 1915. 

19,080.—Title: “Prof. J. Warnesson’s Eucalyptus Cold 
Cream.” (For Cold Cream.) Jules Warnesson, Chicago, 
Ill. Filed September 21, 1915 

19,081.—Title: ‘Electric Lip Rouge.” (For Lip Rouge. ) 
Jules Warnesson, Chicago, Ill. Filed September 21, 1915. 

19.082.—Title: ‘“‘Warnesson’s Theatre Rouge.” 
Theater Rouge.) Jules Warnesson, Chicago, III. 
September 21, 1915. 

19,084.—Title: “Spanish Theatre Rouge.” 
Rouge.) Jules Warnesson, Chicago, III. 
ber 21, 1915. 

19,087.—Title : 
der. ) 


5, 1916 


(For 


Filed 


(For Theater 
Filed Septem- 


“Kleen Cleanser.” (For Scouring Pow- 
Oscar Bisno, Kansas City, Mo. Filed February 


PRINT REGISTERED. 


,222. —Title: “Alkaline Dentifrices Blamed for Increase 
in Dental Caries and Oral Sepsis.” (For Dental Prep- 
arations.) The Pepsodent Company, Chicago, Ill. Filed 
January 10, 1916 


TRADE MARKS REGISTERED. 


108,509.—Soap.—Elk Soap ‘| Paso, Tex. 

Filed October 13, 1915. 33. Published 
December 7, 1915. 

108,510.—Certain Named 
Co., San Francisco, Cal. 

Filed July 3, 1913. Serial No. 71,511. 
vember 30, 1915. 

108,512.—Preparation for the Purpose of Cleansing and 
oe the Skin.—Hart Sales Company, Inc., New York, 

Filed October 9, 1915. 
December 7, 1915. 


Company, E 
Serial No. 89,8 
Foods.—Goldberg Bowen & 


Published No- 


Serial No. 89,759. Published 


_108,517.—Soap.—Huben Manufacturing Company, New 
York, N. Y. 
Filed August 13, 1915. Serial No. 88,595. Published 


December 7, 1915. 

108,518.—Toilet Soap.—Indexical Soap Company, Port- 
land, Me., and Malden, Mass. 

Filed September 2, 1915. Serial No. 88,984. 
November 9, 1915. 

108,526.—Hair Tonic and Face Cream.—William F. Lott, 
Washington, D. C. 

Filed October 22, 1915. 
November 30, 1915. 

108,533.—Dentifrice—Annie E. Rauel, Washington, D. C.* 

Filed October 19, 1915. Serial No. 89,953. Published 
December 7, 1915. 

108,535.—Olive Oil and Macaroni—Andrea Russo, Chi- 
cago, Ill. 

Filed October 18, 1915, 
November 30, 1915. 

108,538.—Preparation for the Treatment of the Scalp.— 
The Sol-U-Met Manufacturing Company, Atlanta, Ga. 

Filed October 5, 1915. Serial No. 89,670. Published 
November 9, 1915. 


Published 


Serial No. 90,032. Published 


Serial No, 89,927. Published 


108,539.—Soap.—_John T. Stanley Company, Inc., New 
York, N. Y. 
Filed October 5, 1915. Serial No. 89,671. Published 


December 7, 1915. 
108,545.—Hair Wash and Hair Tonic—The Boyd Com- 
pany, Brooklyn, N. Y. 
Filed July 21, 1915. 
cember 7, 1915. 


Serial No. 88,065. Published De- 


108,547.—Tooth Pastes, Tooth Washes—R. A. Car- 
michael & Co., Detroit, Mich. 
Filed December 7, 1914. Serial No. 83,107. Published 


December 7, 1915. 

108,568.—Dentifrice and Mouth Wash.—Oristo Chemical 
Company, Grand Rapids, Minn. 

Filed October 19, 1915. Serial No. 89,950. Published 
November 23, 1915. 

108,582.—Certain Pharmaceutical Preparations for Toilet 
Purposes.—Jules Warnesson, Chicago, III. 

Filed September 22, 1915. Serial No. 89,393. 
December 7, 1915. 

108,604.—Mouth, Throat, and Tooth Wash.—Johnson- 
Enderle-Pauley Drug Company, St. Louis, Mo. 

Filed November 1, 1915. Serial No. 90,274. Published 
November 23, 1915. 

108,623.—Certain Named Foods.—Steele-Wedeles Com- 
pany, Chicago, II. 

Filed May 17, 1915. 
tember 7, 1915. 


Published 


Serial No. 86,677. Published Sep- 


108,631.—Toilet Powder—A. Bourjois & Co., Inc., New 
York, N. Y. 

Filed September 1, 1915. Serial No. 88,950. Published 
December 7, 1915. 

108,638.—Skin Toilet Lotion.—Foley & Tucker Com- 
pany, Mohawk, Mich. 

Filed September 24, 1914. Serial No. 81,446. Published 


December 14, 1915. 
108,644.—Soap in Paste Form—Harrah & Stewart Man- 
ufacturing Company, Des Moines, Iowa. 
Filed August 24, 1915. Serial No. 88,784. Published 
December 7, 1915. 
108,648.—Concentrated Flavoring Extracts for Foods.— 
William Atherton Kittredge, Tunkhannock, Pa. 
Filed October 2, 1915. Serial No. 89,603. 


Z Published 
December 14, 1915. 
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108,687.—Face Powder.- Ramsdell, New 
York, N. Y. 
Filed November 6, 1915. 
December 14, 1915. 
108,704.—Lotion for Cleansing, 
ing the Skin and Scalp.—Laughlin 
pany, Los Angeles, Cal. 
Filed July 15, 1915. 
vember 30, 1915. 
108,748.—Extract Perfume, Toilet Cream, Toilet 
Talcum Powder, Rouge, Face Powder, and Sachet 
der.—Fred Harvey, Inc., Kansas City, Mo. 
Filed November 2, 1915. Serial No. 90,325. 
December 14, 1915. 
108,749.—Tooth Powder, Mouth Washes and Lotions. 
Montgomery La Roche, New York, N. Y. 
Filed October 11, 1915. Serial No. &9,800. 
December 14, 1915. 
108,707.—Perfume, Toilet Water, Face Powder, and 
Talcum Powder.—Herman C. G. Luyties, St. Louis, Mo. 
Filed November 3, 1915. Serial No. 90,387. Published 
December 14, 1915 
108,711.—lFood Flavoring 
Murtrie, Detroit, Mich. 
Filed October 18, 1915. 
December 14, 1915. 
108,713.—Cream Deodorant.—Gerhard 
Company, Newark, N, J. 
Filed November 12, 1915. 
December 14, 1915. 
108,727.—Face Powder. 
adelphia, Pa. 
Filed November 2, 1915. 
December 14, 1915. 
108,790.—Hair Restorer. 
ton, Mass. 
Filed November 15, 1915. 
December 14, 1915. 
108,837.—T ooth 


Daggett & 


Serial No. 90,469. Published 
Softening and Protect- 
Fruit Relining Com- 
Serial No. 79,805. Published No- 
Water, 


Pow- 


Published 


Publishe d 


Extracts.—l‘rederick 2. \e- 


Serial No. 89,921. Published 


Mennen Chemical 
Serial No. 90,605. Published 
Henry Tetlow Company, Phil- 
Serial No. 90,370. Published 
Edward \W. Golden, East Bos- 
Serial No. 90,649. Published 


Paste—The Sentanel Remedies Com- 


pany, Inc., Cincinnati, Ohio, and Covington, ‘Ky. 


Serial No. 90,368. Published 


Filed November 2, 1915. 
December 14, 1915. 

108,844.—Mouth Wash, an 
Astringent for Certain Named Diseases. 
berlake, Washington, D. C. 

Filed November 10, 1915. 
December 14, 1915. 

108,908.—Deodorizing Powder. 
Company, Knoxville, Ten.. 

Filed May 22, 1915. Serial No. 86,828. 
gust 10, 1915. 

108,959.—Certain Named 
pany, Boston, Mass. 

Filed December 28, 1914. 
December 21, 1915. 

108,976.—Toilet Powder.—A. 
York, N. Y. 

Filed September 1, 1915. 
December 28, 1915. 

108,996.—Olive Oil—F. Garbini & 
assignors to Luigi Garbini. 

Filed September 23, 1915. 
December 28, 1915. 

109,038.—Certain Named 
Pharmaceutical Preparations. 
Company, Petersburg, Va. 

Filed June 15, 1915. Serial No. 87,316. 
cember 28, 1915. 

109,039.—Artificial and Imitation Flavors for Foods and 
Fruit Colors for Foods.—Spurlock-Neal Company, Nash- 
ville, Tenn. 

Filed November 1, Serial 
Decembe e 28, 1915. 

108,971—Certain Named Foods. 
ciety, Inc., Newark, N. J. 

Filed February 19, 1915. 
December 28, 1915. 

108.973.—Toilet Powder. A. 
York, N. Y. 

Filed September 1, 1915 
December 28, 1915. 


Antiseptic, Prophylactic 
Taylor O. Tim- 
Serial No. 90,570. Published 
Kuhlman & Chambliss 
Published Au- 


Foods.—United Drug Com- 


Serial No. 83,562. Published 
Bourjois & Co., Inc., New 
Serial No. 88,952. Published 
Figli, Lucca, Italy, 


Serial No. 89,404. Published 


and 
Chemical 


Chemicals, Medicines 
[The Southern 


Published De- 


1915, No. 90,292. Published 


American Grocers So- 
Serial No. 84,613. Published 
3ourjois & Co., Inc., New 


Serial No. 88,938. Published 


108,974. Toilet 
York, N. Y. 
Filed September 1, 1915. 
December 28, 1915. 
108,975.— Toilet Powder. x 
York, N. Y. 
Filed September 1, 
December 28, 1915. 
109,008.—Certain Named Foods.—The« 
& Baking Company, Cincinnati, Ohio. 
Filed September 1, 1915. Serial No. 88,962 
December 28, 1915 
109,009.— Butter, 
Vegetables.—The 
Cincinnati, Ohio 
Filed September 1, 
December 28, 1915. 
109,012.—Certain Named Foods. 
by, Chicago, II. 
Filed October 29, 
December 28, 1915 
109,021.— Certain Named [oods 
Company, Decatur, IIl. 
liled September 12, 1914. 
December 28, 1915 


Powder.—A. Bourjois & Co., Inc, New 


Serial No. 88,941. Published 


Bourjois & Co., Inc., New 


1915. Serial No. 88,945. Published 


Kroger Gri cery 
Published 


and Canned 
Company, 


ood Flavoring Extracts, 
Kroger Grocery & Baking 
1915. Serial No. 


88,965. Published 


Libby, McNeill & Lib- 


1915. Serial No. 90,207. Published 


McClelland-Ward 


Serial No. 81,230. Published 


TRADE MARK REGISTRATIONS APPLIED FOR. 


63,047 —Emil C. F. Paarman, Lake Placid, N. Y., and 
Palm Beach, Fla. (Filed April 22, 1912. Used since July, 
1911.) —Creams for skin, and foot powder. 

70.413.—Warner Jenkinson Manufacturing Company, 
St. Louis, Mo. (Filed May 13, 1913. Used since Janu- 
ary 1, 1900.)—Flavoring extract. The representation of 
the seal being in red and words “Red Seal” being in white. 

72,364.—John Sexton & Company, Chicago, Ill. (Filed 
August 15, 1913. Used since July 1, 1913.)—Soap. No 
exclusive right is claimed to the words “Sextons” or 
“Soap” except in the arrangement shown in the drawing.) 

80,100.—Los Angeles Soap Company, Los Agneles, Cal. 
(Filed July 27, 1914. Used since March, 1908.)—Soap. 

83,509.—Weber-Browne Supply Company, St. Louis, Mo. 
(Filed December 23, 1914. Used since December 17, 1913.) 

Toilet preparations, to wit: toilet waters, bay rum, a 
shampoo lotion, talcum powder, massage cream, “vanish- 
ing” face cream, and lilac and violet perfumes. 

84,214—California Ripe Olive Company, San Francisco, 
Cal. (Filed January 30, 1915. Used since September 1, 
1913.)—Olives, olive oil. 

84,390.—Miguel V. Voglhut, New York, N. Y. (Filed 
February 8, 1915. Used since February 1, 1914.)—Nail 
polishes, nail powders and other preparations for cleansing 
the hands and manicuring the nails. 

84,866.—Republic Chemical Products Company, Chicago, 
Ill. (Filed March 1, 1915. Used since December 12, 1914.) 
An antiseptic and germicidal preparation for the treatment 
of the feet. 

85,077.—Abraham Cohen, Cambridge, Mass. (Filed 
March 11, 1915. Used since June 1, 1894.)—Baking pow- 
der, baking soda, and talcum powder, laundry starch. 

85,078—Abraham Cohen, Cambridge, Mass. (Filed 
March 11, 1915. Under ten-year proviso. Used since June 
1, 1894.)—Toilet soap, laundry soap, washing powder, 
scouring soap and potash. 

86,412.—Stevenson & Howell, Ltd., London, England. 
(Filed May 5, 1915. Used since December, 1907.)—Fruit 
essences for making non-alcoholic beverages. (No claim 
is made to the exclusive right to use the word “Fruit.’’) 

86,630.—Union Filter & Novelty Company, New York, 
N. Y. (Filed May 14, 1915. Used since February, 1913.) 
—Hand cleaning pastes. (No claim being made to regis- 
tration of the word “Union” apart from the mark shown 
in the drawing.) 

86,843.—Aris Zographos, New York, N. Y. 
22, 1915. Used since May 3, 1915.)—Soap 
the word “Aristo.’’) 

87,060.—Walter Edson Andrews, New York, N. Y. 
(Filed June 3, 1915. Used since May 5, 1915.)—Washing 
soaps and toilet soaps, not including tooth soaps. 

87.317.—The Southern Chemical Company, Petersburg, 
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Va. (Filed June 15, 1915. Used since March 1, 1913.)— 
Flavoring extracts - use in foods. 

87,431.—Margaret F. Johnston, Baltimore, Md. (Filed 
June 19, 1915. Used since January 10, 1910.)- —Soap pow- 
der. (The trade mark consists of a representation of a 
colored mammy holding a blanket having a red border, 
the entire figure being surrounded by a black marginal 
ine.) 
88.234.—Anastassios C. Kanelakos & Co., New York, 
N. Y. (Filed July 27, 1915. Used since June 1, 1915.)—A 
lair tonic. 
88.233.—Anastassios C. Kanelakos & Co., New York, 
N. Y. (Filed July 27, 1915. Used since June 1915.) — 
A face cream. 


89,322 —Leonard G. Page, St. Joseph, Mo. (Filed Sep- 


‘tember 20, 1915. Used since January, 1915.)—Coffee, tea, 


spice, and flavoring extracts for foods. (No claim is being 
made to the word “Page’s” except in association with the 
trade mark as shown, so far as the present application is 
concerned. ) 

80.433,—Mrs. William H. Gantt, Nashville, Tenn. (Filed 
September 24, 1915. Used since September, 1913.)—Scalp 
treatment and hair-grower. (The words “Scalp Treat- 
ment” and “Manicuring” are disclaimed. ) 

89.873,—Bloomingdale Bros., New York, N. Y. (Filed 
October 16, 1915. Used since October 7, 1915.)—Toilet 
preparations, viz.; bath powder, tooth powder, Florida wa- 
ter, face creams, liquid rouge, nail enamel, violet ammonia, 
hair tonic, and toilet water. (Comprising the letters and 
characters “I-a-Dor.”) 

89,987.—The Miller Manufacturing Company., Spring- 
field. Mass. (Filed October 21, 1915. Used since 1894.) 
Extracts for food flavoring purposes. (The words “Ex 
tract of Vanilla” being disclaimed, the facsimile signature 
being that of W. T. R. Miller, a former official of the 
Miller Manufacturing Company. ) 

00,124—Sakae Iro, Tokyo, Japan. (Filed October 26, 
1915. Used since May 1, 1901.)—Perfumed waters, per- 
fumer oils, face powders, hair ointments, scent bags, in- 
censes and face lotions. 

90,153.—Mary Rose Cosmetic Company, San Francisco, 
Cal. (Filed October 27, 1915. Used since April 1, 1914.)— 
Hair tonic, face powder, talcum powder, face cream, toilet 
waters, perfumes and complexion cream. 

90,240.— Paul Manufacturing Company, Boston, Mass. 
(Filed October 30, 1915. Used since July 8, 1895.)—A 
polishing powder or paste for use on metal, glass, china, 
leather and as a hand-cleaner. 

90,567.—Schechter & Co., New York, N. Y. (Filed No- 
vember 10, 1915. Used since June 3, 1906.)—Facial cream 
used for sunburn, freckles, blackheads, yellow spots and 
pimples. (The portrait being that of Samuel Schechter, 
no claim being made to the words “Facial Cream.” 

91,315.—Belle F. McKeon, Elmhurst, N. Y. (Filed De- 
cember 8, 1915. Used since October 14, 1912.)—A deter- 
gent. (The words “Trade Mark” appearing on the draw- 
ing are hereby expressly disclaimed. ) 

91,356.—The Pepsodent Company, Chicago, Ill. (Filed 
December 9, 1915. Used since May 6, 1915.) —Dentifrices. 

91.411.—Olive Irene Allen, Colorado Springs, Colo. 
(Filed December 1a, 1915. Used since 1911.)—A remedy 
for bronchitis, chapped hands, dandruff, after shaving, 
rheumatism, neuralgia, cuts, etc. (No claim being made 
to the word “Mint” except as associated with the word 

‘Golden” as shown in the drawing.) 

91,548—Miami Chemical Company, Cincinnati, Ohio. 
(Filed December 17, 1915. Used since November 24, 
1915.)—A liquid detergent for cleaning wearing apparel 
and the like. 

91, 598.—Clodfelder & Pierce, Wheeler, Ill. (Filed De- 
cember 20, 1915. Used since December 6, 1915.)—A wash- 
ing compound in cake form to be used with soap for re- 
moving dirt from textiles. 

91,607—The Great Atlantic and Pacific Tea Company, 
Jersey City, N. J. (Filed December 20, 1915. Used since 
December 15, 1913.)—Cocoa, coffee, extracts for flavoring 
foods, olives, olive oil and spices. 

_91,616.—Gerhard Mennen Chemical Company, Newark, 
N. J. (Filed December 20, 1915, Used since November 
15, 1915.)—Taleum powder. 

91,904—Bennett & Scrimgeour, West Pittston, . Pa. 


(Filed January 4, 1916. Used since July 1, 1915.)—A 
medicinal preparation for relieving sore and perspiring 
feet. 

91,916.—Perin, Inc.. New York, N. Y. (Filed January 
4, 1916. Used since December 9, 1915.)—Toilet prepara- 
tions, viz., toilet powders and toilet creams. 

91,942—Marion Pharmacal Company, Chicago,  IIl. 
(Filed January 5, 1916. Used since January, 1908.)— 
Shampoo and hair tonic. 

91,956.—T. Joseph Delahanty, Wayne, Ill. (Filed Jan- 
uary 6, 1916. Used since November 1, 1915.)—Face pow- 
ders, cold creams and vanishing creams. 

92,003—Dr. Margaret Ruppert, Philadelphia, Pa. (Filed 
January 7, 1916. Used since January 1, 1913.)—A _ prep- 
aration for external use for removing superfluous hair 
from the face and body. 

92,014.—Sophie D’Amour, Rumford, Me. (Filed Jan- 
uary 8, 1916. Used since September 1, 1915.)—For the 
treatment of falling hair and removal of dandruff; for 
restoring faded hair, removal of dandruff, and preventing 
hair from falling. 

92,163.—Mouquin Restaurant & Wine Company, Ltd., 
New York, N. Y. (Filed January 15, 1916. Used since 
June 1, 1912, on olive oil.)—Olive oil and Camembert 
cheese. 


NEW TRADE NAME CLAIMED. 


John Blocki & Son, Inc., Chicago, Ill., have adopted as a 
new trade name “Esprit d'Amour” for use on perfumes, 


toilet waters and sachets. 


TRADE MARKS IN ENGLAND. 


(From the Trade Marks Journal.) 


“Sykes ComrortT”’ in oval with two little girls’ heads 
(“Sykes Comfort” disclaimed); for a medicinal powder 
and soap. By J. T. and R. W. Wetherald, 221 Columbus 
avenue, Boston, Mass. 368,632. 

“Great Scott’; for toilet articles. By the Standard 
Tablet and Pill Co., Ltd., Hove. 369,756. 

“ESPRIT D'ANGLETERRE THE British EAu bE COLOGNE,” 
with label devices-in red, white and blue; for Eau de Co- 
logne made in England. By the Peace Pillow Co., 17 Man- 
chester avenue, London, E. C. 370,187. (Associated. ) 

“BELLOL”:; for a skin preparation. By S. Matthews & 
Co., Ltd., 19-21 Farringdon street, E. C. 370,049. ; 

“AFROCEN”; for dentifrices. By F. J. Rhodes, St. Mi- 
chael’s House, Market street, Malton. 370,377. 

“K. E. L.”; for toilet cream and preparations for the 
hair and teeth. By J. P. Kenney, Post Office buildings, 
Manchester road, Stockbridge. 370,401. 

Device of easel with card bearing word “Ease”; for 
perfumery, etc. By G. W. Goodwin & Son, Manchester. 
369,132. ( Associated.) 

‘AUREX FOR THE SKIN AND Harr”: for a medicated 
preparation. By Henrietta B. Buxton, 20 Rosemont road, 
Acton, and D. W. Carr, 6 Norland Square, Holland Park 
avenue, W. 369,764. 

“AMAROSEAT”’ and “ErRMINIA”; for perfumery, etc. By 
V. R. Wilks, 5 Clarendon road, West Hartlepool 
370.595/598. 

“Rrno”; for brushes, etc. By C. Stacey, 
road, Bowes Park, N. 370,333. 

Label device with word “Exson.” By S. A. Noble, 
chemist, trading as the Elbon Perfumery Co., 12 Ye Mar- 
ket, Selsdon road, Croydon. 369.278 Associated.) 

“Lyposa.” By Vinolia Soap, Ltd. 37-38 Upper Thames 
street, London, E. C. 370.389. 

“BuGie”; for disinfectants and for medicated soap. By 
C. Thomas & Bros., Ltd., Broad Plain Soap-works, Bris- 
tol. 369,805/6. 


27 Myddleton 


English Export Soaps. 


J. Davinson, Seifenfabrikant.—Analyses of a blue mottled 
and a yellow soap. The former was made from 50 per 
cent. cocoanut and 50 per cent. peanut oil and is filled with 
13 per cent. of Na.Si,Os. The yellow soap was made from 
cocoanut or palm kernel oil filled so as to contain 27 to 28 
per cent. Na,Si,O,; it was colored with aniline dye. 
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FOREIGN CORRESPONDENCE AND MARKET REPORT 


ALGERIA. 


Ouives.—No figures of production have been given by 
the Bureau of Agriculture, but it is estimated by an im- 
portant dealer that the total yield of olive oil from the 
Algerian olive crop of 1915 will amount to about 36,000,000 
pounds avoirdupois, or about double an average crop. 

According to the Algerian customs statistics 10,171,907 
pounds of olive oil, valued at $1,086,897, were exported in 
1914, and 12,086,181 pounds, valued at $1,290,784, in 1915. 
The amount of olive oil available for export in 1916 will 
be considerably greater than during the last two years, 
according to estimates. 


BRITISH INDIA. 


Soaps.—Consul General J. A. Smith, at Culcutta, reports 
that the imports of soap in 1914-15 amounted to 404,485 
hundredweight, valued at $2,703,000. The United King- 
dom is the principal source of supply, but considerable 
quantities were received from the United States, Austria- 
Hungary, Japan, and Italy. The imports consist chiefly of 
household, laundry, and toilet supplies. These soaps are, 
as a rule, of superior quality and more expensive than the 
locally made article. 


COREA. 


Tomer ArticLes.—Imports of toilet articles into Chosen 
for 1915 amounted to $167,320, compared with $141,301 in 
1914, as reported by Consul General Ransford S. Miller at 
Seoul. The chief items for 1915 were: Toilet soap, 
$64,269; toilet or perfumed waters and oils, other cos- 
metics and perfumery, $67,815; tooth powder and pastes, 
$14,118; washing powder, $10,646; hair cosmetics, $9,641. 
American exporters usually find it advisable to have the 
Chosen territory covered by their agents “in Japan. 


CHINA. 

STEARIN.—The total quantity of stearin imported into 
China during 1914 was 1,334 tons, valued at $255,361, most 
of which came to the port of Shanghai. The United 
States supplied 156 tons, valued at $33,617. 

A branch of a London company conducts the principal 
candle works at Shanghai. This factory turns out candles, 
soaps, glycerin, and allied products. There are a few na- 
tive candle and soap factories, but these are very small. 


DUTCH WEST INDIES. 


AMERICAN Perrumes.—Consul Henry C. von Struve, 
Curacao, Dutch West Indies, says: Conditions in the lo- 
cal stores of Curacao indicate that practically all except 
American and French perfumes have now disappeared 
from this market. The popularity of American perfumes 
seems to be steadily increasing. 

In 1914, the latest year for which statistics are available, 
the imports of perfume were $10,000, which was $7,000 
less than in the preceding year; the- imports from the 
United States rose, however, from $1,699 in 1913 to $2,260 
in 1914. In 1913, the latest year for which the imports 
from the various countries are obtainable, they were: 
Germany, $2,934; France, 4,738; England, $6,800; United 
States, $1,699; Netherlands, $982; Colombia $20; total, 
$17,173. 


ENGLAND. 


Orto or Rose.—Under instructions of the Marshal of 
the Prize Court, Lewis & Peat, on January 27, offered 
about 4,500 oz. of otto of rose for public sale by auction 
in Mincing-lane, the property of Bulgarian exporters which 
had left for this country before Bulgaria declared war. 

(Continued on page 28.) 


THE MARKET. 


further sharp upward movements in alcohol, glycerine, 
vegetable and essential oils and spices have constituted the 
principal developments in the perfumery, soap-making and 
flavoring extract supply market within the month. The ma- 
terial additional advances made in the prices for these com- 
modities have also been accompanied by moderate uplifts 
in liquid styrax, gums, Arabic and olibanum, cumarin, 
licorice root and stick licorice, Bourbon vanilla beans, Bur- 
gundy pitch, Venice turpentine and menthol, and have not 
been adequately offset by the few slight concessions and 
the outright marking down of asking figures which have 
been recorded in balsam Peru, synthetic wintergreen oil, 
or methyl salicylate; sweet birch oil, hydrogen peroxide 
and sage, savory and thyme leaves 

Increased curtailment of shipping operations from Medi- 
terranean and Oriental ports have been chiefly responsible 
for the growing shortage of many of the commodities em- 
ployed in perfume and soap-making and especially in those 
of Italian, German, Austrian, Balkan, Turkish, East In- 
dian and Chinese origin. The greatly augmented diff- 
culties encountered in attempting to obtain such goods 
have combined with a steady reduction of stocks in this 
country to bring about the further substantial uplifts in 
all the spices, and especially in nutmegs, maces, cassias, 
chillies, gingers, pimento and both black and white pep- 
pers and the rising of prices for these natural aromatic ar- 
ticles has found further reflection in a marking up of 
quotations for distilled nutmeg, mace and cassia oils. 

Greatest shortages in the essential oil group have been 
noted in strictly “free from prussic acid” bitter almond 
oil, crude and rectified amber oil and natural and synthetic 
mustard oil. All of the synthetic or artificial oils, made 
from a phenol or other coal tar base, have continued in 
scanty supply, but a noteworthy exception to the gener- 
ally advancing tendency of these oils has been discovered 
in artificial wintergreen oil, which, under slightly freer 
offerings and a temporary respite in buying, has been 
offered down to a considerable extent. 

Among other essences which have been marked up of 
late have been Ceylon citronella, Australian eucalyptus, 
East Indian sandalwood, distilled lime, linaloe, caraway, 
juniper berry and wood, malefern and patchouli oils. 
Otto of rose has been firmly held on arrival of eight pots 
from Bombay, of which four were warehoused, being de- 
void of influence on the market. 

Alcohol’s sharp advance, which have embraced ethyl, 
methyl and denatured descriptions of the spirits, has been 
caused principally by the unprecedentedly active demand 
from foreign as well as from domestic consumers and the 
inability of American distillers to swell their output com- 
mensurately with the heavy takings for export and home 
use. This latest advance in alcohol prices has amounted 
to two cents a gallon for ethyl, five cents for methyl and 
to four cents for denatured varieties. 

Glycerine, after an early dip, due to a slight falling off 
in the buying movement in the chemically pure grade on 
the part of the pharmaceutical interests, and a lull in the 
purchasing of the dynamite description by explosive 
makers, has been marked up very sharply of late. The 
imposition by the British Government of a virtual prohi- 
bition of all exports of vegetable oils, from which the 
crude grades of glycerine might be extracted, in addition 
to that government’s and France’s embargo upon ship- 
ments of crude glycerine itself, has shut the United 
States off from all foreign supplies of the crude materal 
except from Argentina. As the domestic production of 
crude glycerine from lard, tallow, cottonseed oil and other 
relatively cheap vegetable oils is now less than half of 
the total requirements, the distillers of the refined grades 
of this commodity are unable to increase their output 
sufficiently to meet more than a portion of the increasing 
needs of their customers and prices for all descriptions of 

(Continued on page 28.) 
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PRICES IN THE NEW YORK MARKET 


(The following quotations are those made by local dealers, but are subject to revision without notice 
because of the unstable conditions created by the European War) 


ESSENTIAL 
Bitter per lb 
Pe Po eee aa ckinns 


Artificial 


OILS. 
$14.00 


14.00 
7.00-8.00 
1,00-1.10 

45-.50 
1,00 

1.50 

1.25 

1.50 
3.25-3.50 
2.60 
3.50 

aa 

4.50 

45 

1.00 
.18-.20 
2.50 
32.00 
4.50 

1.20 

1.30 

1.60 

55 
.20-.25 
Cinnamon, Ceylon 14.00-15.00 
Citronella, Ceylon.......... .50-.55 
” ave 1.10 

; 1.50 
1.00 

. 25.00-30.00 
1.00 
3.40 
1.20 
65 


+4.80 


4.00 
3.50 
3.25 
6.00 
2.00 

60 
6.00 
3.00 


21.00 
3.75-4.50 
1.25-1.40 
1.15-1.20 

90 
3.00 
2.50 
2.75 


Almond 


Sweet True 
Peach-Kernel .. 
Amber, Crude 


Rectified 


Bay, Porto Rico 
Bay . 

Bergamot, 35%-36% 
Birch 
301s de Rose, Femelle 


Sweet) 


Cade 
Cajeput 
Camphor, Japanese 
Caraway Seed 
Cardomom 
Carvol aes 
Cassia, 75-80%, Technical. . 

“Lead free 

Redistilled 
Cedar, Leaf 
Wood 


Cloves 
Copaiba 
Coriander 
Croton 
Cubebs 
Erigeron 
Eucalyptus, Australian, 70%. 
Fennel, Sweet 
Geranium, African 
Bourbon 
Turkish 


Gingergrass 
Hemlock 
Juniper Berries, twice rect. 
Kananga, Java 
Lavender, English 
Fleurs 
(Spike) 
Lemon 
Lemongrass 
Limes, expressed 
distilled 
Linaloe 
Mace, distilled 
Mustard Seed, gen 
artificial 
Mirbane, rect 


$40.00-50.00 
(dom.).... 10.00-15.00 
(imp.) ... 22.00-25.00 


Neroli petale 
artificial 


Nutmeg 
Opoponax 
Orange, bitter 
2.10-2.25 
GOGH. accdicas cevaviiecs .40-.60 
Orris Root, concrete. . (o0z.) 6.00 
absolute. .(0z.) 40.00-45.00 


14.00-15.00 
2.00 
2.30-2.50 
2.75 

9.00 


1.75 


10.00-12.00 
.85-1.00 
75 

4.00 

8.00 

3.50 

a 

wa 

nom 

1.75 

60 

3.00 

1.50 

1.65 
12.00-15.00 
. 25.00-35.00 
5.00 

2.50 

.. 12.00-15.00 
. 28.00-35.00 


Patchouly 

Pennyroyal 

Peppermint ; 

Petit Grain, South American 
French 

Pimento ... 


MOOS rkensees 
Rosemary, French ........ 
Spanish 


Sandalwood, East India.... 
" West India.... 

Sassafras, artificial......... 

i natural 

Savin 

Spearmint 

Spruce 

Tansy 

Thyme, red . 

” white 
Vetivert, Bourbon 
Indian 
Wintergreen, genuine...... 
Wormwood 
Ylang, Bourbon 

Manila 


AROMATIC CHEMICALS. 
*5.00-9.00 
3.00 
nom 
*6,00-9.00 
10.00 
nom. 
*8.00 
nom. 
3.50 
24.00 
8.00 
8.50 


nom. 


Ylang 


Amyl Salicylate 
Anethol 
Anisic Aldehyde 
3enzyl Acetate 
” Benzoate 
Cinnamic Acid 
Ale hol . 
Aldehyde ........ 
2 ee 
Citronellol 
Cumarin, natural 
= artificial 
Diphenylmethane 
nom. 
1.00 
3.00 
4.50-5.00 
5.50-6.00 


Diphenyl-oxide 
Eucalyptol 
Eugenol 
Geraniol 


from palma rosa 
Heliotropine 


*Inside figures are for domestic; outside prices for foreign goods. 
+Nominal because unobtainable, or almost unobtainable. 


[so-Eugenol 
Linalool 
Linalyl Acetate . 


Methyl Anthranilate 

Salicylate 

Musk Ambrette 
Ketone 
Xylene 

Phenylacetaldehyde 

Phenylethylic Alcohol 

Safrol .. 

Terpineol 

Thymol ... 

Vanillin 


BEANS. 


Tonka Beans, Angostura. . 
. Para 


Vanilla Beans, Mexican.... 
" ss “ Cue. 


Bourbon ... 


Tahiti 


SUNDRIES 


Ambergris, black......(oz.) 


Chalk precipitated 
Civet, horns 
Cologne Spirit 
Menthol 
Musk, Cab., pods 
grain..... 
Tonquin, pods.. 
grains 


Orris Root, Florentine, whole 
powd. and gran. 


“ “ 

Tale, Italian ... 
French 

Domestic 


$4.50 
6.00 
10.00 


10.00-12.00 
3.50 

35.00 
35.00 
13.00 
*25.00-30.00 
nom. 
40-.50 
1.00 

14.00 
60@.65 


1.50 
.75-.80 
4.00-6.00 
3.25-3.50 
2.50-3.00 
1.75 


15.00-20.00 
25.00-27.50 
10 

2.75 
2.75-3.10 
3.50 

10.00 
25.00-30.00 
19.00 
25.00-30.00 
18 

20 


aéié-a aca GO 32.00-35.00 


25.00-30.00 
15.00-25.00 


SOAP MATERIALS. 


Cocoanut oil, Cochin, 18c.: 


15@ 16c. 
Cottonseed oil, crude, 
gal.; refined, 1034¢@11%4c 
Grease, brown, 
8@8Hc.; white, 84@94c 


i 6(ak&c. : 


Ceylon, 
tanks, 70c. 


yellow, 


Olive oil, denatured, 95@96c. 
foots, prime, 12@13c. 


Palm oil, Lagos, 
prime, 12'.4@13c. 


Peanut, 75@78c. 


Rosin, water white, $6.75. 


Soya Bean oil, 9@9%c. 


15Y“ale6c.: 


red, 


Tallow, city, 8%c. (hhd.). 
Chemicals, borax, 74%4@8c.; caustic 


soda, 74@76 p. c., 634@65% 


Cc. 































































































FOREIGN CORRESPONDENCE. 
(Continued from page 26.) 


There was a fairly good attendance, but the sale did not 
appear to have been a very satisfactory one, probably on 
account of too high a limit having been fixed for the otto. 
Most of the well-known brands were represented. One 
lot was bought at 36s. per oz., and two or three lots were 
apparently bought at 35s., which was believed to be the 
limit price of every lot. 

CoLLAPSIBLE Tupes.—Consul Horace Lee Washington, 
Liverpool, says: Inquiry has been received at the Liverpool 
consulate from American manufacturers of collapsible 
tubes of various styles of openings and caps. While there 
is quite a large use of this product, it is not, perhaps, as 
large in the Liverpool district as in some other sections of 
the country, and purchasers of these tubes in Liverpool 
state that their use is not so large or so general as in the 
United States, although it is quite apparent that their pop- 
ularity is increasing. 

Three among the leading firms in Liverpool using col- 
lapsible tubes state that they would be pleased to hear 
direct from American manufacturers, with samples and 
prices. One tirm also desires information as to sprinklers, 
tin foil, and composition foil. 

VEGETABLE Oi. EmBarco.—Great 
an embargo on the exportation of all vegetable oils con- 
taining glycerine. The officials of the State Department 
in Washington have no information confirming this re- 
port. However, importers are unable to obtain the nec- 
essary shipping permits, and so far as the trade is con- 
cerned, no supplies are available for the time being. The 
oils affected are palm kernel, cocoanut, copra, peanut and 
rapeseed. 


Britain has declared 


FRANCE. 


Oxuive Oir.—Consul William Dulaney Hunter, Nice, 
January 27, writes: “During December and the first two 
weeks in the present month the olive oil mills of the Nice 
district have begun to produce oil. This oil is made from 
olives that have fallen from the trees and is therefore of 
very inferior quality, while the olive oil produced during 
March and April is made from picked olives and is of a 
higher grade. This year, as most of the olives had already 
fallen from the trees during the summer and autumn, the 
output of the oil produced from the fallen olives is small 
in comparison with other years. 

“The outlook for the crop in March and April is not 
encouraging, and I am informed it is feared that it will 
be the worst olive crop gathered in the Maritime Alps 
for many years; but in,some favorably exposed localities 
there are still some olives on the trees, and, these being 
large and juicy, it is expected that the oil produced from 
them will be of a superior quality, although the quantity 
will be small.” 

GrasseE.—Consul Hunter, at Nice, writes: “The perfume 
manufacturers at Grasse, who are exporting their goods 
to the United States, prefer sending them by rail to Mar- 
seilles, as it is cheaper and more convenient than to send 
them by ship to Marseilles via Cannes. According to the 
latest available statistics of the port of Cannes, the mer- 
chandise imported into that harbor was 26,019 tons in 1913, 
and that merchandise was almost entirely imported by 
transshipment at Marseilles; the rest arrived by sailing 
ships from the smaller ports of the Italian Riviera.” 


GERMANY. 


Eau pve CoLtocne.—The police president in Berlin has 
issued a regulation ordering the name “Eau de Cologne” 
to be replaced by the Germanised form “K6lnisches Was- 
ser.” The manufacturers have issued a protest against the 
regulation, urging that the words “Eau de Cologne’ do 
not constitute a disagreeable foreign designation for pur- 
poses of advertisement, but a long-established name which 
cannot be dispensed with in their business. They further 
claim that the words have been admitted into the vo- 
cabulary of all civilized nations. The Cologne Chamber 
of Commerce holds the same view, and has supported the 
protest 
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THE MARKET. 
(Continued from page 20.) 


the article have therefore been advanced sharply and are 
still on an upward course, which is especially pronounced 
in the dynamite and chemically pure grades, now being 
strongly held at 54 to 55 cents and 55 cents, respectively, 
Naturally the prices: for all the vegetable oils, thus affected 
by Britain’s latest embargo, have likewise risen materially 
as a result of this development. 

Hydrogen peroxide, however, have been marked down 
by a few of the leading makers to the extent of 75 cents, 
as supplies of barium dioxide have been augmented of late 
while the demand has slackened somewhat. 


BEANS. 

Vanilla beans have also made some further progress in 
an upward direction of late, the most notable advance in 
this group having occurred in Bourbon goods, which have 
been raised to a minimum figure of 25 cents above that 
previously named. All relatively cheap offerings have 
been absorbed in Paris and Marseilles as well as here, 
An uplift of five francs per kilo in Paris for compara- 
tively small lots of heads and rails, containing 40 per cent. 
of first quality goods, together with a general depletion of 
stocks here, has inspired this marking up of figures in 
the New York market. The Mexican situation has been 
complicated still further of late by President Wilson’s 
action in invading that country with United States troops 
on a mission of reprisal against Villa and there has been 
a further stiffening of the views of the curers. Great diffi- 
culties were being encountered in making shipments of the 
1915-1916 crop Mexican beans from Papantla and Gutier- 
rez-Zamora, even before the invasion of Mexico occurred, 
as a great scarcity of vessels was reported at Tecalutla 
and additional raids upon the curers were being made in 
the producing regions, wherein enforced loans to the 
Villistas had been levied’ upon the curers, on and after 
February 13. Some purchases of new crop Mexican whole 
beans, to arrive this summer, were made a months ago on 
a basis of 4 per pound for moderate quality goods, de- 
void of prime goods, and more recently 8,000 pounds were 
contracted for by New York operators on a basis of $4.17, 
landed here, duty paid. Local handlers continue to hold 
their spot beans at previously-mentioned figures, but are 
expected to raise their asking figures daily, in consequence 
of the poor prospect for shipping beans from Mexico, 
created by the American pursuit of Villa. 

Tahiti beans are in only light supply, despite the arrival 
of 100 tins on the Pacific Coast from Papeete a month 
ago, which were instantly absorbed. As new crop goods 
will not be ready for shipment from Tahiti until the be- 
ginning of next month and will not reach New York until 
June 1 or thereafter, the markets for these beans in San 
Francisco and this city are exhibiting considerable strength. 
South American beans are scarce and very closely held at 
the high figures previously mentioned. 


PORTUGAL. 


PeRFUMERY AND ToILeT ArtIcLes.—Consul General W. 
L. Lowrie, Lisbon, says: There is an excellent market in 
Portugal for the higher-grade perfumery and toilet ar- 
ticles. The French and the American standard perfumes 
and toilet soaps are most in demand, and their sales seem 
to be increasing, especially those of the American manu- 
facturers. The cheap qualities of perfumes and toilet ar- 
ticles are manufactured in the country and are protected 
against foreign competition by a tariff of 32 cents a pound. 

In 1913 Portugal imported $115,819 worth of perfumery, 
the figures by countries being: France, $78,784; Germany, 
$17,134; Great Britain, $9,300; United States, $8,522; and 
other countries, $2,079. 

The only effective way of introducing these goods is 
through visiting salesmen fully equipped with samples 
presented in an attractive manner. This is the method em- 
ployed by French and German houses, and the results ob- 
tained have been very satisfactory. 

[A list of importers of perfumery and toilet articles in 
Lisbon and Oporto can be obtained at the Bureau of For- 
eign and Domestic Commerce or its district offices. Re- 
fer to file No. 73,169.] 
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Collapsible Tubes 4«* 312s 





id are TUBES and 
unced everything fer e ee 4 
being hair ane” Plain ==+ Decorated 
tive 
os ted Your present label reproduced directly on the Tube, or we will prepare 
rially new designs and submit for your approval. 
Advise us the size tubes you desire and let us 
~—_ send you samples—Onur prices will surprise you 
‘a Standard Specialty and Tube Company 
Don't forget that the STANDARD KEY site 

_ ie—"THE KEY.TO-THE-SITUATION”  0dlapsible Tabes ano Metal Specialiies 
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108 Fulton Street 15 India Street 
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ples NEW YORK BOSTON 
em- as 

ob- “Tell or show us what you want, and we 
7" will make it.” Can furnish any bottle 
‘or- “Made in America.” 
Re- 


N00 Muir 


SHU EAU AAOOANIONNNNAELULEADONNLEGUEAOUUU LEAH 


46 Cliff Street, New York 


BOSTON PHILADELPHIA 





Imperial 
Metal Manufacturing 
Company 


Carl Bomeisler, Prop. 


81-83-85 Sunswick Street 
Long Island City, N.Y. 


Manufacturers of 
The Imperial Leak Proof 


Sprinklers 
“Patented July 7th, 1914.” 
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CLASSIFIED 
ADVERTISEMENTS. 


On account of our wide circulation among manufacturers, dealers, 
importers, etc., of perfumery, soaps, toilet specialties, flavoring ex- 
tracts, etc., our readers will find this column a quick and satisfactory 
means for advertising temporary matters. For help and situations 
wanted this service is free to advertisers and subscribers, to all others 
Wc. per line per insertion, Cash with order, Address all communica- 
sions to 

PERFUMER PUB, CO., 80 Maiden Lane, New York. 





‘conti yn 
this 


WANTED, Sarees AND Mannie caniiie. c 
and lowest price. Address B. O. No. 306, care of 
journal. 





mill or Day Ball 
mixer. State size 
care of this journal. 


Wantep—Second-hand Abbe Pebble 
mill; also Day Pony mixer or other 
and price. Address B. O. No. 307, 


For SaLe.—“Troy” Centrifugal E xtractor, 24-inch. at- 
tached countershaft and cover. Also 200-Ib. Dry Mixer 
and Sifter, with tight and loose pulleys. Both machines 


almost new. Address B. O. No. 313, care of this journal. 

For Sate.—One Ross Sifter and Mixer, 150 lbs. capacity ; 
one Hunter’s Sifter and Mixer, 50 Ibs. capacity. Address 
Samuel Welsher, 799 Greenwich St., New York. 


‘WANTED 





HELP AND SITUATIONS 

WE ani a ann opportunity for a capable synthetic 
salesman who knows the buyers and understands raw ma- 
terials. Address confidentially, H. W., No. 308, care of 
this journal. 


Expert PrERFUMER, many years’ experience in France 
and the United States, with expert knowledge on all per- 
fumery and toilet preparations, desires to make a change; 
either as perfumer or manager of laboratory. A 1 refer- 
ences. Moderate salary. Address S. W., No. 302, care of 
this journal. 


A Younc Man of high education and ability in the pro- 
fession, and also in the business end of the Toilet Goods 
line especially, and of the pharmaceutical and chemical lines 
at large, through studies and observations, offers his serv- 
ices to an established small or medium-sized firm who are 
in need of such man and have the same sincere and honest 
thought in mind to allow such man to grow into their firm 
through his own efforts. He asks moderately comfortable 
living expenses only. Married, strictly temperate, deter- 
mined to succeed, has agreeable disposition ; now employed. 
Address S. W. No. 314, care of this journal. 


CHEMIST, experienced in the manufacturing of Family 
Medicines and Flavoring Extracts, desires position in Chi- 
cago. Exceptional reference from present employers. 
Willing to work as city salesman part of the time. Address 
S. W., No. 312, care of this journal. 


CoMPANY manufacturing talcum powder wishes to cor- 
respond with man of experience in marketing product who 
is a business getter, also familiar with factory end. State 
full experience and nationality. Address H. W., No. 311, 
care of this journal. 


W antep—High- grade representatives for all principal 
cities in the country by Special Children Soap and Powder 
concern. Only active and energetic parties need to reply. 
Address H. W., No. 309, care of this journal. 


PERFUME SALESMAN of 15 years’ experience with Ameri- 
can and French perfumers, is open for engagement as New 
York representative of Western firm, or as sales manager 
of New York manufacturer. Address in full confidence, 
S. W., No. 310, care of this journal. 


W anran.—Chemist whe is thoroughly experienced in 
the manufacturing of a complete line of perfume and 
toilet preparations ; must have initiative and creative ability. 
I-xceptional opportunity for right man. Give complete 
record, stating salary and references, also list of articles 
manufactured in the past. Address H. W. No. 305, care 
of this journal. 

PosiTIoN WANTED by a reals le young pertumer, also ex- 
pe rienced in the manufacture of creams, tooth prepara- 
tions, shampoos, soap perfumes, etc. Familiar with the 
getting out of new toilet lines and styling of packages. 
Willing to work as assistant where there is a chance for 
advancement. Has own formulas and the best of refer- 
ences. Address S. W. No. 303, care of this journal. 


BOOKS 


When you want any book on per- 
fumes, soaps, etc. write us. 


80 Maiden Lane 
NEW YORK 


Perfumer Pub. Co. 


New Materials and Processes Developed 
Utilization of By-Products 


IRWIN S. JOSEPH 


Consulting and Research Chemist 


Rahway, N. J. 


Industrial Laboratories - . 


IF YOU HAVE THE RIGHT RAW MATERIAL AND 


the right solvent, you can make perfumes and toilet waters equal 
Sut no matter 


thing ever produced in France. 
expect the best results unless it is 


Graves’ 


those who once try it will have no other. 


superior to any- 


what cologne spirit you use, don’t 


XXX Extra French Cologne Spirit 


which is so far superior to any other perfumers’ alcohol made in this country, 


that 


TRY A 5-GALLON LOT! 


C. H. GRAVES & SONS 


BOSTON, MASSACHUSETTS 
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tho We solicit Export orders from FOREIGN manufacturers on our 

ate 

31], 

2 U.S. P. GRAIN ALCOHOL 190 PROOF 
ipal U. S. Government (Int. Rev.) Standard (95 degrees Gay-Lussac Standard) 
to (Finest Cologne Spiritst) ESPECIALLY ADAPTED FOR 

7 FINE PERFUMES and FLAVORING EXTRACTS 
cri- @ DISTILLED AND REFINED WITH SPECIAL CARE 

ae C/NC/INNAT/, OH/O. 

lity. 

ee 

cles 


GO TO 


=f HEADQUARTERS FOR 


“| | ROLLING MASSAGE CREAM 


We make an EXCELLENT article, and being large man- 
ufacturers can give you a low price. Bulk, or in packages. 


C. H. STUART & CO. - . NEWARK, NEW YORK 





THIS MACHINE 
WILL: 


Measure accurately from 
me to 32 ounces, any 
quantity of liquid for 
which you set it. Ad 










NO. 188=CLOSED. 


BRASS GOODS MFG. CO. 


290 Nevins St., Brooklyn, N. Y. 


justments are easily and 








quickly made. 


2 Fill, with one operator, 


more bottles than any 







other measuring machine 
ever offered. 












av fo itself i less . EE 
i ae = Designers and manufacturers of Sheet Metal 


Specialties—such as Caps for Talcum and Tooth- 
powder Cans and Jars, in Brass—Polished, 
Nickelplated, etc.—and other metals. 


than one year. 









Easily taken apart and 
cleaned. Easily and simply 
operated. Easily adjusted 








and moved. 






Send us a description or drawing of what you want; or a 
sample of what you are using and we will submit quotations. 





Two Sizes: $135 and $150 










Let us tell you more. 


F. J. Stokes 
Machine Co., 
Philadelphia 
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WE MAKE THIS TIN 


* eS ee 


TALCUM POWDER 


MANUFACTURED BY 


TALCUM PUFF-CO. - 


EW YORK U.S.A 


#E make Talcum Tins and 

% everything else inthe way 

. of a decorated tin con- 
tainer—also metal signs. 


We pride ourselves on 


FIRST CLASS WORK AND 
PROMPT DELIVERIES 


We have the largest metal dec- 
orating plant in the world, so our 
prices are extremely reasonable 
considering quality and service. 


THE TIN DECORATING CO. 
OF BALTIMORE 


BOSTON STREET & WATER FRONT 
BALTIMORE, MD. 


Write us—call on us—or we will have our representative 
call on you 


PERFUMER 


Vacuum Apparatus 
Steam Jacketed Kettles 
Porcelain Lined Tanks 

Cast lron 
Foundry Products 
Plain and Porcelain 


Lined 


Special Porcelain Lining 


The Stuart & Peterson 
Company 
BURLINGTON N. J. 


New York Office, 95 Liberty St. 
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BALSAM PERU TRUE COCOA BUTTER OXIDE of ZINC 
CASTILE SOAP POWD. MENTHOL STEARATE of ZINC 
CUTTLE BONE POWD. ORRIS ROOT POWD. WHITE WAX 
PRECIPITATED CHALK RICE STARCH (English) WILLOW CHARCOAL 


OLIVE OIL 
Bava 1910 H. R. LATHROP & CO., Inc. Beez 


88-90 N. Lexington Ave. 110-116 BEEKMAN ST. and 194 WATER ST. Amsterdam, Holland 
Asheville, N. C. NEW YORK 


WE GUARANTEE 


HIGHEST QUALITY 


STEARIC ACID 


HARD, WHITE, ODORLESS 


RUB-NO-MORE-CO. - FT. WAYNE, IND. 


Druggist and Oil 
Paper Boxes House Tin-Ware 


We have made Powder Cans for essential oils, 


Boxes for the Drug and Vanilla beans and powder 
Perfumery Trade for 
nearly fifty years. 


Stand Cans and Tanks a Specialty 
Merchandise Tinned for Shipping 


WE SOLICIT YOUR 
INQUIRIES All work guaranteed perfectly tight 


EUGENE K. PLUMLY ee 7 a 


PHILADELPHIA, PA. 154-156 Maiden Lane 
N. E. Cor. Broad and Federal Sts. NEW YORK 
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H. Marquardt & Co., Inc. 


OVER FIFTY YEARS 


35 S. William St. 
NEW YORK CITY 


Maryland Automatic 
Measuring and Filling Machines 


SAVE REAL MONEY 


Write for particulars and learn how 


MARYLAND FILLING MACHINES 


Baltimore, Md. 


LON AUULLU EA TURURAA UA EAATAA ESAT ETL 


Rouge and Powder 
Compacte 


Superior to any other product 
Foreign or Domestic 


Guaranteed not to break or crack. 
Blends perfectly with the skin. 

Gives color uniformly to puffs. 
Popular colors always uniform, non- 
fading. 

Special tints duplicated 

Handsome packages furnished com- 
plete with puffs and mirror, or with 
rouge only, at prices unobtainable 
from other sources 

Our equipment is perfect, our capa- 
city the largest. 

Permit us to send you sample and 
quote you. You will be agreeably 
surprised. 


R. V. D. Corporation 


90 West Broadway, 
New York City 


DIRECT RECEIVERS 


Vanilla Beans 


Write Us Before 
Buying Elsewhere 


ROUGE 


AND 


COMPLEXION POWDER 
COMPACTS 


FOR HIGH-CLASS TRADE 


Any size, any tint, any box. 
Importers of Diminishing Mirrors and Puffs 


OXZYN COMPANY 


ORIGINAL NATURAL ROUGE MAKERS 
126 11th Avenue, New York 


ODOROL 


An odor of the highest type ever made 
for the price. 

Odoro}l P. ) A series of the same scent 

Odorol T. w. > {9r 4 first-class line of Toilet 


Preparations at a moderate 


Odorol F. P. cost of manufacture. 


ODOROL P. (For Perfume) 


$24.00 per lb. Trial oz. $1.60. 4 oz. to gal. 
of alcohol. 


ODOROL T. W. (For Toilet 
Waters) 


$20 per lb. Trial oz. $1.50. %% oz. to gal. 
50% alcohol. 
1 oz. to gal. 75% alcohol. 


ODOROL F. P. (For Face 
Powder ) 


$20.00 per lb. Trial oz. $1.50. 4 oz. to 
100 lbs. 


L.A. VAN DYK. 


Manafacturing Chemist 
90 W. Broadway 
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We are specialists in seals—gold seals, and in color—printed, embossed and cut in one 
operation, from original steel dies. This insures absolute register and clearness of 
detail. Let us submit samples and sketches. 


WILLIAM W. BEVAN COMPANY BOSTON, MASS. 
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“116 JOHN ST... NEWYORK: 


eae a 


eo . ) ° 
Service “Papen Box co , Quality 


DESIGNERS and 
MANUFACTURERS 


PAPER 
BOXES 
SCREW CAPS —_— 


TOOTH POWDER TOPS POWDER 
BITTER TUBES pra 


SOAP 
AND ALL OTHER DRUG 


WHITE-METAL SPECIALTIES 


We duplicate your sample or bu:ld model to your 


ECKELHOFER BROS., Inc. Te 


Our service is yours for the .asking.) 
J. Gustaf Hultin, Pres. 


16-20 Washington Ave., Irvington, N. J. THE BAXTER PAPER BOX CO. 
BRUNSWICK, MAINE, U. S. A. 





XXXVI THE AMERICAN PERFUMER 


He MW NU WY SL SSeS SUSI See 


we Me 


& | CATCHY ODORS in 
ROUGE BOXES 3 TOILET PREPARATIONS 


is our specialty, with eighteen years’ experience. 


Talcum Powder, Oils, Rose No. 5 H—Violet No. 5 H, and 
others, per pint $6.00—2 ozs. to 100 lbs., cost to perfume 4c. 
per lb. Higher grades; all odors. 


Coli Cream, Oil, Rose ‘‘B’’ (a true Rose odor) $20 a Pt.—4 
ozs. $5.50. 4 ozs. to 100 lbs. 


Greaseless Cream—0Oil Lilac No. 100—$8 a Pt.—4 ozs. $3—6 
ozs. to 100 Ibs. 


Greaseless Cream—0Oil Lily ‘‘A’’ $12 a Pt.—4 ozs. $3.50—4 ozs. 
to 100 lbs 


Bath Powder—Oil No. 5 (Oriental) 8 ozs. to 100 Ibs. 


Conc Flower Oils, for Perfume Extracts (all odors), costing to 
make per gallon from $2.45 a gallon up. 


Conc Flower Oils, for Toilet Waters (all odors), costing to 
make per gallon from $2.00 up. 


Oils for Liquid Shampoo—Brilliantine—Sachet Powders—Hair 
Tonic—Liquid Soap—Theatre Sprays, and for any other kinds 
of Toilet Preparations. We have the Right Odors and at 
the Right Prices. 


FACE POWDER BOXES ? . Colors for all kinds of Toilet Preparations. 
S WE SELL EXCLUSIVELY 


MADE IN MANY STYLES BY i Cone Flower Oils and Colors and furnish, gratis, any desired 


S formulae to all our customers, and lend such further assist- 

BEGGS & GRAHAM K ance possible to enable them to make a sale and success of 
‘ their products. 

Cee ecitan tL Tse Tr Ss IN ye Get in touch with us and we will send price lists and For- 
it~ mulae Booklet of Toilet Preparations 

200-208 Chancellor St. Philadelphia 
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EVERGREEN CHEMICAL CO. 


Established 1898 


171 Broadway New York 


: ee 


SAT TA 


STEARATE of ZINC || mMAGNUs, MABEE 


Adherent, Waterproof, White, Inodorous, &, REYNARD 


Absolutely essential to perfection in toilet 


powders of every description. Adding to 257 PEARL ST., NEW YORK 


their efficiency and sales force. IMPORTERS and MANUFACTURERS 


Essential Oils. Vanilla Beans 
and Chemicals 


WHITE, PINK, BRUNETTE 


OFFER AT ADVANTAGEOUS PRICES: 


HEADQUARTERS Anethol Terpineol 


For toilet powders of all kinds. Poudre 
de Riz, Talcum, Foot, Bath, Tooth, Face, Safrol Menthol 


Sachet, etc. Thym ol (RECRYSTALLIZED) 


BULK OR PACKAGES OILs : 
. as Camphor Myrbane 
Owest prices consistent with highest 


quality. Sandalwood Geranium 


(ALL GRADES) 
Your correspondence is solicited ee este, 
CORRESPONDENCE INVITED 


BENDICK CO., INC. SOLE AGENTS wt THE UNUTED ouaTeD POR 


- HAMBURG 
BROOKLYN, N. Y. Anton Deppe Sohne, GStkmany 
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COPYRIGHT, 1916, BY ALOLS VON ISAKOVICS 


Synfleur Quality 


Standard Perfume and Flavoring Materials 


The supreme Quality of Synfleur 
Materials is well illustrated by the suc- 
cess and constantly increasing sales of 
prominent manufacturers throughout the 


world who market so many millions of 


packages either perfumed or flavored 


with Synfleur products. 
Synfleur Materials always satisfy. 


April Market Report now ready. 


Want a copyr 


Synfleur Scientific Laboratories 


Established 1889 
Alois von Isakovics, Proprietor 
Monticello, New York, U. S$. A. 
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Orientol-E-Syntleur 


Trade Mark REG.U 


imparts to Perfumes and 
‘Toilet Waters the luxurious 
fragrance of the richest 
Flowers of the Orient. In- 
dispensable for creating in- 


tensely sweet Oriental odors. 


Pounds $34.00 


Trial ounces $2.35 


ientol- E-Syntleur 
crade-Mark 


fumery 
ynfleuy Scientific Laboratories 


Perfumer 


kowigs, Proprietor 
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Orientol-Synfleur 


Trade Mark REG.U.8.PAT.OFF 


imparts the charming and 
intensely sweet, durable per- 
fume of the finest Flowers of 
the Orient to Face and Tal- 


cum Powders. Used alone 


we, 


ee 


or as a base for proprietary 


Orientol-Synfleur 


Per 


Oriental odors it is supreme. 


FHSS SH HSI SISE 


SyaMleur Scientific Caboratorits 
Alvis von tsakovics, Proprietor 


® Monticco, new york, U. $. A. 
ae. 
44664555 40006eehbth® 


? 


Pounds $21.20 


Trial ounces $1.50 
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Orientol-l-Synfleur 


Trade Mark REG.U.S.Pa 


imparts the delightful per- 
fume of the sweetest Flow- 
ers of the Orient to Cold 
Creams, Lotions and Tor- 
let Preparations generally. 
Popular throughout the 


entire world. 


Pounds $17.00 
Trial ounces $1.30 


en Ounces 


Orientol |-Synfleur 
i» 


entific Laboratories 
es, Proprictor 
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Monticello, New York. U. $. A. 
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Z Syringeol-Synteu 
teen Ounces 5.U.8.PAT.OF 


The Lilac of Distinction, 
all the sweetness of the 


blossom---a most delightful, 


refreshing perfume. Suit- 


a able for all perfumery pur- 
B: Syringeol-Synfleut ; poses, a great favorite in 
3 Toilet Creams. 


> 


Perfumery 


&  Synfleur Scientific Laboratorits 
# Alois von tsakovics, Proprictor F 
S > Monticello, New York A. P ) 
> cello, New York, U. $. : Pp 18 OO 
‘ttsresesececesseestttt® oOunds . O. 


Trial ounces $1.35 
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Rosol-Synfleur 


4 


the perfume of the Rose, 
all the rich, honeylike sweet- ¢ 
ness of the finest Otto, en- 
tirely and instantly soluble. 
Produces truly magnificent 


odor effects in all Perfum- 


ery products. BB Ser ete eset 


SPPLAGH+LOE4SE+OOS* 


Monticello, New York, U. $. AL 
$44444466464464466646666644 


Pounds $35.75 
Trial ounces $2.45 
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Jacinthrose-Syntleur 


Trade Mark R 8 


colates that delightful pun- 
gency and freshness of the 
American Beauty Rose in 


all first class Rose bou- 


quets. Intensely powerful, 


FFSPSSVS SHS HHS SES EPIFF 
Jacinthrose-Synfleur - 5 , 
eat a exquisitely fragrant. 

\ Perfumery 


Synfleur Scientific Lavoratories 
Hols von fsakovics, Proprietor 


RP SSSSSSSSISI SSIS 
* 
2646664664666 


ae ‘ Pounds $44.00 
Monticello, New York, U. $. A z 


eenaneaancnnneeee Trial ounces $3.00 
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thetic Ambergris F 
ff all Perfumery Pa 
Scientific 
5 Mew 


von Hsakovics, 
shed a 
Rec, New York, u' 
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AMBERGRIS 
The ideal fixative 
all the fleeting flo 
odors, Popular throug! 
out the world It gives 
supreme results, 
Pounds - 


lrial ounces 


Wittssseseaseverl 


Dive Uioter- Sut 
Crade-Mark ® ‘ 


oe 
od , 


a enseine Laboratori 
% von Reatovtes, Prope 


tHo, ‘oer York, us 


So 


BLUE VIOLET 
Exceedingly powerful, 
yet very delicate and 
most charming Violet 
flower oil. One of the 
sweetest Violets avail 
able 
Pounds - - 

Trial ounces 


PERFUMER—SYNFLEUR INSERT No. 69H. 


Hise , eevee 


Arbutus: €=$ put 


Perfumery 
Inlleur Scientific Labora 
Reis von s, Proprict 
Mwicetio, 1 New York, U sf 


*asseneneeeetl 


ARBUTUS-E 
Remarkably true, re 
freshing, lasting flower 
odor \lso used to give 
freshness to b uquets ol 
the Lily and Crabappk 
type, 


a enneoers aero 


Corysantone= Synflert 


Trade Mark aco usr? 


Perfumery 
Syateur Scientific Laboratori 
Alois - tsakoot ics, Proprietor 


Ate tee «oe ne ne 


; 
‘ 
’ 
, 
’ 
; 
‘ 
‘ 
, 
‘ 
; 


; Monticeto, New York, UW. % Ae 
trassesessessesti™ 


SYSANTONI 
Ke tone wl cn 
gives very lasting sweet 
effects to bouquets, and 
has made many new 
odors instantly popular, 
Pounds SOT, 5 


Trial ounces 1.08 


Wiisrsseeseeswort 


Azol- ‘Synfleut 


Crade-mark 


hee Scientific neat 


Nols von Teakovics, nem 
ablished 1 
Reteie. New York, U. 
Wiisseseneeesttt j 


AZO! 


Very sweet and durable 


flower oil for producing 
Parisian bouquets of the 
latest type. Also much 
used for Oriental effects 
Pounds $59.90 


l il ounces 3.95 


Btategol: Syntl 


Sade. mark 


i, . 
i tac 
Perfumery Por 


tear Scientitic La 


oe on Meauories, 


to, ‘Tew York, ‘atk 
these sett 


NEW MOWN ILA\ 
he itensc spicy ind 
sweet aroma of freshly 
cut hay. \ most excel- 
lent fixative and sweet- 
ener. 

Pounds - - 
Trial ounces 
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Wises Peed oo HHFTM 


inshed Uiolet-Synfleit 


trade-mark 


lear Scientitic Laboratori 
Meis von Tsakowics, Propricht 
Mictllo, New York, U. &# 


r 
"t4$44444464 aaeestll 


CRUSHED VIOLE'1 
Most ‘po »werfully dup 
e fresh * ereen’ 

hed Violet 


and many 


"esssexeeusssrl 


Aeliol- -Syutiee | 


Crade Mark 


: - ' 4 
: .emery } Spe : 


a 


Rs Schenettic - neat 


Mots vou tsakovics, Promricl” 
Established Io 
Riceto, mew York. u. $4 


tessesaneeett 


HEETOTROPI 


Che sweet and very 

sting perfume of [lel 
iotrope flowers. Much 
ised to sweeten and fix 
nany different odors, 
Pounds $17.8 
lrial oune I 


WI sseee0es990" 


Leclamens])- Syne 


Crade Mark ; 
mh. a” 
Bt ; a 
PMacry 


“fleur Scientific Caboratetit 


we on tsakovics, Propricht 


Raictlo, New York, ue SE 
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a 


WirsscseeaerssH™ 


Roneysuckte-Synfe 
‘ Wade. Mark 


i 


Wier Scientitic Labora 


You Tsakovics, Progr 
Established 18 


tarkeio, — vork, “a sf 


c ttesseccensestiy ‘ 


IIONEYSUCH 


Very | il 
perfuming toilet articles. 
Pounds $36.00 


» co 


INSERT No. 6gl. 
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lardenia- Synfle 


Crade Mark 


& 


Perfamery '" 


Mer Scientific canoe 


mo | Caahevic 4, 


twice Rew York, me al 
WSs56464cnae8t 


GARDENIA 
Imparts the very 

i delightfully fragrant 
dor and ‘‘first effect” 


of Cape lasmine flowers 


ee 


mes g- — 


are Mark a: 
vient 
fi 
‘Petes he r 
Scientific La’ 
is vom Asakovics, Progr 


Established 18% 
itl, Rew York, u. & 
Geeeceenel 


ee 


JASMINI 
Liqui jasmine ¢ 
crete, instantiyv soluble 
lres} Jasmine flower 
effect. Gives supreme 
results in the finest per 
fumes 
Pounds - - $105.50 


frial ounces - = 00 
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Wisissereaeeoe™ 


“ismiol: Syne 


Crade- moet 


- 

s, Nit 

i id all 
Pertumery 


r Scientific rab 
Mais von Wsahovies, 


ISs9 


Dace, ew York. us 
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JASMINI 


Imparts the delightfu 
erfume of the flowers 
Neve! discolors, and 
equalled in sweetness 

invalt eto vive fres} 
let odors, 

S41.50 


Uy ‘Ideal- Syn 


Crade-Mark nec wu. & 
ion Flower Of 
licious Lily Bi 


s< 


and all Perfumery Pat 
I Sclentific Laboratt 
Riis vou Asakovics, 


Established 1889 
ilo, New York, U 
Stee ee eht 


LILY IDEAI 


Most intense and charm 
ing fragrance of the fresh 
flower. One of the 
sweetest floral odors 
available. 

Pounds- - - $58.56 
Trial ounces 


FESS r aero rT 


anol. Syntit 


Crade-mark + 


Scientific Laborattttt 

Pon Bsakovics, Propritit > 

Established 

, Rew York, UB 
abseccencesesil? 


LABDANUM 


lispensabl 


Fevers esrem 


Lio “Synfleut 


Crd: Mark 


alley A so ® 
s ts. 1 t Prega® 
1 Perfumery | rpoes 


he. Scientific Laboratetit 


vou Tsakovics, Pree 


Established 
bee New York, a. sh 
' aseeceeesesseil 


LILY OF THE 
VALLEY 

All the freshness of the 

sweet little flowers in 

most concentrated form. 

Instantly soluble and 

very lasting. 

Pounds - - - 

lrial ounces 
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Lilac eat: Sone 


» trade. Mark 
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apd 

tur Scientific Laboralt 

Mets von Asakovics, Proprict 
Established 15 


tlle, Tew York, UW. & 


Rist Blossom: Syne 


Crade-Mark 
¥ 


»* 


Semen’ 


Scientific ravoratt 
Mts v0 Asakovics, Pr 


LOCUS! blOSSOM 


Perfectly reproduces the 
honeylike sweetness ot 
Loc ust or ‘‘White Aca- 
cia’”’ flowers. Used also 
in bouquet odors. 


Pounds - - $48.50 
Trial ounces 3.2 
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Wisssessesae9900l » Wee Here TTF 
Wusse de ZhenesSynthe 
Mimosa. sya Crade-Mark } 
Trade Mark « 6 vad “4 ; 
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Perfumery 
1 Perfumery Nfleur Scientific Laborateté a Scientific 
Wr Scientific Lab ists von tsakovics, Proeritit Pon Tsakovics, 
| Riis von tsakovies, Propriit tat i Established 158 
Fstablished 1589 {al betietig, New York, ud. sf Ho 
tile, New York, 


sag + 
teneseseeet 
tht s44oeett 


MIMOSA OAK MOSS KR au NT AL MOSS 


arts most charming MLuch appre lated 


raleffects. Intensely fixative for odors of th 
1 Parisian type. Ind 


rrefl 


Miesseveseves4oir sesececeei ita 
uguet= deat -Syntlel “Orcheol- ‘Synit 
Crage Mark ecusl Crade- Mark reo.us ort 


st possible Quality. Fo we Orchid | od 
Perfumery Pui 


ap Rp ing qa 
Scientific canorae ce Pertenery Scientific 


High 


Mhis von Gsakovics, Prove 
Established 1X9 


No, New York, UW. § 


Scientific La Mis von tsakovies, 
von Saanten 


lo, Tew York, 
tabesanenessily 


PREFLE ORRIS 
MUGUET IDEAI Orchid or ‘Tretle per Indispe nsable not only 
LILAC fume oil suitable for all on account of its soft 
\ Lilac flower oil much perfumery purposes, violet like odor, but as 
appreciated for its soft Very strong and lasting a fixative. Entirely re 
ness. A very popular Pounds - - $11.: places Oil of Orris as 
perfume for Toilet prep- [rial ounces ; well as the Tincture. 


arations, 


Pounds- - - $40.50 
Pounds - [rial ounces - 2.75 


lrial ounces 
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You Esakovics, 


Established 1588 


PROPTICATI 
ORCHIITDs 
The intense sweetness 
of the most highly prized 
blossoms, Pogonia is 
sed as a basis of many 
modern very popula 
pertumes,” 
Pounds 349.7 
Prial ounce - 3 


i = 
$44909999000 

OF Synth 
Crade Mark aco.v.s.ree 


Scientific La’ om 
von Esakovics, Proprilt) 


Established 1589 


RED ROSI 
The charming and ve 
powerful Jack Rose En 
fleurage odor. One of 
the sweetest Rose pro 
ducts available for all 
perfumery purposes 
Pounds - - 
lrial ounces - 


Wisseveous 


Nse-Z-Sun 


Crade- Mark 
k ( c 
I i 
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, Pertumery r 
Mleur scientitic Lad 
f Mts con Asatovies, , 


Established 1589 Gigg 
e New York, U 8% 
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Trade Mark 
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| Scientific Laboratst® 
t Mets von TWsakovics, Proprc’! 
t ov s 


lo, New York, u. 4 
Fee enesestt 


WHITTE KOSI 
The piquan v of \W 
Koses. One ot t 
favorite odors, 
used for scentir 
articles. 

Pounds 


Trial ou 
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Weis von Tsakovics, Proprieil 


1 } he 0 
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$46 eset 


Sweet: Pea-Syntie 
} Crade-Imark 


Wrenn epesree 


. Pertumery j 
"Witur Scientitic Laboraiit® 
3 SON Tsakovics, Prope 
“iello, New York, U $4 
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great durability. Pro- 
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duces avery sweet effect 


In bouquets 


Pounds - - $30.50 


lrial ounces we 
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Aromol-Syntleur 


Trade Mark kec.u.s 
The only Flavoring Mater- 
ial in existence, which com- 
bines a most delightful and 
very powerful Flavor with 
intense medicinal, antiseptic 


and germicidal value. Ab- 


* 
es 
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solutely harmless, yet many 


Aromo!-Synfleur 


times stronger than pure 


teria ry Pow I 
Antiseptic Va 


Dental t 


carbolic acid. 
Synfleur Scientific Laboratories 


Pounds $17.50 
Alois von tsakovics, Proprictor 


Trial ounces $1.30 iB 3 msi sew yor a. 5.3 
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Aromol-|-Synfleut 


Delightful Perfume 


Material of Righest 
Possible A ower, 


ntiseptic Powe 


Synfleur Scientific Laboratories 
Alois von Wsakovics, Proprietor 


Monticello, New York, U. $. AL 
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Aromol-l-Synfleur 


Trade Mark rec. 


The only Perfume Material 
In existence, which com- 
bines a most delightful and 
very intense Perfume with 
remarkable antiseptic and 
germicidal properties, thus 
making Toilet Preparations 
of real medicinal value and 


exquisite fragrance possible. 


Pounds $19.75 


Trial ounces $1.45 
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COPYRIGHT, 1916, BY ALOIS VON I8akovice 


Synfleur Quality 


Rea. U. &. Pat. Orr. 


Standard Perfume and Flavoring Materials 


Why You Should Use Sunfleur Materials 


Because they always give the best 
results. 

They are scientifically made. 

They offer the very best quality 
that the world’s markets afford. 

They are always absolutely pure. 

Because every Synfleur Material has 
been critically tested for its quality, its 
purity, including its olfactory value and 
every impurity even in the slightest tra- 
ces has been eliminated. 


And last but not least, because Syn- 


fleur products are available for immediate 


shipment. 


Suynfleur Scientific Laboratories 
Established 1889 
Alois von codieiemaiadiiie 


Monticello, New York, U. $. A. 
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BOTTLE FILLING 
MACHINES 


You can fill your bottles more accurately, rapidly 
and economically with our machines than by any 
other method. 

Our various machines fill all sizes of bottles from 
% oz. to a gallon. We can reduce your bottling 
costs from 25% to 50%. 


MONOPAD 
FILTER 


The best of all small fil- 
ters. Substantially made, 
no flimsy parts, no rubber 
gaskets, and nothing to 
get out of order. A 12-inch 
diameter filtering sheet. 


Shipped on approval. 


THE KARL KIEFER MACHINE CoO. 


933 Martin Street Cincinnati, U. S. A. 


Manufacturers of various grades of Filter Paper. 


From Laboratory Direct ea 
— FRIES & FRIES _ 
to Manufacturer vee oe 


WE HAVE BROUGHT AN 


ROSE GER ANIOL IMPROVED EUROPE HERE. 


‘ SYNTHETIC 


NEW ROSE BASE NEROLY RED ROSE 


$1.25 oz. $16.00 lb. $3.00 oz. $42.00 Ib 


C,,H,,0 + C,.] 


Write for samples Their quality is unequaled. 


Our line of concentrated flavors and synthetic 
perfume odors is made under our own personal 
supervision and we therefore give our unre- 


Plymouth Organic served guarantee as to quality and uniformity of 


- strength. 
Laboratories 
WAREHOUSE AND OFFICE ° LABORATORIES AND OFFICES 
65-67-69 Ann St. New York City 242 PEARL STREET 121-123 W. THIRD STREET 


NEW YORK CINCINNATI 
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J. N. LIMBERT @ CO. 


12 South Marshall Street 
PHILADELPHIA 


Importers 


of 
Vanilla Beans 


All Varieties 


Write us for samples and prices on the following: 


White Oils, medicinal. 
White Oils for cold cream, etc. 


White Mineral Jelly for cold 
cream, camphor ice, etc. 


Petrolatums, all grades. 


PENNSYLVANIA OIL CO., CHICAGO 
173 NORTH GREEN STREET 


In writing mention this publication. 


Decorated 


Pure Tin enact ie. 


45 Locust St. 


BLOOMFIELD, N. J. 


’ CLASSY FOR THE LASSIE 


g¢ Many prominent perfumers use our silk 
to make a classy package; for the differ- 
ence in cost is so little, but means so much! 
Also, private brand dental floss. 
Write for samples 
M. HEMINWAY & SONS SILK CO. 
Mills: Watertown, Conn. 


SALES OFFICES 
New York Boston Philadelphia Chicage San Francises 


Headquarters on 


WAX 21. 


Beeswax, white and yellow 
Stearic Acid, Bayberry Wax, Ceresine, Carnauba, 
Paraffine, Water-White Mineral Oil, ee 

Japan Wax 


Pearl Floor Wax Polish 


We solicit your inquiries 


E. A. BROMUND CO., 


356 West Broadway New York City 


RICE STARCH 
POWDER 


STEIN, HIRSH & CO. 
IMPORTERS 


61 Broadway - - New York 


WRITE US FOR 
BOOKS—TRADE MARKS 


PERFUMER PUBLISHING CO. 
80 Maiden Lane New York 


Manufacturers 


Ligh PRECIPITATED CHALK wes 
NDUSTRIA 
LIGHT a 


MADE IN THE U. S.A. 
Regular deliveries guaranteed 


Lighter on any. imported brands 


ic 
ealinasi saan 200 oan a 


FILTCHAR—specia! Decolorizing ate: NEW YORK 
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ROUGE ano POWDER 


Furnished to the Manufacturing 
Trade. Package complete, ready 
for Distribution. 


12 Standard Shades 
Box, Mirror and Puff 


SPECIAL COLORS AND 
TEXTURES 


Any shade Rouge, or Box can be 
supplied, perftuming compacts with 
customers’ leading odors if desired. 


WRITE FOR SAMPLES AND PRICES 


DEAL WITH THE MANUFACTURER DIRECT 
and get Quality Goods at Lowest Prices 


Toilette Products Co. 


48 West 15th Street New York City 


Books That We Handle 
MANUFACTURE OF PERFU- 
NEIGICY. (BREE. .aind.cns-caleacuas $3.00 
PERFUMES AND COSMETICS 
( ASKINSON ) 5.00 
COSMETICS (Kotter) 2.50 
CHEMISTRY OF ESSENTIAL 
OILS AND ARTIFICIAL PER- 
FUMES (Parry) 
CHEMISTRY OF PERFUMES 


(JEANCARD AND SATIE).:.......- 
(In French) 


VOLATILE OILS (GILpDERMEISTER 
AND HOFFMAN) 

IT'WENTIETH CENTURY BOOK 
OF RECIPES, FORMULAS 
AND PROC BSS Eis ccaces sdnaleas 

U.S. PHARMACOPOBLA,. é << <0.0 

NATIONAL FORMULARY 

SOAPS, CANDLES AND GLY- 
CERINE (LAMBORNE) 

TOILET SOAPS (DEITE 


Mc )DE -RN PERFUMERY (Mann) 


‘In German) 


MODERN FORMULARY (Cum- 


lon with order, by N, Y, Draft, Money Order or Stamps to 
PExFUMER PiB.CO.,8) Maiden Lane, New York 


COLLAPSIBLE 
TUBES 


Plain 
Decorated 
Corrugated 


FILLING, CLOSING AND 
CRIMPING MACHINES 
CLIPS 


_Screw Caps 
Metal Packages 


Made In 
America. 


GEORGE K. DILLER 


Sales Agent Wheeling Stamping Co. 
90 W. BROADWAY, NEW YORK 


J. Méro & Boyveau 


GR ASSE (Established 1832) FRANCE 


Oels 
er as Chie, 


fu Le tat, ° 
not 


" Mer ole G Gry Wee 
lke leg 


In spite of the war, our works are still 
open, and we have a fair stock ready for im- 
mediate shipment. 


Fuse 


DIRECT CORRESPONDENCE SOLICITED 
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TOMBAREL FRERES, CRA&SS* 


(FRANCE). 


IF YOU HAVE NOT YET SEEN 


GOOD ROSE 
Tombarel’s ‘“‘Rose Supreme” 


The best Natural Essence of Rose. QUALITY UNRIVALLED. 
Product frequently imitated never equalled. 


Perfumers should write for Samples and Price to: 


National Aniline & Chemical Co. 


100 William St. New York 
157 W. Austin Ave. Chicago 


JULIUS SCHMID 


470 4th Ave. New York 


MANUFACTURER 
OF 


Highest Grade French Process Rouge and 
Powder Compacts 


Made in our own Laboratories 


Eyebrow Pencils | Goods put up as desired NEAR-KID 
Lip Rouge AND 

Lip Salve Samples and Prices 

Wool Puffs submitted on | 


etc., etc. Request. | CAPPING SKINS 


2) 





GEORGE SCHMITT & CO. inc. 


SMe ack10) SMe 
SCHMIDT & CO. 
Tamm Oibaslelef asl) ta-ee tm alla 


ESTABLISHED /874 


PERFUME LABELS, CARTONS 
AND DISPLAY SIGNS 
0) ae A Gk) Se eS 
OUR SPECIALIY 


GRAND & FLORENCE STS. BROOKLYN, N. Y. 


_ When You Want a Thing Done Well, — 
You Go to the Specialist 


nye 


A “Specialist” applies himself so thoroughly to his line of work that he can give 
you better quality of service, and prices more reasonable than the one who 


scatters his energies over a wide field. 


WDOILNOQOMUUIALUAULUTAULLUU0 00010000 


OUR SPECIALTY IS SMALL, FINE PAPER BOXES, 
AND, IN PARTICULAR THOSE USED FOR ALL KINDS 
OF TOILET PREPARATIONS. 


PINUMNNNIAQNQANGAQUANOOUAAAALASALSANH 


SEND IN YOUR SPECIFICATIONS TO 


_F. N. BURT COMPANY, Ltd., Buffalo, N. Y. 


Paper Box Specialists 
ail AHAAUTAODNANUAAU LALLA LLL LLL LLL LULL INUWRUVLLUUUNLOINUUVRITUAUAUGULUTA TULL 
ami DUAL MAAR TUNUUULQNUDULAOUUSRUQNOLLUOOLLUAA GOO ULU AUUSNNVIEYHESOOELOOOU TAU CUUOUCYOUAODUAOUAN LUE AS 


Sn HADONOLLUAUUTULINLUL 


Fr. IAVAIHAORAULONOQENOOAUAULACULAGNLLA LAL 
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SHAVING 
SOAP CREAM 


A SUPERIOR PRODUCT. APPEARANCE AND 
CONSISTENCY OF COLD CREAM. 
WONDERFUL LATHER. 

TOOTH PASTE 

LIQUID SOAP 

GREASELESS CREAM 

LIP STICKS 

NAIL POLISH CRAYONS 
In Bulk or Filled Into Containers 


FOR THE MANUFACTURING TRADE 


SAMPLES CHEERFULLY SUBMITTED 


J. D. MENDES CO. 


42 W. 15th St NEW YORK CITY 


PERFUMER 


THE MODERN 
FORMULARY 


BY 


W. L. CUMMINGS, Ph. D. 


A Newly Revised and Reliable Book 
of Formulas and Processes 


Price $3.00 postpaid 


PERFUMER PUBLISHING CO. 


80 MAIDEN LANE, NEW YORK 


GILLESPIE’S 


AA1-F 
Canadian 


TALC 


SNOW WHITE 
FLUFFY 


IMPALPABLE—FREE FROM MICA FLAKES 
DULL-FINISH—FREE FROM SHEEN 


“The texture of your AAl-F TALC more closely approximates that required 
for a Talcum Powder, than any other Talc on the market.” 


UNIFORM QUALITY—PROMPT SHIPMENTS—LOW PRICES 


Samples and prices will be gladly sent on request. 
Inquire of your Jobber, or 


GEO. H. GILLESPIE & CO’Y, Ltd., Madoc, Ontario. 
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N.V. AETHERISCHE OLIEFABRIEK TALC 


“ODORATA’? HIGHEST GRADE 


Buy Direct of the 


TJITJOEROEK 


JAVA UNION TALC CO. 


MANUFACTURERS 


132 Nassau St. New York 


ESSENTIAL OWLS | 7 ponder Pts gi 


AND MAKE-UPS 


We carry in stock all styles of 


"= Powder Puffs for vanity b <a 
JAVA-CITRONELLA LEMONGRASS and also make ales che pret yen yO A fil 
assortment of Eyebrow Pencils, Lip Pomade, Powder Books, 
Concrete Powder, Nail Polish, etc. We make a specialty of 


KANANGA VETIVERT ALPINIA private brands for Eyebrow Pencils, Lip Salves, Rouges, etc. 


TETRANTHERA MAURICE LEVY 


15 and 17 West 38th St. New York 


IS YOUR NEW TRADE 
MARK VALID? 


Before you go to the expense ot getting labels for a new per- 
fume or toilet preparation, why not find out whether you have a 
right to use them? 

Our trade mark department answers all your questions, and 
conducts special searches in the U. S. Patent Office for a moderate 
yearly fee. 


Write for full particulars and save money and annoyance. 


Trade Mark and Patent Dept., Perfumer Pub. Co. 


80 MAIDEN LANE NEW YORK 
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For your Fine Perfumes use 


WEBB'S C. P. COLOGNE SPIRITS 


JAMES A. WEBB & SON 


50 and 52 Stone Street 





NEW YORK 
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